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Rough Proofs 


Rumors that the Yanks weren’t 
prepared to hit left-handed pitching 
in the world’s series appear to have 
been a trifle exaggerated. 


vyv¥y 


A correspondent reports the simul- 
taneous use in three beer ads of the 
line, “You’ve got something there.” 
Copywriters are always afraid to 
seem more original than _ their 
readers. 
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Wouldn’t it be better, though, fo 
a brewer to show an enthusiasti 
drinker regarding an empty bottle 
and remarking thirstily, “Boy, | 
wish I had something there!” 
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Hart, Schaffner & Marx have beer 
advertising for 50 years, and this 
doesn’t count the publicity given 
them by the old-fashioned vaudeville 
actor who burlesqued a Fourth of 
July oration by reading their label 
instead of his notes. 
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“Eggs crash in Chicago market.” 
But the omelets ought to be just 
as good as ever. 
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Governors’ wives are being promi- 
neatly featured in advertising these 
days. Following Eleanor’s distin- 
guished example, they’ve decided 
there’s no fun being silent partners. 
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Besides, every governor knows 
that if he’s going to get anywhere 
in the public service, his wife has 
got to be just as good a politician as 
he is. 
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Only one in a million, observes 
Metropolitan Weekly, can drive a 
golf ball with a bat or putt with a 
rake. However, a lot of players 
could get just as good results with 
those tools as the ones they’re using. 


7 vy 
“Longer Summer Suit Season is 
Haspel’s Goal.”—ApDVERTISING AGF. 
Golfers will gladly co-operate to 


the extent of working for a longer 
summer season. 
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Ivory soap has developed an in- 
teresting new packaging story, but 
that doesn’t explain what has hap- 
pened to “99 44-100 per cent pure.” 
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Horse sense is more important in 
4 salesman than education, remarks 
F. M. Rhed. But why confine this 
Significant finding to salesmen? 
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The New York Curb has issued a 
brochure, possibly to reassure sym- 
pathizers who thought all the busi- 
ness of the exchange was conducted 
outdoors. 
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Mergenthaler is undertaking a 
scientific study of type legibility. 
This is going to cramp the style of 
some of our best known designers. 
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All Mr. Patman is attempting to 
do in his latest legislative project is 
‘o put the chains in chains. 


Copy Cus. 


OLDS FIRST OF 
G. M. DIVISIONS 
WITH NEW LINE 


Dodge Announcements Also 
Appear Over Week-End 


Detroit, Oct. 8—Olds becomes the 
first of the General Motors divisions 
to announce new models this year, 
with an advertising blast of record- 
breaking proportions due to break 
this week-end. Dodge division of 
Chrysler Corporation will also make 
its announcement during the week- 
end. 

A five-sided offensive for sales will! 
be waged by Olds. Newspapers, 
magazines, outdoor, direct mail and 
radio will be used on a tremendous 
scale, considerably larger than the 
introductory campaign of last year. 
The drive will continue through the 
year, and may extend well into 1938. 

Approximately 3,000 newspapers 
are being used. A long list of maga- 
zines will also be used, with ful) 
color in weeklies amplified by black- 
and-white in monthlies, class, farm 
and business publications. 

Outdoor postings will be made in 
about 800 cities. A direct-by-mail 
campaign of powerful proportions 
will tie up the national drive directly 
with prospects. 

Starting Oct. 10, spot radio will be 
used over some 60 stations for a 
13-week period. Transcriptions run- 
ning for 15 minutes featuring Glen 
Gray and his Casa Loma orchestra 
will be used. 

The theme will be found in the 
headline captions on much of the 
copy—‘“‘Again Oldsmobile Steps Out 
Ahead.” Particular attention will be 
paid to the various features of the 

(Continued on Page 41) 


International 
_Offers Silver _ 


fon Instalments 


New York, Oct. 7.—Promoting the 
instalment purchase of silver, the 
International Silver Company, Meri- 
den, Conn., this week initiated two 
test campaigns in newspapers in 
Hartford, Conn., and Washington, 
D. C., around the theme, “Have you 
heard about this $10 chest-of-sterling 
plan?” 

Said to be the first time a manu- 
facturer of silver has aggressively 
pushed a credit plan for sterling, 
the program calls for one adver- 
tisement weekly in each of the two 
cities until Thanksgiving. 

Young & Rubicam is the agency 
in charge. 


DIRECTORY OF FEATURES 


Ad-libbing ...sssi‘i‘aw“u nn... 12 
Basic Business Index. ........ 40 
ER Ms As odd kanes 12 
Farm Paper Lineage. --=-—s—s:sa2°83 
Getting Personal ..-ssia«w‘i‘(#t‘ 30 
Information for Advertisers... 12 
Magazine Lineage ....._-..—s 26 
Obituaries... ... 20 


Photographic hetew a “the 
Week 


AUTO SUGGESTIONS 
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M. E. Coyle, Chevrolet general man- 
ager (left) and A..P. Sloan, Jr., Gen- 


eral Motors Corporation chairman, 

discuss sales plans for 1938 models at 

the recent national sales convention in 
Detroit. 


FTC CHAIRMAN 
SEES DYNAMITE 
IN ‘FAIR TRADE’ 


White Sulphur Springs, W. Va., 
Oct. 7.—A defense of the Robinson- 
Patman Act and a warning that the 
Tydings-Miller Act does not nullify 
the Clayton Act featured an address 
by William A. Ayres, chairman of 
the Federal Trade Comntission, be- 
fore the National Wholesale Drug- 
gists’ Association in convention here 
this week. 

Mr. Ayres asserted that the Rob- 
inson-Patman Act merely preserves 
equality of opportunity. 


Work of Commission 


“The advertising allowance section 
forbids the payment of allowances 
to one customer unless they are made 
available upon proportionately equal 
terms to competitors of that cus- 
tomer,” Mr. Ayres said. “The act, 
however, does not require granting 
of allowances, merely providing that 
if they are extended to one customer, 
his competitors must be given the 
same opportunity upon the same 
terms.” 

Mr. Ayres said that five cases un- 
der the Robinson-Patman Act have 
been disposed of, 25 new complaints 
have been filed, and innumerable 


(Continued on Page 41) 


-- Window Display Study 
To Be Out This Month 


McNinch Wants 
U. S. to Write 
Rates of Radio 


Washington, D. C. Oct. 7.—Radio 
stations are public utilities and as 
such should have their time rates 
fixed by the government. 
the initial statement of Frank R. 
MeNinch, newly appointed chairman 
of the Federal Communications Com- 
mission as he formally took com- 
mand here this week. 

“While the statute does not now 
provide for rate-fixing by the com- 
mission,” Mr. McNinch added, “I 
question the wisdom of a policy of 
leaving forever free from regulatory 
control charges made by any public 
utility. 

“The communications act provides 
no vested right in a broadcasting 
license and the licensee has nothing 
to sell. I am interested in knowing 
the actual or legitimate value of 
equipment which would be affected 
by applications for transfer of li- 
censes which come before the com- 
mission.” 


pen to Reason 


Mr. McNinch ‘has an open mind on 
the question of whether newspapers 
should engage in operation of radio 
stations, he said. This point will 
either be settled by the commission 
or presented to Congress for deter- 
mination, he indicated. 

The new chairman is not neces- 
sarily unfriendly to monopolies, a 

(Continued on Page 41) 


Chatard, Weco Sales 
Head, Dies Suddenly 


Chicago, Oct. 8.—Darrell G. Cha- 
tard, sales manager and vice-presi- 
dent, Weco Products Company, died 
suddenly yesterday in Presbyterian 
Hospital. He celebrated his 48th 
birthday a few days ago. 

His untimely death recalls that of 
his brilliant young predecessor, Jack 
McGiveran, several years ago follow- 
ing a Southern trip on which he con- 
tracted a virulent case of malaria. 


Last Minute News Flashes 


Michigan Court Holds Utility Chain Store Operator 


Lansing, Mich., Oct. 8—The Michigan State Supreme Court reversed 
a circuit court decision today and held the Detroit Edison Company subject 


to the state’s $10-$250 chain store tax 
57 branch offices. 


on the basis of appliance sales in its 


Network Stations Raise Musicians’ Pay $1,000,000 


New York, Oct. 8.—The American Federation of Musicians reached an 
agreement with CBS and NBC officials today whereby musicians’ payrolls 
will be increased approximately $1,000,000 on network-owned stations. De- 
tails were withheld pending agreement with independent network affiliates. 


Pillsbury to Distribute 2,000,000 Imitation Cameras 


Minneapolis, Oct. 


8.—Pillsbury Flour 


Mills Company will distribute 


2,000,000 miniature imitation movie cameras in a tie-up of Farina with 
“Three Stooges” comedies to be released shortly by Columbia Pictures. 
Special grocery store displays and newspaper and radio advertising are 


other features of the campaign. 


New Smart Magazine, “Verve,” to Sell for $2.50 


New York, Oct. 


8—An addition to David Smart’s list of magazines, 
Verve, a quarterly dealing with the fine arts, will appear Dec. 1. 


It will 


be printed simultaneously in Paris and this country. The size will be 


1014x14 inches, and the price, $2.50 a 
offered. 


copy. No advertising space is being 


This was | 


DEADLINE FOR 
LONG AWAITED 
REPORT NOV. 1 


New York, Oct. 7.—Results of the 
Advertising Research Foundation’s 
window display research will be 
made available to subscribers be- 
tween the 15th of this month and 
‘the lst of November, ADVERTISING 
AGE learned today. The finished re- 
port will make up a 96-page book, 11 
by 14 inches in size, lithographed in 
three colors with stiff, imitation 
leather binding. 

In the first advance promotion on 
the report, the foundation today set 
the cost of the research at “slightly 
more than $44,000.” The survey took 
place over a period of 18 months in 
19 different cities and communities 
in all parts of the country, ranging 
in population from 15,000 to 300,000. 

The report will show that circula- 
tion of window display advertising 
can be evaluated; that the volume 
and quality of the circulation in any 
market can be determined; that 
varying degrees of intensity of cir- 
culation can be determined; and 
that the cost of window display circu- 
lation likewise can be determined. 


Gives Circulation Gauge 


To enable advertisers to use the 
window display “more intelligently 
as a market coverage mechanism,” 
the report will present a definite 
basis for determination of window 
display distribution in markets of 
varying population and sizes, with 
four definite and distinct degrees of 
intensity of coverage outlined as fol- 
follows: 

1. Minimum Distribution—A daily 
cireulation that normally equals 25 
per cent of the population of a mar- 
ket. 

2. Normal Distribution—A daily 
circulation that normally equals 50 
per cent of the population of a 
market. 

3. Second Intensity—A daily circu- 
lation that normally equals 75 per 
cent of the population of a market. 

4. Third Intensity—A daily circu- 
lation that normally equals 100 per 
cent of the population of a market. 


Additional Copies Available 


While the report will be of im- 
mediate and practical value to all 
who are interested in the use of win- 
dow display and all point-ef-purchase 
advertising, the foundation pointed 
out, the research may also consti- 
tute a “more accurate evaluation of 
sales potentials of various types of 
retail outlets; more accurate budget- 
ing of advertising effort and more 
efficient routing of salesmen and 
missionary men.” 

Although the report was prepared 
primarily for subscribers to the re- 
search fund that made the undertak- 
ing possible, the foundation said 
today that a limited number of 
copies will be made available to 
non-subscribers in the order of ap- 
Plication, at $10 a copy. Checks 
should be made payable to the Na- 
tional Window Display Research, 
care of the Association of National 
Advertisers, 330 W. 42nd street, New 
York. 
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ADVERTISING AGE 


October 11, 1937 


“Voice” Mail Shows 
Prosperity Return 


New York, Oct. 6.—Listener 
response to the Voice of Ex- 
perience’s broadcasts was 
termed an accurate “economic 
barometer” today by execu- 
tives of Lydia E. Pinkham 
Medicine Company, sponsor of 
the program. In 1933 the 
Voice received more than 100,- 
000 requests for financial aid. 
By 1936 the requests for finan- 
cial aid had been cut in half, 
and this year they have fallen 
off still further. Erwin, Wasey 
& Co. is the agency in charge. 


BBD&O Appointed 


Batten, Barton, Durstine & Osborn, 
Inc., Buffalo, which has handled 
glass fiber advertising of Corning 
Glass Works, Corning, N. Y., has 
been appointed, effective Jan. 1, to 
handle additional lines previously 
placed through J. Walter Thompson 
Company. 


Braucher Joins WOR 


Frank Braucher, former vice-presi- 


dent and director of Crowell Publish- 


ing Company, has been named vice 
president in charge of sales of 
Station WOR, Newark, effective Oct. 


FAIR TRADE ACT 
NO BARRIER T0 
PRICE CHANGES 


Point Proved by. 45 Adjust- 
ments in Illinois 


Chicago, Oct. 7. — Of 46 price 
changes made recently by drug man- 
ufacturers issuing fair trade con- 
tracts in Illinois, 33 were revised 
downward and 12 upward, according 
to an analysis by ADVERTISING AGE. 

Apparently manufacturers reserve 
the right to change their minimum 
retail prices as often as conditions and 
sales volume suggest, that they may 
prevent anything resembling ‘“freez- 
ing” of prices and vary the price 
landscape as viewed by the consumer. 

The large number of price changes 
made is not an indictment of the 
Illinois fair trade act, from the 
manufacturer’s viewpoint. It sug- 
gests, on the contrary, that they en- 
joy being at the price helm so keenly 
that they will bring more and more 


AIRTEMP AIMS AT SELECTIVE SALES 


wworcans HOME HEATING..AIR CONDITIONING 


CHRYSLER'S AIRTEMP BRINGS YOU 3 GREAT MONEY-SAVING OFFE 


906s GC) COMPLITE @mmtee 
R . 2m Comer tsomiNe HT fmt 
CO! OF Ame LOR 


RINGS! 


UP-TO-DATE HEATING 


\ as 


MAKE COMPARISONS... KNOW 


WHAT YOU'RE BUYING ...AND 
YOU'LL SELECT AIRTEMP 


HOME HEATING © 


AR THES MONTY Gave COUPON TOGA: 


40 AIR CONDITIONING 


Airtemp Division of Chrysler Corporation is seeking to discourage the idly 
curious with a new copy approach, going into broad details of operation as 
evidenced in this copy appearing in Life. 


AIRTEMP COPY 
TO DISCOURAGE 
IDLY CURIOUS 


New York, Oct. 7. — Deliberately 
avoiding appeal to the general read. 
ing public, Airtemp, Inc., Dayton, O., 
subsidiary of the Chrysler Corpora- 
tion, has adopted an advertising tech- 
nique new to the air conditioning 
field by aiming its consumer copy 
directly at only those people who 
are actively interested in air con- 
ditioning and heating their homes. 

“To the Man Who Plans Home 
Heating and Air Conditioning,” runs 
the first headline in a two-color bleed 
spread appearing in Life. The first 
insertion contains 1,157 words, but is 


products under the purview of the 
fair trade act. An even dozen prod- 
ucts have been added to the list of 
those whose minimum prices are es- 
tablished in Illinois by the owner of 
the trade-mark. Only one or two have 
been withdrawn and neither has been 
well known to the consumer. 

A comparison of prices filed in two 


Massachusetts— 
in a variety of 


states—lIllinois and 
by manufacturers 


in each market. 
tions, transportation costs and other 


to the analyst. 


nois. 


setts. 


Massachusetts. 
An Illinois manufacturer of tooth 


in Illinois than in the distant mar- 
ket. The differential is only two or 
three cents, however, and it disap- 


exactly the same in the two markets 


tions has filed identical schedules in 
both markets. 


Enlarged Sales Unit 
of sale. 


his entire line. 


of products which have a long life. 


doned a euphemism generally used 
on his first price schedule filed under 
the Illinois fair trade act. Originally, 
he designated the price on the 23- 
cent size as 20 cents, and on the 65- 
cent size, 56 cents. On the new list, 
numbers are used to designate the 
products and only one price is given. 
Thus the 23 cent product is listed 
as “No. 12 regular,” the minimum 
price remaining at 20 cents. 

E. R. Squibb & Son has issued a 
new price list in Illinois reducing 12 
minimum prices and raising 4. Ab- 
bott Laboratories has reduced the 
prices of all vitamin products and 
raised those of all pharmaceuticals. 

Abbott Laboratories has removed 
from its schedule one product listed 
on the old. Squibb has added one 
listing, American Safety Razor Cor- 
poration, two; F. W. Fitch Company, 
four; Milks Emulsion Company one, 
and Socony-Vacuum Oil Company, 
five. This statement applies to IIli- 
nois schedules. 


Farber Opens Campaign 
S. W. Farber, Inc., Brooklyn, N. Y., 


has announced a newspaper and 
magazine campaign for its  chro- 
mium-plated hollow ware. Buchanan 


& Co., Inc., New York, is the agency 
in charge, with James Zabin account 
executive. H. A. Salzman, Inc., New 
York, is handling the publicity. 


fields, indicates that it is becoming 
general practice for the same adver- 
tiser to use a different price schedule 
Competitive condi- 


factors combine to produce price 
schedules which may be logical from 
the viewpoint of each manufacturer, 
but which present conflicting trends 


A New York liquor producer, for 
instance, charges consistently higher 
prices in Massachusetts than in IIli- 
He charges $4.60 for a quart of 
a well known whisky in Illinois and 
$4.90 for the same thing in Massachu- 
In the lower price field, he 
names $1.69 as the minimum for a 
quart in Illinois and $1.85 for the 
same amount of the same whisky in 


paste and brushes apparently seeks 
to even the equation, charging more 


pears altogether in the case of two 
popular products, which are priced 


A manufacturer of beauty prepara- 


One or two Illinois manufacturers 
of drug products seem to be attempt- 
ing to use the fair trade act as a 
lever with which to increase the unit 
One who has recently made 
attractive prices for the purchase of 
two of the same units apparently has 
found the experiment so successful 
that he has extended it to virtually 
This manufacturer 
has scaled down minimum prices on 
all products usually consumed rap- 
idly, to make the purchase of two ap- 
pear even more logical to the buyer. 
He has made no changes in the prices 


This manufacturer has also aban- 


arranged to secure maximum display 
strength. 


Aim at Active Market 


“We are not interested in catch- 
ing the eye of the reader who ‘ohs’ 
and ‘ahs,’” said Edward Bozarth, ad- 
vertising director. “We’re using a 
rifle instead of a shot-gun, and the 
only people we care about hitting 
are the people who make up the active 
market for heating and air condi- 
tioning. All advertisements in the 
campaign are jampacked with pro- 
duct facts and informative cutaway 
drawings.” 

Gn the premise that people who 
are actually interested in buying 
equipment do not need to be lured 
by tricks of illustration and head- 
line, Mr. Bozarth points out that one 
function of the copy will be to clear 
up the “web of confusion being wov- 
en around air conditioning,” which, 
if not cleared, will “throttle the in- 
dustry as a whole.” 

National magazines and business 
papers are the media being used, with 
American Home, Architectural Forum, 
Architectural Record, House Beauti- 
ful, House and Garden, Life, National 
Geographic, and National Real Es- 
tate Journal making up the list. 

The agency in charge is J. Stirling 
Getchell, Ine. 


Imogene McCaig Wins 
$100 Playlet Prize 


Imogene McCaig, advertising man- 
ager of Loftis Jewelry Company, 
Chieago, has been awarded first 
prize of $100 in a national contest 
for her playlet, “Busman’s Holi- 
day,” judged the best dramatization 
“demonstrating the economic and so- 
cial values of advertising.” 

The prize was awarded by the 
Crowell Publishing Company in con- 
junction with the Advertising Fed- 
eration of America and the play is 
to be made available free to adver- 
tising clubs and consumer groups, 
with requests to be addressed either 
— New York office or the 
AFA. 


Harmer with Vautrain 


Wilbur Harmer has joined Charles 
. Vautrain Associates, Springfield, 


Mass., as art director. 


PULL 


Reader-respect 
breeds reader-influ- 
ence — a notably 


virile, independent 
editorial policy de- 
void of pussyfooting 
gives added pull to 
your advertising in 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


See 


< td lA. 
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However, one sees very few dead night- 
ingales lying about. They have been the 
top voices of birddom for some time, and 
they still hold the title. 

These radio stations are pretty much like 
the nightingales in that respect. They have 
been the top voices of radio for a long, 
long time, and they intend to continue in 
that role. | 

If your spot broadcasting schedule can 
benefit by the use of radio stations whose 
voices sing a thrilling song of selling, you 


should know these stations better. 


Atlanta 
Atlanta 
Baltimore 
Boston 
Boston 
Bridgeport 
Buffalo 
Buffalo 
Charleston, W. Va. 
Cleveland 
Dallas 

Fort Worth 
Denver 
Detroit 
Houston 


Indianapolis 
WDAF | Kansas City NBC 
KARK Little Rock NBC 
KFI Los Angeles NBC 
KECA Los Angeles NBC 
WHAS | Louisville CBS 
WLLH Lowell YN 
WTMJ Milwaukee NBC 
WSM Nashville . NBC 
‘WSMB | New Orleans NBC 
WTAR | Norfolk NBC 
WFIL Philadelphia NBC 
KGW Portland, Ore. NBC 
KEX Portland, Ore. NBC 
WEAN | Providence NBC 
WRTD | _ Richmond, Va. NBC 
KSL Salt Lake City | CBS 
WOAI |_ San Antonio NBC 
KOMO | Seattle NBC 
KJR Seattle NBC 
KHQ Spokane NBC 
KGA Spokane NBC 
WMAS | Springfield CBS 
KVOO |_ Tulsa NBC 
KFH Wichita CBS 
Also 


THE YANKEE NETWORK 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 


Represented throughout the United States by 


EDWARD PETRY & CO. 


INCORPORATED 


NEW YORK ° DETROIT 
CHICAGO : SAN FRANCISCO 
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one ae age us to do a better job. They help| Hedges Resigns From Radio Show in Gravure 
Criticism of g g 


Advertising Is 
Helpful: Kobak 


Atlanta, Oct. 6.—Critics of adver- 
tising deserve the thanks of the pro- 
fession, Edgar Kobak, vice-president 
of Lord & Thomas, New York, and 
past chairman of the Advertising 
Federation of America, told the Ad- 
vertising Club of Atlanta today. 

Mr. Kobak talked to the local or- 
ganization via long distance tele- 
phone, being unable to attend in 
person. 

“Our critics keep us on our toes,” 
said the agency man. “They encour- 


us keep in line those few within our 
ranks who forget the value of truth 
and decency. Let us thank the 
critics—and then continue our edu- 
cational work with greater vigor.” 

Mr. Kobak said that education of 
advertising men must remain the 
primary objective of organized ad- 
vertising until the high standards of 
practice endorsed by leading organi- 
zations have gained general accept- 
ance. 


Hackett Gets Marchand 


Charles Marchand Company, New 
York, manufacturer of Marchand’s 
Golden Hair Wash and Marchand’s 
Castile Soap, has appointed M. H. 
Hackett, Inc., New York, to handle 
its advertising. 


Post With Crosley 


William S. Hedges, vice-president 
of Crosley Radio Corporation and 
general manager of Station WLW 
and WSAI, has resigned, with Rob 
ert Jennings, former assistant man- 
ager, named to succeed Mr. Hedges. 

Mr. Hedges, former general man- 
ager of National Broadcasting Com- 
pany owned stations, joined the Cros- 
ley organization Jan. 1. 


Warden Takes Post 


with “Rural Progress” 


Sidney C. Warden has joined Rural 
Progress, Chicago, as director of ad- 
vertising. 

Mr. Warden was on the Western 
sales staff of Printers’ Ink for 10 
years. 


A tabloid newspaper in rotogra- 
vure showing photographs of the cast 
of the Chase & Sanborn coffee pro- 
gram in its Sunday night radio hour 
has been printed. The publication 
was announced to the radio audience 
Oct. 10 and will be given free with 
each bag of its dated coffee. 


Detroit Agency Moves 


Wolfe-Jickling-Dow, Inc., Detroit, 
has moved to larger quarters at 3630 
W. Fort street. The telephone num- 
ber is Lafayette 6700. 


Filigree Foods Appoints 
Filigree Quality Foods, Inc., has 
appointed Egmont Arens & Asso- 
ciates, New York, as merchandising 
consultant on Filigree food products. 


Mitchell 


Advertising is more effective and more. 
economical when it has the chance to sell 


ENTIRE FAMILIES —— 


Advertising that sells the- husband is 
good and that which sells the wife is 
good, too. But advertising that makes 
its impression on both Mr. and Mrs. 
Consumer gives the greatest return 
from the standpoint of sales. 


The Sun is an important advertising 
medium for products that require ap- 
proval of bofh the man and the 
woman—autos, brands of food, refrig- 
erators, insurance and a great many 
others. In New York, The Sun pro- 
vides an unusually effective means of 


getting an advertiser's story before 
the eyes of the wife as well as the 
husband and into the minds of other 
family members also. It happens in 
this way: Mr. Consumer buys The 
Sun at a newsstand to read during 
the trip home; then he carries it into 
the home where Mrs. Consumer and 
the others can read it, too. This has 
been found true in numerous studies 
of newspaper reading habits in good 
home areas of the market. 


Reaching entire families in New York 


—men, women and children—is a 
matter of selecting the newspaper 
that: goes and stays in worthwhile 
homes. That's why it’s so important 
to put The Sun on New York adver- 
tising schedules. It goes and stays 
home to a greater extent than any 
other New York week-day newspaper. 
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NEW YORK 


LABOR , TROUBLE. 
HOLDS UP COPY 
FOR KRAFTWOO) 


of a national campaign to advertis 
a new wallboard known as Kraft) 
wood, “The Modern Cindere}]),9% 
Wood,” is being held up by Paciy) 


here today. 
Affecting both lumber mills ay 
shipping, the fight between t,” 


Pacific Northwest lumber mills an] 
stopped the flow of their products 
market. While the M. & M. Woo 


facturer of Kraftwood, has not bee 


certainty of obtaining the raw prod 
uct from other mills has made it dif 
ficult to schedule production on the 
new wallboard. 4 


Catalog Is Prepared 


sumer and trade publications can ” 
started by Jan. 1, and production of) 
a catalog featuring four-color pic” 
tures of Kraftwood interiors is un” 
der way now. 4 

Kraftwood is a fir plywood veneer” 


“grain” is machined into the smooth” 
surface, and a filler added to mak: 
possible the finishing of the woo) 
with a single coat of paint. The” 
veneer used is three-ply. 


The product is suitable for the most 
elaborate interiors, its manufacturer 


modeled rooms. 


Theater Set Models 


‘four colors, now being prepared by 
Botsford, Constantine & Gardner 
agency in charge, shows actual 
Kraftwood interiors which 
made up like theater sets 
agency’s Portland office. 
Amount of the appropriation for 
the national campaign will not be 
definitely settled until the labor pic 
ture has cleared, and production i: 
more certain, it was announced. 


Gets Garcia Grande 


Pettingell & Fenton, Inc., Ne 
York, has been appointed to handl 
the advertising of Garcia Grande Ci 
gars, Inc., New York. A newspapé 


Kansas City papers, with addition®) 
cities to be added. William Dashe! 
is account executive. 


= MPLIFY = 


yoUR RADIO ADVERTISING RESULT 


with U.S. RADIO TIE-UP 
_ AT THE SALES SP0! 


“U-S” Radio Tie-Ups re 
awaken—through the EYE 
—the favorable buying im- 
pulses received by Radio 
through the EAR. They appeal to 
the consumer—at the critical buy- 
ing moment—to choose YOUR 
PRODUCT. 


No matter what your product i3 
or what kind of outlets you have. 
you can make your radio adver 
tising more productive with “U-S" 
Radio Tie-Ups—give your product 
the benefit of their last word 
the sales spot. 


The UNITED STATES PRINTING # 
LITHOGRAPH COMPANY and DivisiO¥ 


Home Office: 


320 Beech St., Cincinnati. © 


It is contemplated, however, tha ~ 
the advertising campaign in both cop.” 


product specially processed. A new” 


The new product’s advertising slo © 
gan, “The Modern Cinderel!a Wood,” © 
was chosen as most descriptive of — 
“cheapness transformed into beauty.” 


claims, but the greatest market i: ~ 
expected in low-priced homes, bas¢ ~ 
ment interiors in more expensive” 
homes, for home bar rooms and re ™ 


The 16-page catalog of interiors in ~ 


were © 
in the 
4 


re 


campaign featuring “Individual Hv — 
midors” is running in Cleveland an!” 


Portland, Ore., Oct. 7.—Launchiny 7 


Coast labor troubles, it was revealy | 


American Federation of Labor an 7 
the CIO has paralyzed many larg 7 


working Company, Portland, many 7 


directly tied up, a jurisdictional dis ~ 
pute has threatened it, and the yw. 7 
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j Pictorial, Review 


Editorial enterprise of a high order is 
responsible for the forward march of 
Pictorial Review-Delineator in 1937. 


er, that 

Oth con 
+ Can be 
ction off 
lor pic! 
3 is un” 


Voluntary newsstand sales have gone sky- 
rocketing as a result of a well-defined 


| veneer! 


A new editorial approach to women having a 

smooth | . . 

o mak modern, youthful viewpoint. Each of the 

ie woode e . . 

t. The first ten issues this year... January to 

ing slo October ...shows not only substantial, but 
ood," . 

tive al spectacular newsstand gains over the same 

eauty.” | ° . ° 

he mus issues in 1936. Some of these increases 

acturer 

rket i are close to 100%. 

8, base 

cpensive™ & § a A 

and re ; 


Since April, each succeeding issue climbed 
to a higher level. September, at 670,000 
newsstand copies, is an all-time peak for 


Picton Review 


focal Delinéator 2: 
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pr this publication. 
l were | 
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7 Advertising patronage has maintained a 
ion for! _— : : 
not bell similar smart pace. Ten consecutive issues 
bor pic 
ant ... February to November... made 
d. 3 _ 7 . 
a : substantial linage increases over the same 
de — issues in 1936. 
zc; a 
» handle 
mee And...152 new advertisers contributed to a 
toe cumulative linage gain of 28% for the year 
Iditiona . . . e 
Dashe!| to date, which is practically four times the 
percentage of increase made by the next 
A ublication in this field. 
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Mc Dougall and 
Weiss Organize 
General Agency 


Chicago, Oct. 7.—Following their 
resignation as _ vice-presidents of 
Henri, Hurst & McDonald, Charles H. 
Mc Dougall, art director, and E. H. 
Weiss, account executive, today an- 
nounced formation of Mec Dougall & 
Weiss as a new advertising agency 
with offices in the Wrigley building. 

The new agency will handle the 
advertising account of Selby Shoe 
Company, Portsmouth, O., and a sub- 
sidiary, embracing seven nationally 
advertised brands of women’s shoes. 
In deference to the wishes of this cli- 
ent, headquarters will shortly be es- 
tablished in New York, though Mc- 
Dougall & Weiss will continue to op- 
erate a Chicago office. 

Selby Shoe Company is the manu- 
facturer of Arch Preserver, Styl-eez, 
Active Moderns and Tru-Poise shoes. 
Orthopedic Shoes, Inc., a subsidiary, 
manufactures Ground Gripper, Canti- 
lever and Physical Culture shoes. 

Mr. Mc Dougall came to Chicago 
from New York in 1926 after 10 years 


as art director of the old George Bat- | Co 


ten Company. He served the Chi- 


Charles H. Mc Dougall (left), and 

Edward H. Weiss, who have resigned as 

vice-presidents of Henri, Hurst & Mec- 

Donald, Chicago, to form a new agency, 
Mc Dougall & Weiss. 


cago office of Batten, Barton, Dur- 
stine & Osborn for nine years, join- 
ing Henri, Hurst & McDonald two 
years ago. He has done creative 
work on such accounts as Hart 
Schaffner & Marx, Celotex Corpora- 
tion, Sears, Roebuck & Co., American 
Rolling Mill Company, Pan-American 
Petroleum Corporation and Schlitz 
Brewing Company. 

Mr. Weiss operated his own agency 
in Chicago for about six years. He 
spent two years with Critchfield & 
, joining Henri, Hurst & McDon- 
aid in 1933. 


METHODS GIVEN 
U.S. SANCTION, 
OIL MEN CLAIM) @ 


Win Important Point in Glay- 
ton Act Case 


Madison, Wis., Oct. 7—The 24 oil 
corporations and 46 individuals on 
trial here for alleged violation of the 
Clayton anti-trust act will not deny 
the facts alleged in the indictment, 
but will contend that they were act- 
ing under authority given by the gov- 
ernment through the NRA. 

This was the situation today after 
several days of legal skirmishing, 
during which Federal Judge Patrick 
T. Stone reversed himself, finally de- 
ciding that the oil companies have 
the right to delineate the circum- 
stances under which the alleged con- 
spiracy was planned and put into 
effect. The prosecution had argued 


that only documentary’ evidence 


‘ME... I've ~— Surveyed! 


My innermost secrets have been found out. A girl just has 
no private life these days! And now, my publishers have 
found me passing from hand to hand in a manner simply 
shocking. Seems like everybody reads me . 
. everybody keeps me (on file)! 


425 


. everybody 


and red...with illustrations... 


. and wish you had.. 


And all the sordid details are down in black and white 
.and exhibits from A to Z... 
in a booklet you'll probably receive in the next few days. 
If you don't... 
you in on it. 


Whoops! MODERN PACKAGING 


FOCRTS AVENUE 


. write me and I'll let 


NEW YORK, JN. Y~; 


Standard Oil Company of Indiana is 

giving graphic emphasis to its new gas- 

oline story with this nine-foot newsboy 
station display. 


should be admitted to prove govern- 
ment sanction. 

In his opening statement, Col. 
William J. Donovan, head of the de- 
fense staff, said that the petroleum 
industry submitted a voluntary code 
which was formally approved by the 
President Aug. 13, 1933. An execu- 
tive order of Aug. 28 designated 
Harold E. Ickes, then Secretary of 
the Interior, as administrator of the 
code. Section 5 of the NRA code 
specifically provided that an industry 
operating under an approved code 
was exempt from the anti-trust laws 
of the United States. 


U. S. Divided, Charge 


Wrangling between the attorneys 
drawn up in battle lines enlivened 
preliminary proceedings, during 
which the jury was excluded from 
the courtroom. Col. Donovan inter- 
rupted the argument of Hammond 
E. Chaffetz, special prosecutor, to 
ask: 


“Did not the Department of the|* 


Interior ask the Department of Jus- 
tice not to bring this suit because 
the former had approved the actions 
of the defendants?” 

Chaffetz hurled a heated denial. 

Thus the trial simmers down to 
the question of whether the de- 
fendants were seeking “price fixing,” 
contrary to the law, or “price stabili- 
zation,” the goal of NRA. 

Col. Donovan. asserted that the 
evidence would show that petroleum 
products have been sold at constant- 
ly declining prices and that the gaso- 
line price trend has been consistent- 
ly downward during the past 16 
years, while quality and wages were 
being lifted. 

Charles E. Arnott, vice-president of 
Socony-Vacuum Oil Company, 
labeled by the prosecution as the 
“master mind” in the alleged oil 
conspiracy, played this benevolent 
role, according to Col. Donovan. . 

Secretary Ickes wrote Mr. Arnott 
July 20, 1934, as chairman of the 
marketing committee under the NRA 
code, pointing to price wars injuring 
independent marketers, and the low 
wages and long hours in vogue in 
the industry, and asked him to take 
action which he might deem neces- 
sary to restore markets to normal 
conditions. This letter specifically 
authorized Mr. Arnott to use co-oper- 
ative methods to. stabilize price 
levels, according to the defense. 

Not the least interesting part of 
the scene as the trial got under way 
was the personnel of the jury se- 
lected to delve into the technicali- 
ties of the oil business and deter- 
mine whether the defendants em- 
ployed artificial means of bolstering 
oil prices. Picked for this formid- 
able task were three farmers, two 
retired farmers, two retired men 
whose former businesses were not 
revealed, one real estate man, a 
garage worker, a Carpenter, a gro- 
cer, and a mechanic. 


NRA Ghost Walks 


Early arguments of the defense in- 
dicated that NRA will be held re 
sponsible for the methods of the de- 


te, 
ee —~ 


fendants by giving government gap, 
tion to fixing of prices. 

In any event, the prosecutio, 
charges, the oil companies and thei, 
officers went far beyond the latityg, 


existence of NRA. At meetings hey 
in Chicago, it is alleged, each cop 
pany was given a “dancing partner 
among independent producers ap, 
bought gasoline at “high and arp 
trary prices” from these partner, 
thus establishing a false spot ma, 
ket price which jobbers wey, 
obliged to pay under contract. 
Two oil trade papers are under jy 


interpretation upon 
business papers. 
for them to print prices; they ar 
charged with the responsibility g/ 


the duty g/ 


ing to this viewpoint. 


Penalties Are Severe 


their officers conspired to fix price; 


months to two years on conviction. 
The government is represented by 


cated. 


4,000 independent jobbers at a seri. 


oil companies, he asserted. 


finers at 4 cents,” said the lawyer 
when the natural price was 8 cents 


This was a rigged price.” 
Big Companies Represented 
The list of defendants includes al 


Middle Western oil industry. Named 


Company, Continental Oil Company 
Gulf Oil Corporation, 
leum Corporation, Sinclair Refining 
Company, Texas Company, Tide 


Petroleum Corporation, 
Refining Company, 
leum Company, Skelly Oil Compan) 
Globe Oil & Refining Company 
Standard Oil Company of Indiana, 
Pure Oil Company, Socony-Vacuum 
Oil Company, and Deep Rock Oi 
Corporation. 


Barnsdal! 


individual officers numbered $4 
something less than this total is be 
ing tried, the government represen! 
ing that it is not prepared to pre 
ceed with the cases of a few. Among 
these are Bernard L. Majewski, 0 
Chicago, vice-president, Deep Roc! 
Oil Company, and Keith Fanshier 
petroleum editor, Chicago Journ 
of Commerce. The latter will be 
called as a witness. 


To Premium Producers 


Miss C. Carroll, formerly with A¢ 
vertising Research Associates, Ne¥ 
York, has joined Premium Producef 
of America, New York, in charge @ 
a special division of women’s at 
household premiums. 


Now Barnes Agency 
With the resignation of R. EB. Hil 
from Barnes-Hill, Ine., Milwaukee 
the agency has changed its name 
to John Barnes Advertising Agen 
Inc. 


Stevens to Direct Art 

Burton Stevens, formerly art 
rector of Lord & Thomas, New Yor 
has been named chief art director ° 


Pedlar & Ryan, Inc., 


New York. 


allowed by the government durin 


dictment for publishing these price; J 
the government thus placing a ney 


It is not enougi] 


determining whether or not they] 
prices were fairly fixed and repre] 
sent bona fide transactions, accord) 


The specific charge of the gover»! 
ment—that the oil companies an 7 


in ten Midwestern states during 193;7 
and 1936—involves maximum fine] 
of $5,000 or imprisonment from sir) 


six attorneys, and the defense by a,” 
even larger battery, headed by Col) 
W. J. Donovan, of New York, forme 
political adviser to Herbert Hoover’ 
W. P. Crawford, of Superior, Wis.” 
made the opening statement for th 
prosecution, asserting that the de™ 
fendants in the case sold 85 per cent | 
of the gasoline in the territory indi.) 
The price of oil was deter 4 
mined, however, by the spot market” 
price paid to independent producers) 
who controlled only 5 per cent of 
the output, according to Mr. Craw! 
ford. This alleged conspiracy placei) 


ous disadvantage, the attorney said” 
A liaison man worked between the! 
independent refiners and the major” 
“The latter bought a million gal) 
lons of oil from the independent re? 


The trade papers reported this 47 
cents as the spot price which all7 
jobbers were then forced to pay.” 


most every large advertiser in the! 
in the indictments were Cities Service| 


Shell Petro} 


Water Oil Company, Mid-Continent! 


Phillips Petro} 


Though the list of companies anil 
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It’s the Grade “‘A” dealer’s first choice, 
too. In 24 key markets, THIS WEEK 
covers his customers with the thorough- 
ness of his own newspaper... IT’S 
CONCENTRATED FOR SALES ACTION. 
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Union Endorses 
Principles of 
Co- operatives 


Denver, Oct. 7.—Closer alliance be- 
tween labor and consumer Co-opera- 
tives was recommended to the 
American Federation of Labor today 
by its executive council, which as- 
serted that “75 per cent of wage 
gains have been canceled by higher 
living costs.” Only a small part of 
the advanced prices of many com- 
modities can be attributed to higher 
labor charges, the report said, “price 
profiteering” being the explanation. 

“In European countries,” said the 
executive council, “working men and 
women have turned to consumers’ 
co-operation to meet the problem of 
enforcing price levels which will 
give workers a fair return for their 
money. Beginning with small retail 
stores, they have gradually extended 
their business into wholesaling and 
production until today they have sub- 
stituted co-operative enterprise over 
a large portion of the industries 
making and selling goods for wage 
earners.” 

The council said, however, that 
certain safeguards should be im- 
posed on co-operatives. They should 
recognize trade unions, bargain col- 
lectively with them and _ patronize 
the union label. 

Unions have been influential in 
establishing consumer co-operatives 
in many large and small cities, the 
report pointed out. In Cleveland and 
Akron, unions are actually conduct- 
ing co-operative enterprises and they 
are planning to embark on them in 
many other cities. Co-operative 
stores, gasoline’ stations, credit 
unions and health centers are being 
considered in Superior, Wis., War- 
ren, O., Tacoma, Davenport, Oak 
Park, Ill., Uniontown Pa., and else- 
where, it was reported. 


Account to Miller 
The Nu-way Stretch Company, Ad- 
rian, Mich., manufacturer of sus- 
penders, garters, ties and belts, has 
appointed Miller Agency Company, 


Toledo, O., to handle its advertising. 


Buick's 1938 campaign in newspapers is 


presenting its new "Better-Buy Buick” 
slogan in a pre-show series. This copy 
is scheduled to appear Oct. 22. 


Mclntire Publicity 
Head of Boston Fund 


Allyn B. McIntire, vice-president of 
Pepperell Mfg. Company in charge 
of advertising, has been renamed to 
serve as publicity chairman of the 
Greater Boston Community Fund 
campaign. It was incorrectly stated 
in ADVERTISING AGE of Sept. 20 that 
Mr. McIntire had served last year as 
chairman of the Boston Red Cross 
Roll Call publicity committee. 


Carlson Agency Named 


Carlson Advertising Agency, Pitts- 
burgh, has been appointed to handle 
the advertising of Jacktown Hotel 
and Lincrest swimming pool. News- 
papers, radio and direct mail will be 
used. 


Joins “New Yorker” 


Dorothy Berry, formerly account 
executive of Batten, Barton, Durstine 
& Osborn, Inc., New York, has joined 
the advertising staff of The Neu 
Yorker as manager of the fashion 
merchandise department. 


Hughes Appointed 


Gerald K. Hughes, formerly with 
Remington Rand, Ine., has _ been 
named sales promotion manager of 
General Shaver Corporation, Bridge- 
port, Conn., a division of Remington 
Rand. 


Two Name Agency 


Snug-Fit Brassiere Company and 
Colonial Specialties Company, New 
York, have named Mont?fose-Rosen- 
berg Company, New York, to direct 
their advertising. 


WORCESTER, 


MASSACHUSETTS 


State payroll increase was 


WORCESTER’S 


PAYROLL INCREASE 


through advertising in 
ALONE. 


MASSACHUSETTS 


PAYROLL INCREASE 


City Leads State 
in Payroll Boosts 


Tables prepared by the Industrial Division of 
Massachusetts State Planning Board show that pay- 
rolls for the industries which constitute the backbone 
of Worcester’s business Hfe advanced 40.8 per cent for 
the first seven months of this year as compared with 
the same period in 1936. 


For the same period, the 
29.6 per cent. 


Figures for July are even more interesting. 


46.5% 
8.3% 


As compared with the same month in 1836. 
This rich industrial market may be cultivated 


the Telegram - Gazette 


age 18-mile trading zone 
Telegram: Gazette Total 


POPULATION City and aver- 


CIRCULATION ....... 


All Circulation figures are for three months ending 
March 31, 1937 


433,287 
114,098 


THE TELEGRAM - GAZETTE 


WORCESTER, MASSACHUSETTS 
George F. Booth, Publisher 


Paul Block and Associates, National Representatives 


New York, Chicago, Detroit, Boston, Philadelphia, San Fran- 
cisco, Los Angeles, Cincinnati 


REPLACEMENT 
ERA NOW HERE, 
SAYS CHEVALIER 


Marketing Enters New Phase, 
District Hears 


Providence, Oct. 5.—‘Marketers 
must realize that business is shifting 
from a role of expansion to one of 
replacement, from extensive to in- 
tensive development, and advertising 
is the only efficient means available 
of reaching a replacement market.” 

Col. Willard T. Chevalier, vice- 
president, McGraw-Hill Publishing 
Company, gave this summary to the 
18th annual convention of New Eng- 
land Advertising Clubs at its final 
session today. The convention, spon- 
sored by the First District, Advertis- 
ing Federation of America, heard 
such stars of the advertising world 
as Frank W. Lovejoy, Socony- 
Vacuum Oil Company; Arthur D. 
Neff, director of the New England 
newspaper promotion; Anna Steese 


Richardson, associate editor, Wo- 
man’s Home Companion; Charles 
Breskin, of Modern Packaging; 


Frank E. Fehlman, newspaper adver- 
tising counselor; R. C. Maddux, of 
New England Council; H. J. Kenner, 
Better Business Bureau of New 
York; Westbrook Van Voorhis, of 
Life; B. J. Hauser, National Broad- 
casting Company; V. Edward Borges, 
Retail Ledger; Vernon E. Blag- 
brough, John Hancock Mutual Life 
Insurance Company, and George E. 
Kleiser, Foster & Kleiser Company. 


Governor at Banquet 


The annual banquet Monday night 
boasted as speakers Gov. Robert E. 
Quinn, of Rhode Island, and Harry 
Boyd Brown, national merchandising 
manager of Philco Radio & Tele- 
vision Corporation, who discussed 
“Keeping up with the Public.” 

Frank A. Carroll was elected gov- 
ernor of the First District at a 
breakfast session Tuesday morning. 
He is a past president of the Pitts- 
field Advertising Club. His running 
mate as Lieutenant-Governor, is 
Philip J. McAteer, past president of 
the Boston Advertising Club. 

“We are passing from a period of 
selling the same thing to new peo- 
ple to one of selling better things to 
the same _ people,” asserted Col. 
Chevalier, who drew a sharp line 
between new and_ replacement 
markets by saying that Ford Motor 
Company made its sensational suc- 
cess by selling its Model T to a new 
market. There was no demand for 
this product replacement, a_ fact 
which ultimately spelled the end of 
Model T. 

Replacement selling is more diffi- 
cult than marketing a new product, 
hence the arrival of a new period 
heralds new problems, which in turn 
demand a new and more informative 
type of advertising, Col. Chevalier 
said. And advertising must be used 
because replacement prospects are 
not as readily identified as those for 
new products. 


Definition of Markets 


Mr. Lovejoy, the Socony-Vacuum 
official, denied that markets are peo- 
ple, offering the new definition, 
“Markets are minds.” 

“We make the finest gasoline in 
the country,” he asserted, “but we 
don’t make sales unless you think 
it’s the best.” 

Discussing how to put “you” into 
the sales picture, he told of the re- 
tailer who was stuck with a supply 
of pink pajamas until he began tell- 
ing his customers that the reason for 
pink pajamas was to provide a con- 
trast with the bed clothes in hotel 
rooms and Pullmans and remind the 
user to take them with him. Then 
the pajamas sold readily. 


Mrs. Richardson maintained that 
consumer copy is still offensive. She 
urged advertising men to try that 


INITIALS COUNT 


on 


FOR eR 


Names and initials—fictitious but effec- 
tive—play an important part in a new 


anti-cold "telegram" series in magazines 
of The Mentholatum Company, prepared 
by Dillard Jacobs Agency, Atlanta. 


fore putting it into type. She also 
took the viewpoint that merchandise 
tags should give more detailed infor- 
mation for the benefit of both sales- 
man and consumer. 

Mr. Fehlman, former managing di- 
rector of Major Market Newspapers, 
described a survey he made which 
refuted the common belief that con- 
sumers change brands rapidly. Of 
9,000 personal calls made on buyers 
of a certain brand of flour, only 609 
had changed brands within one year, 
1,478 in two years and 625 in three 
years. No fewer than 1,372 had re- 
mained faithful to a single brand for 
10 years or longer. The average 
change was made in six years, two 
months. 

The moral, Mr. Fehlman said, is 
that consumers are harder to win 
than generally supposed, and that 
once won, they are more loyal than 
expected to be. 


Supply Inexhaustible 


Mr. Maddux told of the 135-foot 
exhibit in Grand Central Terminal, 
which cost the New England Council 
only $1 for rent, the railroads taking 
the view that they benefit from this 
lure to travelers. Congressman 
Ralph O. Brewster, of Maine, also 
discussed the New England promo- 
tion, saying that the only thing more 
certain than death and taxes is the 
determination of the average Ameri- 
can to enjoy life. 

He made the interesting point that 
more money should be spent on tour- 
ist travel than any other product, 
since scenery costs nothing and the 
supply is inexhaustible. 


Related Item 
Stress Marks 
Tea Campaign 


New York, Oct. 6.—With plans for 
its $1,000,000 campaign crystallized, 
the Tea Bureau of the United States, 
service association of the black tea in- 
dustry, launched newspaper inser- 
tions this week in 50 Pennsylvania, 
Middle South, and Great Lakes area 
newspapers, with additional copy ap- 
pearing in comic sections of newspa 
pers in 23 cities from coast to coast. 

The November issue of Woman's 
Home Companion will carry the first 
magazine insertion, followed by The 
Saturday Evening Post of Nov. 6. The 
American Weekly, Good Housekeep- 
ing, and Life also will be used. 

In this campaign, particular im- 
portance is being placed upon activity 
in the field. Merchandising has al- 
ready been begun by a staff of 12 
field men who are contacting packers, 
wholesalers, and the manufacturers 
of “related” products. Selling of tea 
with related items such as biscuits 
and lemons will be particularly em- 
phasized. 

Retail outlets will not be handled 
individually—principally for the rea- 
son that their number is so great. In 
this work, as in all of the bureau’s 
campaign, there will be no brand 
pushing. Dealers will be told to stress 
the fact that the retailer may push 
whichever brand he chooses—for 
whatever reason seems best to him. 
It is believed, however, that the 
stimulus of the bureau’s drive will 
result in brand advertising increases 
by certain packers of tea. 

A four-page newspaper, “Tea 
News,” will be distributed among 
packers and wholesalers. As in the 
person-to-person work of the field 
men, the paper will stress the selling 
of units of related items. There will 
be merchandising helps, hints as to 
model displays, and miscellaneous 
dealer material. Displays will not be 
offered directly to retailers by the 
bureau; rather, the bureau will de- 
pend upon the packers and wholesal- 
ers to stimulate a demand in the out- 
lets for the displays. 

These promotional efforts will reach 
full body for the nation-wide “Turn 
to Tea” sale, which will be con- 
ducted throughout the country from 
Nov. 29 to Dec. 4. William Esty & 
Co., New York, is the agency in 
charge. 


Cunningham to Dreher 


Robert H. Cunningham, Jr., for- 
merly with Benton & Bowles, Inc., 
New York, has been named produc- 
tion manager of Monroe F. Dreher, 
Inec., New York. 


Gorman on Sales Staff 


Jack N. Gorman, for many years 
assistant production manager of Art 
Poster Company, Inc., New York, has 
been appointed to the company’s 


sales staff. 


1938 wil 


l reward 


PRACTICAL BUILDER 
advertisers 


80.65% a PRACTICAL 
BUILDER readers select, 
recommend or cooperate in 
selecting the electric wiring 
and equipment when they 


eee on contract. 


PRACTICAL BUILDER, 


=" emcaco 


bright bit of copy on their wives be- 


*Survey will be sent upon request. 


# 


; ns wes: ae 2 aby \ eee ne : aE ; Rae ‘ ats oe ; Slits pei # as at a ae BEER. a a a ae: ra ae =p ; ee : ix ‘ ‘ ‘ pene Bg y 
end rea 
ee : es rn 
vi ——————Eee—eeeee sk See rey Oct 
Ee BUICK TEASER a — 
e _ 
Re oa im” - 
Tip FoR rs | ee | 
| ; x ; a ae —S | 
, a ~ » 
Sn, : J aimee 
x Wn , — 
bn ee ~ ¥ 
gore -™ es - = 
— ee 
 — ae 
_ “aa _ | 
woege MR y 
ey i ers R 
— ; bo SHIFFLiy 
Se RSET SS 2 
Sor HELps = M SOOTHES nye, 
ne SEEZye . STYFFY nosy IRRITATION ; 
ier NG by Ri 5 
ites aia E iS ¢ KE 
Pee ea 70 Couns You: NECKS # 
ei CL Like jy 
sg ae ee)": i 
ogame 
ae j 
= ie & s, ee : x 
Mer eS) ene : 
pe ee rt 
Neri aii : 
‘bs ae 4 
aa ~ 
pen ie he , 
eee - —_ ; 
Me a dei i : 
Leet A ate: f a 
eer P cs t + * 
ey a | ae 77 
Boi aaa ck 4 % 
wee 4 
: - ee — ) 
iat a ee : 
A — | 
figs ie oe ’ 
peeves 7, ea Be ‘ 
Beekyou te r 
Bes thee : cet a 
uaaas &. ee —__. 
A ie | % : 
ae Po DO —_ SS 2 wa 
ee re _ a 
ae | 3 
& Po | | 
Po PO 
> ‘ | es 
: re ae 
a Pe : . ; ‘ 
ie ee \g 
po | My 
oe 
ia asin —————— ~~ 
po tg >»: / y 
if tes 
:. Ah Mi 
: I 
7 "Yj 
He ; 
a ‘Tp 7 
Tes J 
oY oes : ) ® ; 
(Ra Ses: . . Yh 
ee Ro 
een iad 
hs Boone : ee ‘ 
WS Stee SE 
Brits he . 
ee 


* Se" 
RPG ee 


October 11, 1937 


| 
——— 


1 , where the stakes ore hi shes) ve is the winning num- 


are .o yi market centers in the 


1¢ for more than 10% of 


impact of a home-town paper and the prestige of a magazine. 


Not only does Associated Weekly thoroughly cover the twelve cities in which it origin- 
ates; it covers their hinterlands as well. In fact, it has the largest circulation of any 


publication in the West and reaches 47% of the families in this vast area. 


Moreover, these families are the tops in buying power, the families who can and 


do react to national advertising. 


Don’t miss any bets when you play for the nation’s richest fei 


per capita market. Cover all points with Associated Weekly. 
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ASSOCIATED WEEKLY IS THE ALL- INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 19 LEADING SUNDAY NEWSPAPERS 
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MILES PACKAGES 
ARE MODERNIZED, 
PRICES SHIFTED 


Elkhart, Ind., Oct. 7.—Moderniza- 
tion of the packages of Dr. Miles 
Nervine, both in liquid and tablets, 
and changes in prices to bring cost 
of large and small sizes closer to- 
gether have been announced by 
Miles Laboratories, Inc. 

The old white cartons which have 
carried the Miles products for many 
years have given way to buff contain- 
ers which possess more eye appeal 
and are more easily identified on the 
shelf. Modern typography has sup- 
planted the old-fashioned type and 


| rice 
On Lithoqraphed Letterheads! 


Com pare ou, 


In today’s rapidly changing business world 
first impressions are becoming more and 
more important. That is one reason why a 
well designed Lithographed Letterhead is a 
superb investment. Yet, there is no need to 
pay a high price for a modern, well designed 
letterhead, in fact we offer you prices that 
challenge comparison! Send for our newest 
Portfolio of samples and our price-list and 
see for yourself why alert buyers all over 
the nation have learned that it pays to 
order from Universal. Write today! Or at- 
tach this advertisement to your business let- 
terhead and mail it to us—the Portfolio will 
go forward to you FREE and without obli- 
gation. 


Universal Litho & Stationery Co. 
4317 Diversey Ave. Chicago, Ill. 


UTILITY COPY GOES FUTURISTIC 


F EYES COULD TALK 


GO 


Commonwealth Edison Company, Chicago, departs from the prosaic with this new 
futuristic poster to be displayed through November. 


much detail has been eliminated for 
the sake of simplicity and legibility. 

The price shifts are even more in- 
teresting, being based on the com- 
pany’s experience with the effect of 
prices on volume. The price on the 
large size package of Dr. Miles Effer- 
vescent Nervine tablets will be re- 
duced from $1 to 75 cents on Jan. 1, 
1938. The number of tablets in the 
package remains the same. 


Tablet Price Reduced 


The small size package of the same 
remedy has been enlarged to hold 
eight tablets and the price will be 
increased from 25 to 35 cents on Jan. 
1, offering greater value to the con- 
sumer. 

Dr. Miles Nervine in liquid form 
will continue to sell at $1 in the 
large size, while the smaller size 
continues to carry the 25 cent price, 
though the qtantity has been in- 
creased. 

The annual distribution of 20,000,- 
000 Dr. Miles weather calendars will 
be supported with announcements on 
three radio programs from Dec. 18 
to Jan. 1. These calendars are dis- 
tributed without charge by 60,000 
druggists, who are provided with spe- 
cial display material featuring the 
fact that the calendars are available. 
Retailers usually co-operate with en- 


thusiasm, having found that the cal- 
endars provide a simple method of 
getting acquainted with neighboring 
prospects. 

Wade Advertising Agency, 
cago, handles the Miles account. 


Chi- 


Study Shows Realtors’ 
Home Building Scope 


Importance of real estate operators 
as factors in the home building mar- 
ket not only because of their large 
bulk of direct purchases but because 
their influence is communicated to 
a wide range of future home builders 
who gain ideas and form buying de- 
sires in visits to model homes erected 
by the operators, is presented in a 
new study issued by the National 
Real Estate Journal. 

Titled, “The Speculative Home 
Building Market,” this study offers a 
series of charts to emphasize the 
real estate operator’s importance in 
that market. Residential building, 
the bulk of which is done by real 
estate operators, is surging ahead at 
a rapid pace, the study points out, 
although it is still but a fraction of 
the volume ahead. 


Marke Elected 


A. H. Marks, for several years a 
director of B. F. Goodrich Company, 
Akron, has been elected vice-chair- 
man of the board of directors. 


NAMES SOURCES 
FOR SEARS U. S. 
TIRE CONTRACT 


Chicago, Oct. 7.—A new six-month 
contract under which Sears, Roebuck 
& Co. will supply the government 
with $1,000,000 in tires and tubes 
will include the products of several 
manufacturers and possibly some of 
the manufacturers whose original 
bids to the government, at prices 
ranging up to 15 per cent higher, 
were rejected, Frank Judson, super- 
visor of Sears’ tire and accessories 
department, disclosed today. 

The contract with Sears was en- 
tered into after bids of 14 manufac- 
turers had been rejected by the Treas- 
ury Department. Treasury officials 
reported that the bids were identical 
and referred them to Department of 
Justice officials for investigation on 
grounds the identical bids indicated 
collusive action and combination in 
restraint of trade. 

Meantime, representatives of the 
companies whose bids were rejected 
indicated they may appeal the con- 
tract award on the grounds there 
has been no proof of collusion, com- 
petitive bidding was not employed, 
and the tires purchased are of a 
grade originally barred from the con- 
tract advertisements. 


Names Supply Source 


This was the second occasion on 
which the government reportedly re- 
ceived identical bids on this contract. 
The first set, received in July, was 
likewise rejected, on the advice of 
Attorney General Cummings. 

Mr. Judson named the Armstrong 
Tire & Rubber Company, West 
Haven, Conn.; Dunlop Tire & Rubber 
Company, Buffalo, and the Mansfield 
Tire & Rubber Company, Mansfield, 
O., as possible sources for the tires 


and tubes which Sears would supply 
the government. These companies 
were not among the 14 whose bids 
were rejected. 

He emphasized, however, that 
other manufacturers were certain to 
be among those supplying Sears ang 
that it was impossible to give a defi. 
nite, start-to-finish list of those 
whose products would make up the 
total. 

Secretary of the Treasury Morgen. 
thau negotiated the contract with 
Sears, after rejection of the other 14 
bids, under the law which permits 
such negotiation with individual 
companies if the Secretary of the 
Treasury decides that a “public exi- 
gency” makes necessary such action. 


Baker Cocoa Prices 
Now at All-Time Low 


C. H. Gager, vice-president, Gen- 
eral Foods Sales Company, Inc., New 
York, has announced that Baker's 
breakfast cocoa is selling at a price 
which is the lowest since 1780. 

Three half pound cans of Baker's 
cocoa retail today for 25 cents. Un- 
til a year ago, it had regularly re- 
tailed at prices of 121% cents to 15 
cents per half pound package. 


Form Mason-Kofron 


Herb Mason, formerly with Hutch- 
inson Advertising Company, and 
Frank Kofron, formerly with Mono- 
Trade Company, have _ organized 
Mason-Kofron Company in Minneap- 
olis at 424 Metropolitan Bank bldg., 
specializing in layout, art and typo- 
graphic styling service. 


Distribute Vol Coupons 


Voleocite Corporation, Ardmore, 
Pa., is conducting a house to house 
distribution program of 500,000 cou- 
pons for Vol, a bathroom deodorant 
and detergent. The distribution is 
under the direction of Park Distrib- 
uting Company, Philadelphia. 


Gets Breese Grain 


Shaffer Brennan Advertising Com- 
pany, St. Louis, has been named to 
handle the advertising of Breese 
Grain Company, Breese, Ill., maker 
of Sentry pancake and waffle mix. 


DEALERS’ CHOICE 


The fact that you advertise over WLW 
makes dealers eager to support your 


sales campaign. 


From experience, dealers know that a 
sales message over WLW is heard and 


heeded. They know WLW-advertised | 


merchandise moves faster. 


WLW-THE NATION’S STATION 
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tar happen 


Ings 


break a trail to your door 


What lies ahead? 


‘Today the shock of world events 
shakes the foundations of our life. 


‘Ten thousand miles away, Japan is 
driving her iron juggernaut over 
the world’s oldest civilization. 
And London grooms opinion for 
an Anglo-American trade boycott 
to strangle the aggressor. 


In the remote obscurity of scien- 
tific laboratories, world events too 
are breaking trails into the future. 
These trails reach out toward re- 
gions few have dreamed. Tray agri- 
culture will cut the price of bread 
and transform more economies 
than armies of conquest. 


\t Bonneville, Oregon, Roosevelt 
starts the first generator of a great 
new Federal power project, backs 
a vast network reaching out to 
almost every state and community 
—is this a trend toward the totali- 
tarian state? 


nig e 


Nationalist and internationalist, 
individualist and regimentalist, 
rich and poor alike—far happen- 
ings break a trail to their door. 


Along these trails lie the answers 
to the question in the heart of 
every thinking man and woman 


today: What of the future? 
What lies ahead? 


More than forty-seven years ago 
the weekly digest of events was 
born, because the news had become 
so complex that no one could fol- 
low all the vital events. 


Today a weekly digest of facts 
alone, a mirror of past events, is 
not enough. 


What do these events portend: In 
what direction are they moving! 


What of the future? 


NEWSWEEK gives you an interpre- 
tation* in economics, in politics, in 
science, in the great movements of 
our day. 


Born of the need of thinking men 
and women, thinking for the fu- 
ture, NEWSWEEK will help you 
read the signs of the trail. 


Tewsweek 


THE MAGAZINE OF 


*On sale at newsstands, [Oc a copy 


NEWS SIGNIFICANCE 


* 


NEWSWEEK’S 
trail-breaking features 


for the forward-minded 
* 


Periscope—the meat of tomorrow’s headlines in 
sparkling paragraphs of events and people—side- 
lights silhouetting inner significance of news— 


informing, devastating, uffique 


Perspective—Raymond Moley’s meaty wit and 
wisdom—a forecasting page on the big issues of 


our day in politics and economics. 


Entertainment— lwo sky-scratching columns— 
Sinclair Lewis’ Book Week—George Jean Nathan’s 
Theatre Week —and significant cinema doings. 
Pictures —news photos important, unusual, sig- 
nificant—photo short shorts, complete quickies of 
arresting current happenings. 

The News—the big stories of the week boiled 
down to pungent extract and interpreted as to 
what’s coming. 

Foreign Affairs—what other governments are do- 
ing and what they have up their sleeve. 
Business—the currents of American business— 


rapids, pools, open water and what’s around the 
bend. 


* 

Science and Education—exciting major events 
and trends distilled from technical reports ren- 
dered into English—simplified, clarified, inter- 
preted. 

* 

Transition —who is born—who is ill—who has 


died—who has married—who is where—among 


the news names. 


* 


Sideshow—odditics of the news from here and 
there and yonder—snapshots of life humorous 
and tragic. 

* 

NEWSWEEK— paced for the tempo of today 
—<ccritien for men and women who have a 
stake in the present, and want to protect it 
in the future. 


* 
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Regulating Broadcasting Rates 


Frank R. MecNinch, new chairman 
of the Federal Communications Com- 
mission, is bringing to his job some 
ideas which he acquired’ while 
a member of the Federal Power Com- 
mission. One of them is that the 
statute which credted the commis- 
sion be amended to give it author: 
ity over rates charged for advertis- 
ing by broadcasting companies. 

Mr. MeNinch takes the position 
that radio is a public utility, and 
that there should be some control 
of rates through governmental regu- 
lation in the case of a public utility 
of any kind. 

This is a_ startling suggestion 
which has wide implications for 
broadcasters and advertisers. There 
has been a feeling in Washington 
for several years that the national 
administration would like to apply 
some more effective form of control 
and regulation to the channels of ad- 
vertising and publicity, as part of 
the general plan to control business 
asa whole. The broadcasting indus- 
try, through the present system of 
six-month licenses, is especially 
amenable to the application of con- 
trols of this character. 

Taking the suggestion on its mer- 
its, however, it may be suggested 
that even though radio broadcast- 
ing is a public utility, it does not 
operate as a monopoly, in the sense 
that most public utilities do. The 
reason for rate control through su- 
pervisory bodies in the case of tele- 


phones, electric light and power, gas 
and water, railroads, local transit 
and other utilities is that in most 
cases competition does not exist, and 
hence some other check on _ rates 
must be established. 

Broadcasting as an industry is 
highly competitive, and the competi- 
tion among individual stations and 
groups of stations is constant and 
effective. This competitive pressure 
results in continuous efforts to im- 
prove service and to maintain rates 
on a basis attractive to advertisers. 
Commercial broadcasting would not 
have continued to increase in volume 
if rates had been considered exces- 
sive. 

As a matter of fact, no complaints 
have been registered by the adver- 
tising field with reference to broad- 
casting rates, even though there have 
been plenty of criticisms regarding 
details of commercial 
radio stations 


practices by 
relative to the han- 
dling of sponsored broadcasts. The 
chief justification for rate regula- 
tion is usually a demand from users 
for protection of this character. 
Advertising as a whole may be 
interested in discussing and perhaps 
opposing any steps in the direction 
of regulation of broadcasting rates. 
While radio is in a peculiar position 
with reference to government regu- 
lation, the adoption of a policy of 
rate regulation in this field would 
have entirely too many implications 
as to other 
media. 


classes of advertising 


Prices and the Consumer 


The meat industry is showing con- 
siderable concern over current evi- 
dences of consumer resistance to ris- 
ing prices. Business volume may be 
held to a lower level than anticipated 
if consumers decide that commodity 
prices are moving ahead too fast and 
are getting out of line with income. 

Governmental policies of late have 
created a situation which involves 
price rises in many fields. Even now 
a special session of Congress is 
talked of for the purpose of enact- 
ing legislation fixing minimum wages 
and maximum hours. This is an- 
other project for increasing prices, 
with the whole public footing the bill 
in the interest of a minority of work- 
ers who it is hoped will be benefited. 
Increased production 


and lower 


fy 


prices would provide a far sounder 
basis for continued prosperity than 
rising which in themselves 
tend to reduce both consumption and 
production. This is an economic 
truth regarding which all competent 


prices, 


authorities are in agreement, and 
yet the political approach to our 
problems steadfastly refuses to ac- 


cept the obvious fact that to have 
more we must produce more. 

Basic conditions for the improve- 
ment of business and the elimination 
of widespread unemployment are 
present, but the prospect of further 
political tinkering with the economic 
machine will not make the task of 
management in the maintenance of 
price levels acceptable to consumers 
any easier. 


GROUNDWORK IS DONE IN ADVERTISING 


—Liquor Store and Dispenser 


"He underbid the Autogyro and Blimp companies." 


A Real Guarantee 

The Sunday Standard, Bombay, has 
a “Bureau of Accuracy and Fair 
Play,” to which all complaints of in- 
accuracy and unfairness in advertis- 
ing columns should be addressed, 
whereupon they are investigated, 
“and if discovered to be well founded, 


redress is prompt, prominent and 
thorough.” 
With this perfect background, a 


half-page for French Hormone Serum 
OONIM reveals, with pictures, how a 
woman of 60 “has become attractive 
and young again and her sex appeal 
restored after taking only three 
boxes’; whereas, Dr. Nixon’s Vi-Tabs 
headlines a “gland discovery that re- 
stores youth in 24 hours,” and Vitex 
guarantees to put a full head of hair 
on the baldest, most hairless head 
you ever saw. 

To top it off, the Standard itself de- 
votes almost a third of a page to ad- 
vertising “How to Bet and Win,” the 
book “‘that has made LARGE PROF- 
ITS (caps are theirs) for thousands 
of its readers ... it shows you how 
to make money at racing without risk 
of losing.”” The book is so good, ac- 
cording to the ad, that one of its 
faithful users has “just received a let- 
ter from a well-known London book- 
maker closing my account.” Which 
doesn’t bother’ the Standard at all. 
Calmly, it advises ‘‘all followers of 
our method to spread their bets 
among several bookmakers, or on the 
totalisator.” 

And apparently, no disgruntled 
punter (horse race wagerer to you) 
has yet applied for prompt. promi- 
nent and thorough redress. 


A New Title 

Ad-libbing is intrigued by the fact 
that Ed Scriven, research and mar- 
keting expert in the Chicago office of 
BBDO, signs himself “distribution 
engineer.” To our knowledge, he is 
the first agency executive to appro- 
priate the title. 

Speaking of titles, we were also in- 
terested to learn that in making its 
studies of buying procedure in the 
industrial field, the National Indus- 
trial Advertisers Association is spe- 
cifically requesting that functions, 
rather than titles be emphasized on 
the returns, “because all too fre- 
quently titles are confusing.” 


Revamping the Old 

There’s something about the new 
“Life Begins at 40” copy for 
Fleischmann’s yeast which appeals 
to us; every time we run across one 
of the ads in our daily paper we find 
ourselves settling down to a com- 
plete reading, and somehow feeling 
vaguely pleased afterward. 

It seems to have a lilting liveli- 


Ad-libbing 


ness that gets to us. We recognize 
it as blood brother to the traditional 
patent medicine ad—testimonials and 
all—but the exceptionally well done 
undercurrent of liveliness, hope and 
good cheer carries it through with 
flying colors. 


Watch Those Stars 

In our self-selected capacity as 
viewer-with-alarm, we consider it our 
bounden duty to view with at least 
a modicum of alarm the current 
stampede of radio advertisers to Hol- 
lywood. With most of the major 
movie studios generously condescend- 
ing to allow their talent to be starred 
(with full studio credit) on expen- 
sive radio shows, we have a feeling 
that some advertisers are headed for 
a headache. 

Not that the use of movie stars 
in itself is bad, but with everyone 
convinced that no show can be a suc- 
cess unless it is hooked up with the 
movies, we're bound to find a lot of 
the late-comers trying to build ac- 
ceptable programs with talent almost 
astronomically removed from. star- 
dom, if you get what we mean. 
Waves of Remembrance 

There’s something about seeing 
objects waving up and down through 
window glass that gets us. No doubt 
it's the memories of those endless 
days ’way back when Mother insisted 
that it was raining too hard to go 
out and play, and we disconsolately 


amused ourself by looking at the 
world through the unwanted and 


unwelcome security of the window 
with the best view. On those days we 
found some slight relief from utter 
boredom by shifting our head and 
body just enough to change the pat- 
tern of the waves; to make the house 
across the street wave up instead of 
down; to catch the rigidly straight 
fence in just the right position so 
that it became startingly serpentine. 
In fact, devoting countless hours to 
the task, we developed a technique 
of careful movement which enabled 
us to turn the stolidly rigid elements 
of houses, streets, fences and trees 
into a moving panorama of outland- 
ishly shaped objects, condensing, ex- 
panding and altering their shapes 
and forms at our pleasure. 

Naturally, with that sort of a back- 
ground, the Plate Glass Manufac- 
turers’ copy in Life the other week 
hit us right between the eyes, for 
there was the kind of scenery we 
were so adept at building with our 
own bit of window glass. And that’s 
why, we venture to say, the adver- 
tisement drew many a reminiscent 
smile from Life’s readers. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execu- 
tive writing on his business letter. 
head. 


No. 1239. Coronet .. . Infinite Riches 
in a Little Room. 


In this beautifully produced bro. 
chure, Coronet covers the usual data 
on circulation, readership, mechan- 
ical requirements, but goes further 
in suggesting ideas applicable to 
space buying in general, and offering 
a logical analogy between a success- 
ful retail store and a good advertis- 
ing medium. 


No. 1240. Big and Compact 
the Pyramids. 


“Better than in the good old days” 
is the prediction for the motor truck 
industry in 1937, made in this book- 
let issued by Commercial Car Jour- 
nal. The booklet deals with the 
scope of the truck fleet market and 
the coverage by this publication. 


Like 


No. 1241. Wichita Falls, Texas Cir- 
culation and Market Facts. 

Wheat, cotton, cattle and oil are 
the wealth-producing factors in the 
Wichita Falls trading area, accord- 
ing to this folder issued by The 
Wichita Daily Times and Wichita 
Falls Record News. Detailed market 
facts and coverage of these papers 
are offered in the folder. 


No. 1232. The New KSFO Makes 
History in California. 


Issued by Columbia Broadcasting 
System Pacific Network, this folder 
describes the recent changeover of 
KSFO, San Francisco’s key station 
of the Columbia Network, to a new 
site with greater power, new tower. 
transmitter and transmitter house. 
On the premise that the strength of 
the transmitter is important only in 
direct relationship to the appeal of 
the programs it transmits, KSFO’s 
fall program schedule is included. 


No. 1218. The South—A Siz Billion 
Dollar Retail Market. 


The influence of farmer buying in 
the South is indicated in this study 
issued by Progressive Farmer and 
Southern Ruralist. It provides a de- 
tailed analysis of the distribution of 
retail sales by population groups in 
the 14 Southern states and covers 
several classes of merchandise. 


No. 1212. Do You Eat 72 Pounds 
Each Year? 

Census figures show that bakers 

produced 9,307,578,674 pounds of 


bread in 1935—or 72 pounds per per- 
son, says this folder issued by Bak- 
ers’> Helper. Tables show the per 
capita value of products, number of 
establishments, and value of products 
from 1879 to 1935, and a state by 
state breakdown for the industry. 


No. 1193. The Indianapolis Radius. 


The Indianapolis News has issued 
this brochure of detailed market in- 
formation about the Indianapolis ra- 
dius. It covers data on population, 
buying power, consumer characteris- 
tics and cities and towns in the 20 


counties comprising this trading 
area. 
No. 1194. 225 Chambers of Com 


merce Define the Farm Market. 

In this brochure, Farm Journal de 

scribes a questionnaire sent to the 

Chambers of Commerce in all cities 

of 25,000 to 100,000 population to de 

termine how important farm trade 
is to town and city merchants. 


No. 1225. Air Conditioning Equip- 
ment Analysis. 

Practical Builder has issued this 
study of contractor and architect in- 
fluence in the selection of the typé 
and make of equipment used in con 
tract building. The analysis is based 
on a survey of 5,000 Ohio building 
contractors. 
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wlll aA Because it is the kind of magazine farmers want.~_ 


“Yes, I know the farm market today is big business. I know that farm income is up to 
nine billion dollars. I know farmers are now buying. I know this opens up an immediate 
opportunity to everyone with practically any kind of merchandise to sell. That’s why we’re 
including the farm market in plans for our most important national accounts. But why is 
the Farm Journal the best medium for reaching this market—what special factors make it 
so different from other farm magazines?” 


Because the new Farm Journal gives the man Son ; / lp 
“fd 


of the soil... and his family... something no fpr 
other farm publication ever even attempted... hur gs Wa 
ae 
- 4-Day Writer-to-Reader service. i ih till 


mM | Because its freshness and timeliness appeal to the 


* alert, business-like type of farmer, Farm Journal 

offers an unusually responsive audience. Because 7" the 
this audience is concentrated in the richest agri- 
cultural counties. 


S , Farm Journal has scored the largest ad- 
vertising gain in the entire farm field. 


FARM JOURN 
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Johnson Quits 
Time to Start 
Own Business 


New York, Oct. 6.—Robert L. 
Johnson, vice-president in charge of 
advertising, and one of the founders 
of Time, Inc., announced his resigna- 
tion this week, effective Nov. 1, to 
become president of Robert L. John- 
son, Inc., Management consultants. 
He will continue to serve Time, Inc., 
in which he is a major stockholder, 
in an advisory capacity. 

Well known as a speaker on ad- 
vertising and marketing subjects, Mr. 
Johnson has established himself as 
an advocate of the “let them buy” 
school of selling. The way to sell 
any product, he asserted in expound- 
ing this theory, is to find out who 
would be likely to want it and then 
tell those people why the product is 
useful or why they should own it. 
The “let-your-customer-buy-from-you” 
principle applies equally well to ad- 
vertising, in his opinion. 

Mr. Johnson is president of the Na- 
tional Civil Service Reform League 
and a trustee of The Taft School. He 
was one of the organizers of the Yale 
field artillery unit before the U. S. 


Machinery Corporation, 


* Publisher's 


@ Meet William S. Shipley, president, York Ice 
“ork, Pennsylvania. 
Mr. Shipley is one of the pioneers in indus- 
trial refrigeration and air conditioning. To- 
day, he enjoys the great satisfaction that 
comes from seeing his business—which has 
been lifelong hobby No. 1 with him—among 
the world’s foremost air-conditioning enter- 
prises. His No. 2hobby has been golf, keeping 
him fit for his strenuous business activities. 

Modern Mechanix has supplied Mr. Ship- 


on both of his hobbies. He, like many other 
leading American industrialists, can be 
reached through this newsy, factual maga- 
zine of Hobbies and Inventions. So can 
274,548* others who make up one of Amer- 


Statement, First Six Months, 1937, 


MODERN 


IN NEW VENTURE 


Robert L. Johnson, advertising director 


of Time, Inc., 


in New York. 


Pennsylvania, directing 670 branch 
offices, 17,000 employes and the ex- 
penditure of $240,000,000. 

As a Time, Inc., executive, Mr. 
Johnson was advertising manager of 
Time since 1922, and helped organize 
the advertising staff of Fortune when 
it was launched in 1930. As advertis- 
ing director of all Time, Inc. publi- 
cations, he set up the selling staff of 
Life last year. 

In his new enterprise he will have 
as an associate N. Boyd Brodhead, 
formerly sales manager of the com- 


mercial division of Fisk Rubber 
Company. Offices are being estab- 
lished in the Chrysler bldg., New 


York. 


has resigned to establish 
his own management consultant business 


Make Available Half 
Pages in Two Colors 


Chatelaine and Maclean’s Magazine 
will accept half pages in black and 
one other color, effective immedi- 
ately, the MacLean Publishing Com- 
pany has announced. 

Rates for both publications will be 
black and white half page rate plus 
$200. 


Gosch Solas CBS Staff 


entered the World War 
overseas as a first lieutenant. 
sence from Time, 
emergency 


and served 


Martin Gosch, formerly radio di- 
rector of Warner Brothers Pictures, 


In|Ine., New York, has joined the Co- 
1935 he took a year’s leave of ab- 


Inc., to serve as 
relief administrator for 


lumbia Broadcasting System in a 
program direction and writing ca- 
pacity. 


BUSINESS and GOLF 


are his two 


HOBBIES 


ica’s most accessible ALL-MAN Markets. 
They are the Modern Mechanix teaders who 
annually buy $50,000,000 worth of home, 
workshop, sports and pleasure supplies. It 
pays to consider them in any advertising or 
marketing plans of national scope! 

Color, now $1.60 per page per 1,000. 
Black and white, $1.30 per 1,000. Based 
on ABC circulation. 


ley interesting reading from time to time 


1 TIME 
3 TIMES 
6 TIMES 
1 TIME 
3 TIMES 
6 TIMES 


250,0¢ 1BC Circulation Guaranteed 


HOBBIES and INVENTIONS 
MECHANIX 


PUBLISHING 


REDUCED COLOR RATES ON INSIDE COVERS 


3 or 4 Colors $600.00 
3 or 4 Colors 550.00 
3 or 4 Colors 500.00 
Black and 1Color . 450.00 
Black and 1 Color . 425.00 
Black and 1 Color . 400.00 


MECHANIX 


co. 


1501 Broadway, New York * 360 North Michigan Avenue, Chicago 
536 South Hill Street, Los Angeles * 1014 Russ Building, San Francisco 
Walton Building, Atlanta, Georgia + General Motors Building, Detroit 


SOUND PROGRAM 
URGED TO HALT 
HAMPERING LAWS 


Spencer Tells Need for In- 
forming Public 


Chicago, Oct. 6.—Citing the growth 
of businesses in recent years as in- 
creasingly impersonal organizations 
and thus further removed from the 
consumer whose wants they supply, 
Dean W. H. Spencer of the School] 
of Business, University of Chicago, 
today told the National Restaurant 
Association that a sound public re- 
lations program “might have pro 
tected business against some of the 
restrictive legislation of which it 
bitterly complains,” and that it is a 
definite necessity in the avoidance of 
further legislation of this type. 

Dean Spencer’s address on “Busi- 
ness Propaganda and Public Rela- 
tions” featured a broad program pre- 
sented to the restaurant men on ad- 
vertising and promotion. Other 
highlights included addresses by Leo 
Nejelski, advertising manager of 
Swift & Co. and Duncan Hines, Ad- 
ventures in Eating, Inc. 

In pointing to the rise of “imper- 
sonality” in corporations and other 
“big businesses” as demanding a 
proper public relations program, 
Dean Spencer emphasized that such 
a program “does not supplant ad- 
vertising or salesmanship as func- 
tions of management. It merely 
paves the way for their more effec- 
tive service. 

“Specifically, a sound public rela- 
tions program should accomplish 
these ends,” he asserted. “It should 
transmit to the public information 
concerning the business and _ its 
problems, present an appeal to the 
public for patronage and support and 
should refute unfair attacks which 
havé been made upon the business.” 


Need Stronger Action 


Dean Spencer commended national 
advertising which in many situations 
goes far beyond what the law re- 
quires for the protection of consum- 
ers. This, he said, has accomplished 
much in bridging the widening gap 
between business and the consuming 
public. 

However, he added that business 
has not yet been able to solve the 
difficulties inherent in the situation, 
and more restricting legislation can 
be expected unless business individ- 
ually and collectively, through trade 
associations and sound public rela- 
tions, gets closer to the consumer in 
the market. 

Mr. Nejelski, speaking on “Better 
Advertising Copy for Restaurants,” 
told the association to look upon ad- 
vertising as business news, although 
emphasizing that it could never take 
the place of the shortcomings of any 
business. 

Restaurant copy, he said, should 
sell the individuality of the product 
and the package in which it comes. 
To restaurant men, he explained, 
this indicated the appeal of special- 
ties in the foods which they serve 
and attention to the manner in 
which they were offered. 


Criticizes Price Copy 


Too much restaurant copy, he 
pointed out, “sells” nothing more 
than the name and address of the 
restaurant man, and places too much 
emphasis on low price. Another 
fault, Mr. Nejelski said, was the use 
of photographs in restaurant adver- 
tising which show only a room of 
unoccupied tables. 

A further plea for the lessening of 
price emphasis by restaurant men 
was voiced by Mr. Hines. As times 
improve, he pointed out, people will 
‘ot hesitate to spend more money 
for food. Too many restaurant men, 
he asserted, concentrate on price 
when they should instead find out 
what their customers desire, serve 
it to them and charge enough to 


ROMANCE IN HAIR 


GOODBYE 


F. W. Fitch Company, Des Moines, puts 
a “before and after” angle in this new 
display for Fitch's shampoo with an 
effective romantic angle. Zipprodt, Inc.. 
Chicago, produced the display. 


make a fair profit. Attractive 
hostesses and waitresses were also 
cited by Mr. Hines as practical sell- 
ing appeals. 


Leaves March of Time 


Ralph Rolan, formerly vice-presi- 
dent in charge of production of 
March of Time on the screen, has re- 
signed to accept an executive post in 
the sales and advertising department 
of RKO Radio Pictures, Inc., New 
York. 


Agency for Aspirub 


Justin Haynes, Inc., New York, 
manufacturer of Aspirub, has placed 
its advertising account with William 
Irving Hamilton, Ine., New York. 
Newspapers and car cards will be 
used. 


THE KANSAS 
FRUIT BOWL 


Fruit is not a major crop 


in Kansas. For many years 
this state has been known 
as the wheat center of the 
supplying 
fourth of the wheat out- 


nation, one- 
put. It is significant, then, 
that a million bushels of 
rosy-cheeked, fine flavored 
1937 Kansas apples, raised 
Kansas 


in one county, 


have gone to market. 


This has been a_ record 
year for the industry. The 
production is about six 
times that of 1936. With 
an indicated commercial 
yield of 3,700 tons of 
grapes, 217,000 bushels of 
pears and 248,000 bushels 
of peaches there is a de- 
cided bulge of additional 
cash in prospect for the 


Kansas farm pocketbook. 


Your advertising program 


| this season should seek 
just such a market, should 
include KANSAS 


FARMER. 


Kansas Farmer 


- Topeka, Kan. 
Arthur Capper, Publisher 


115,000 SUBSCRIBERS 
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ADVERTISING AGE 


October is here . . . King Football is 
mounting his throne . . . 40,000,000 
devoted subjects of this great pastime will 
journey to a thousand different stadia 
during the next few months to see the 
games. 


And to see the big, colorful 


displays of outdoor advertisers en route! 


The Pigskin Potentate will bring ‘em out 
to see your sales message; so make sure 
it is there with a powerful appeal to the 
prosperous, football-loving crowd. Yes, 
indeed, now is the time to plan outdoor 
advertising for November, December 


and January as yot planned for May! 


Write for our interesting booklet, ‘“You Will Love Me in December,’’ describing the modern trend in outdoor advertising. 


Ourpvoor ApverRrtising INcoRPORATED 


60 E. 42nd ST. NEW YORK 
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ADVERTISING AGE 


Voice of the Advertiser 


First Copy Paid Out; 
UAL Fetes Tenth Year 


To the Editor: Just as railroad 
advertisements of fifty years ago 
look strange in comparison with 
railroad advertisements of today, the 
first airline advertisement urging 
people to fly coast to coast seems 
odd enough when contrasted with 
present-day airline copy. 

In Septembef United Air Lines 
observed the tenth anniversary of 
the first coast-to-coast passenger 
service which it advertised in 1927 
with a one-column seven-inch adver- 
tisement. The lineage purchased by 
United’s predecessor companies in 
1927 totaled 75,000 lines; in 1937 
United will use 400,000 lines. In 
1927 only newspapers were used, but 
in recent years United has adopted 
a rounded out program which in- 
cludes newspapers, magazines, out- 
door advertising, radio, and direct 
mail. Furthermore, today’s adver- 
tising, instead of telling about sin- 
gle-engined planes on a 42-hour 
schedule from San Francisco to New 
York, tells of sleeper planes from 
coast to coast in 1514 hours with 
only three stops. 

“Fly with the Mail Across the 
U. S. A.” That was the headline in 
1927 in the initial advertising drive 
to get people to make a transconti- 
nental plane trip. Despite the fact 
that first coast-to-coast travelers had 
to ride in a singleengined two-pas- 
senger mail plane which took 42 
hours and 16 stops to get across the 
country, they were intrigued by the 
one-column seven-inch copy and the 
pioneer advertising “‘paid out.” 

This explains why United Air 
Lines and its predecessor companies 
for 10 years have been consistent ad- 
vertisers. 

HAROLD CRARY, 

Vice-President in charge of Traf- 

fic and Advertising, United Air 

Lines Transport Corporation, 

Chicago. 

v v v 


3 Brewers “Ah” But 
In Different Media 


To the Editor: Paul Kell, who in 
your Oct. 4 issue comments upon the 
use of identical themes by three 
brewers in like media, can add an- 
other such “coincidence” to his col- 
lection, but while this one was also 
perpetrated by brewers, the media, 
thank Allah, were not alike. 

During the summer the Ehret 
Brewing Company, Brooklyn, pro- 
duced a poster picturing a seemingly 
contented person draining a glass of 
beer, following which he said “Ah!”’. 
The F. & M. Schaefer Brewing Com- 
pany had in the works a window dis- 
play whose hero also said “Ah!” 
while the brewery which provides 
my bread and butter was awaiting 
the delivery of a large-sized car card 
for use in the Hudson & Manhattan 
tube trains that travel under the 
Hudson River between Manhattan 
and New Jersey. You guessed it. The 
satisfied oldster who emerged from 
the lithographer’s said “Ah!” 

J. B. Mincram, 

Advertising Manager, John F. 

Trommer, Inc., Brooklyn. 

vvegy 


Armstrong Finds Worker 


Freely Gives Opinion 

To the Editor: This company, in 
an effort to obtain a cross-sectional 
picture of its employes’ thinking in 
regard to its employe relations pro- 
grams, recently initiated a fact-find- 
ing project which we believe to be 
unique. 

Every domestic employe of the 
Armstrong Cork Company, from the 
president down the line, received a 
booklet, was asked to check his an- 
swers to specific questions, comment 
upon various subjects, and mail the 
booklet back to the general offices. 

Without the aid of a campaign or 
follow-up of any kind, an exception- 
ally interesting response already has 
been received by the personnel de- 
partment, providing the company 
with an accurate picture of the atti- 
tude of employes towards the com- 


This department is a reader's 


forum. 


DECADE OF PROGRESS 


~ United Air Lines 


Growth of the company and its impor- 

tance as an advertiser were delineated 

in this United Air Lines newspaper copy 

emphasizing development in the last 
decade. 


pany. The replies also have given 
our personnel department a more 
definite basis upon which to plan its 
employe relations activities. It is 
interesting to note that of the num- 
ber returned more than 90 per cent 
include written comment not only 
upon questions propounded in the 
booklet, but also upon other phases 
of personnel relations. Some em- 
ployes attached letters up to six 
pages amplifying their remarks. 

In this day of labor unrest, one 
might well expect many replies of 
the “crabbing” type. It has been 
gratifying, therefore, to find that the 
number of “peeve” letters was prac- 
tically negligible. On the whole, the 
comments contained in the returned 
booklets comprised constructive sug- 
gestions and a number of employes 
thanked the company for this un- 
usual means of expressing them- 
selves. A large number of employes 
signed their names te the booklet, 
although it was emphasized that this 
was not asked for and no place was 
provided for a signature. As one 
employe writes: “I haven’t written 
anything I’m ashamed of, so why 
shouldn’t I sign my name?” 

It was indicated in the returns 
that many employes do not fully 
grasp the mechanics or the scope 
of some of the welfare programs in- 
stituted by the company, such as our 
retirement plan, supplementing the 
federal social security act. With 
such information at hand, the way 
has been opened for our personnel 
department to plan more widespread 
education of employes regarding 
company programs now in force. 

The booklet was prepared under 
the direction of John J. Evans, Jr., 
personnel director, by this bureau 
and members of our advertising de- 
partment staff. 

CLARK SAMUEL, 

Director, Armstrong News Bu- 

reau, Armstrong Cork Company, 

Lancaster, Pa. 


Blind Poet Comments on 


Man, Woman & Promotion 

To the Editor: I am enclosing this 
bit of poetry which might amuse 
you, dashed off by a friend of mine 
who has been blind for a number of 
years, and spends most of his time 
pecking away at a typewriter and 
listenifig to the radio: 

“Reflections after listening to radio 
advertising of cosmetics 


“If truth there be in advertising 
Small wonder man is now revising 
His ancient estimate of woman— 
No longer nice, she’s hardly human. 


“If cosmeticians tell the truth 

All maidens, from their early youth, 
By cruel nature quite forgotten, 

Are nasty, filthy, foul, and rotten. 


“Through man there flows rich, 
blood, 

But woman’s filled with fetid mud 

Which oozes out at every pore, 

Requiring treatment evermore. 


rosy 


“Coagulation makes it clot, 


A boiling, blistering, bleary blot, 


Letters are welcome. 


Which to observers brings distress, 
A reeking, rancid, rotting mess. 


“This petrifies and forms a crust, 
With reenforcements from the rust 
Of ancient makeup, well seeped in, 
A horrid hide in place of skin. 


“Deodorizing disinfectants, 

It’s claimed, may bring some fond 
expectance 

Of now and then a passing glance 


From something passing by in pants. 


“What profits all this in the end, 

Although the wealth it may extend 

Of those who tell the awful facts 

Through microphones and books and 
tracts? 


“It makes of life a ghastly swindle, 
The human race is sure to dwindle 
And leave the earth a desert place 
If man is forced the facts to face. 


“For man it spells the end of hope, 
For him there’s little left but rope, 
To hang himself, forget his shame 
That ever he has touched a dame. 
ROMAINE C. QUINN, 
Blackett-Sample-Hum- 
Chicago. 


Librarian, 
mert, Inc., 


Photo Crime Series 
Shows Broad Appeal 


To the Editor: Take a look at the 
enclosed clipping from the Pitts- 
burgh Press of Sunday, Sept. 19. It 
seems to me ADVERTISING AGE gets a 
bit of free publicity as a clue in one 
of those ever popular “Photo Crimes.” 

JoHN C. STAFFORD, 

Acting Circulation Manager, 

Rockford Morning Star and Reg- 

ister-Republic, Rockford, Il. 
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There's a Place For 


Each in Promotions 
To the Editor: We wish to con- 


gratulate you upon your editorial, 

“Direct Mail Finds Its Place.” This 

is the broad viewpoint that should 

be taken by all men interested in ad- 

vertising. There is no conflict. Each 

type of advertising has its place. 

Wuu1am C. TREWIN, 

Federal Lithograph Company, 
Philadelphia. 


In Atlanta 
THEY LISTEN TO 


Two All Time Records 


in the Restaurant Field 


new records in the making! 


T you were at the National Restaurant Convention last week, you saw 


The show set an all time attendance record! 
And these exhibitors reported greater 
buying than at any Restaurant Convention since they started 18 years 


exhibitors set an all time peak! 


ago—in 1919. 


Reflecting this healthy condition, the Special October Convention 
Issue of The American Restaurant Magazine, the field’s leading publica- 
tion, was the largest, editorially since it began in 1919. Besides, it 
carried the greatest advertising volume eyer enjoyed by any restaurant 
publication—120 alert advertisers and merchandisers, recognizing its edi- 
torial prestige and advertising value, used space in the Special Conven- 
tion Issue. A few of those 120 alert merchandisers are listed in the adjoin- 


ing panel. 


Do you know that the restaurant industry is now the second: 
largest in the retail field in number of units (113,000) and growing fast?. 
Census statistics show that the increase in restaurant volume over 1929 
is greater than that of any other retail industry, proving the business 
possibilities which America’s ever increasing desire for the convenience 
and economy of “dining out” holds for you. 
per cent of all food expenditures are made for meals outside the home? 
These factors contribute to a $100,000,000 market for manufacturers of 
equipment—and a $1,050,000,000 market for food distributors and manu- 


facturers. 


When you go into the restaurant field aggressively, you surely 
will want to use the magazine having “the greatest pulling power among 
. . » The American Restaurant Magazine. 
It stands out as the biggest advertising value in the restaurant field. It 
leads in quality, size and methods of circulation, in editorial prestige— 
and has the lowest advertising rate per thousand. 


the biggest buying power” 


investigate the restaurant field’s tremendous sales possibilities. 


Let us help you work out an effective, economical sales plan for 


opening up the restaurant market for your products. 


Fhe American © 


551 Fifth Avenue. 
New York 
Ohio Office: 


1440 
simpson-Reilly, Ltd., 


. PATTERSON PUBLISHING COMPANY 


Incorporated 1906 
E. 32nd St., Cleveland, Ohio. 


Russ Bldg., 


Number of 


And did you know that 25 


It will pay you to 


A PARTIAL LIST 


of 120 well known manu- 
facturers and distributors 
who used advertising space 
in Special Convention Issue 
of American Restaurant. 


Aluminum Cook. Utensil Co. 

American Gas Assn. 

Anheuser-Busch Co. 

Armour & Co. 

Armstrong Cork 

Burroughs Adding 
Machine Co. 

Canned Salmon, 

Celotex Co. 

Colt's Patent Fire Arms 

Consolidated Lobster Co. 

Edison G-E App. Co. 

Ford Co., J. B. 

Ford Motor Co. 

Formica Insulation Co. 

Frigidaire Co. 

Fruit Dispatch Co. 

General Foods 

Griswold Mfg. Co. 

Gumpert Co. 

Heinz Co. 

Heublein of Hartford 

Hobart Mfg. Co. 

International Nickel Co. 

International Silver Co. 

Johns-Manville Co. 

Kelvinator Corp. 

Kraft-Phenix Cheese 

Libbey-Owens-Ford Co. 

Libby, McNeill & Libby 

McGraw Elec. Co. 

National Cash Register 

Oneida, Ltd. 

Onondago Pottery 

Pittsburgh Plate Glass Co. 

Premier-Pabst 

Procter & Gamble 

Sexton & Co. 

Silex Co. 

Standard Brands 

Swift & Co. 

U. S. Gypsum Co. 


Industry 


Wilson Co. 


Magog 


Hi 5 S. Wabash Ave. 
My 


Chicago 


Pacific Coast Representatives: 
San Francisco, and Garfield Bldg., Los Angeles. 
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(Crammed with 


NE more reason why the Nashville market 
is an important market for your goods. 
It is literally crammed with campuses, thirty- 
eight universities, colleges and preparatory 
schools, And these, crammed with students 


drawn from all over America, present concen- 


Tennessean Newspapers 


THE NASHVILLE TENNESSEAN 


ak tee om or 


trated buying power all out of proportion to 


their number. 


How to reach this plus market along with the 
Nashville market as a whole? Simply use col- 
legiate Nashville’s favorite newspapers and 


cover campus and community with one medium. 


SILLIMAN EVANS, President and Publisher 


The Evening Tennessean 
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BAND PROMOTION 


RCA Victor extends its giant record 
point of sale displays with this popular 


band promotional piece, first of a 
monthly series to be issued. 


Trading Stamps 
To Be Redeemed 


for U. S. Bonds 


Albany, N. Y., Oct. 7.—Injecting a 
fresh angle into the hoary trading 
stamp plan by making the premium a 
$25 U. S. Government savings bond, 
Bondette Corporation made its first 
advertising splash here today after 
several months of work. More than 
50 retail and service companies were 
listed as the source of “Bondettes” 
in the initial] advertisement in local 
newspapers. 

A shopper may obtain a Bondette 
with each purchase of 25 cents or 
more in designated stores. They are 
available either on cash or credit 
purchases, but in the latter case are 
not given until the account is settled. 
One Bondette is given for each dol- 
lar purchase and fractions, down to 
one-quarter, for the corresponding 
expenditure. 

When 937.5 Bondettes are in hand, 
the holder may take them to a desig- 
nated bank and exchange them for a 
government savings bond worth $25 
at maturity. If the consumer is in- 
timidated by this large figure, he or 
she may obtain cash redemption of 
Bondettes in units of 250, the ad- 
vertisement explains. 

Most of the retailers participating 
in the plan are non-competitive. Ex- 
pansion of the Bondette idea is 
promised by the originator. 


Cullen Expands 


John W. Cullen Company has 
opened branch offices at 621 South 
Hope street, Los Angeles, and 1044 
Russ bldg., San Francisco. Roger 
J. Geissinger, formerly with the 
Pacific Railways Advertising Com- 
pany, Los Angeles, has been named 
to head Pacific coast operations in 
Los Angeles. John C. McIntyre, 
formerly with the Stack-Goble Ad- 
vertising Agency, Detroit, has been 
named manager of the San Francisco 
office. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK 

521 Fifth Ave. 

MUrray Hill 
6-2370 


HOLLYWOOD 
5833 Fernwted 
Avenue 
HOllywood 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 


Bakery to Broadcast 


Langendorf United Bakeries, Inc., 
San Francisco, has purchased time 
on 18 Mutual Don Lee stations in 
California and Washington and will 
inaugurate a dramatic program, 
titled “The Phantom Pilot,” Oct. 18. 
The contract calls for use of the net- 
work for one year with option on the 
second year at the same time, and 
total cost including time and talent 
will be approximately $100,000. Me- 
Cann-Erickson, Inc., San Francisco, 
is handling the account. 


Now Account Executive 


Bela St. George, Jr., director of 
the creative department at Metropol- 
itan Advertising Company, New 
York, has been appointed account 
executive. 


Local Drinking 
Habits Studied 
in Wine Effort 


Los Angeles, Oct. 7.—The strategy 
of placing promotion behind the par- 
ticular type of wine which has won 
acceptance in each section has been 
adopted by Fruit Industries, Ltd., in 
its fall newspaper advertising. 

Winehaven wine, a heavy seller in 
Idaho, Utah and Wyoming, will be 
exploited heavily in weekly news- 
papers in those states. Balboa wine, 
long a favorite in Washington, will 
be accorded powerful support with 


large space in two colors in metro- 
politan Northwest newspapers, with 
black and white in secondary mar- 


kets. “So reasonable you can enjoy 
it every day” will be the central 
story. 


Victor Hugo brandy and A. R. 
Morrow brandy, two general favor- 
ites along the Coast, will be given 
small space in a large territory, the 
age, price and proof of these bever- 
ages being featured. 

The “wine of the month” will be 
described by Guasti brands in quar- 
ter-page newspaper copy throughout 
the West from October through De- 
cember. 

All wine bottled by members of 
Fruit Industries, Ltd., carries the 
association emblem. The campaign 


is in the hands of Emil Brisacher @ 
Staff, Los Angeles. 


Agency for Casein 


Casein Company of America, Inc., 
New York, a division of the Borden 
Company, has named Ferry-Hanly 
Company, New York, agency, with 
H. O. Nadler account executive, 
The company manufactures Casco 
waterproof casein glue as well as a 
general line of adhesives. 


Ridgway Named 

The Ridgway Company, Inc., St. 
Louis, has been named to handle 
the advertising of Mme. de Bernard, 
St. Louis, Paris and New York, dress 
designer. A patented sport dress 
will be promoted in national style 
magazines. 


“Harry, I’ve found one place to go 
for the real lowdown on Washing- 


yy 


ton. 


“We 


Timely knowledge of governmental activities is a “must” 
to intelligent conduct of business today. Business Week’s 
reporting of Washington news is timely . . . brief ... 


BUS 


accurate, 


a“ 


11?” 


should read 


“Here it is— Business Week. 


You 


aga 


“T’d like to Bill: May I borrow 


your copy?” 


itable operation. 


a 


Ne 
ALERT. 


. 


Complete, too — covering a// significant news, but only the 
news which has a vital bearing on business and its prof- 


-- ACCURATE 
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New 1938 Model 


4 new development of the 1938 
model by Universal Microphone Com- 
pany, Inglewood, Cal., of its profes- 
sional recording machine will be an 
adjustable and illuminated micro- 
scope with .006 inch spaced hair 
lines. This will be mounted on a 
slide bar assembly and will move 
with the cutting head, enabling the 
eutting action to be observed at all 
times. 


Buys Radio Program 


Campbell-Taggart Associated Bak- 
eries has purchased rights to “The 
Air Adventures of Jimmie Allen” fo1 
99 cities in which its bakeries are 
operated. Russell C. Comer Adver- 
tising Company, Kansas City, Mo., is 
the agency in charge. 


No Income Tax 
Here, Jersey 
City Stresses 


Jersey City, Oct. 6—A campaign 
to sell Jersey City as an industrial 
center has been launched through 
the offices of the mayor and the 
comptroller, with copy appearing in 
Business Week, Fortune, and Na- 
tion’s Business, as well as in a num- 
ber of cities throughout the country. 

Contemplated for several months, 
the campaign is financed by city 
funds. No definite size has been set 
for the drive, nor any time limit, ac- 


cording to Doremus & Co., New 


York, agency in charge. 
Advertisers on Committee 


Appeals of the drive, which will 
be stressed in an illustrated booklet 
to be distributed among business 
men as well as in magazine and 
newspaper copy, are proximity to 
Manhattan’s business district; the 
fact that New Jersey has no state 
income tax; the presence of nine 
large railroads in the city; water- 
front advantages; proximity to large 
consumer markets, and the availabil- 
ity of labor. 

Members of the industrial com- 
mittee which will co-operate with lo- 
cal business and civic interests in 
conducting the drive are Mayor 


Frank Hague; S. Bayard Colgate, 
president, Colgate - Palmolive - Peet 
Company; Frank C. Ferguson, presi- 
dent, Hudson County National Bank; 
Kelley Graham, president, The First 
National Bank of Jersey City; Wil- 
liam Y. Dear, president, Jersey City 
Chamber of Commerce; Alvin G. 
Brush, chairman, board of directors, 
American Home Products Company. 


WRVA Promotes Two 


Walter Bishop, formerly program 
manager and studio director, has 
been appointed head of the newly 
formed public relations department 
of Station WRVA, Richmond, Va. 
Barron Howard, formerly sales man- 
ager, has been named business man- 
ager and will supervise all operating 


departments. 


Business WEEK 


Executive interest in the “Washington Bulletin” 

is only one of the reasons why Business Week 

delivers more executive readers per advertising 
dollar than any other magazine! 


“Be glad to let you have it. You'll 
find their Washington Bulletin 
really gets behind the scenes down 
there. And what's more—their re- 


porters know business.” 


No wonder that Business Week calls by invitation on 
nearly 100,000 men in executive levels. No wonder that 
they pass their copies along to their associates, resulting 
in a weekly audience of almost 4 times that number. 


“Sa-ay, this is real reporting.” 


zines of business. 


\ 


THE EXECUTIVE’S 
BUSINESS PAPER 


--e- AUTHORITATIVE 


330 West 42nd St., New York 


“They give you the news that affects 
every business—and it’s last-minute 
news, too.” 


Advertisers’ recognition of Business Week’s vital service 
to business, has placed Business Week 7th among all 
magazines reporting to Printers’ Ink in total advertising 
pages for the first 8 months of 1937 — Ist among maga- 


TELL SPEAKERS 
FOR TALKS ON 
COPY, LAYOUTS 


Chicago, Oct. 7.—Details of the 
third and fourth lecture courses to 
be given by the Chicago Federated 
Advertising Club were announced 
today, completing plans for this 
phase of the club’s activities during 
the coming season. Speakers for 
the series on “Advertising Sales- 
manship,” sponsored by the Agate 
Club, and that on “Sales Promo- 
tion,” sponsored by the Advertising 
Managers’ Club, were announced last 
week. 

The lectures on copywriting will 
be held under auspices of the Chi- 
cago Associatien of Advertising 
Agencies at 6:30 every Tuesday 
night on the 24th floor of the Daily 
News building, starting Oct. 19. The 
chairman will be M. Glen Miller, of 
the Chicago agency of that name, 
and speakers and their subjects are 
scheduled as follows: 

Oct. 19, Anna Steese Richardson, 
associate editor, Woman’s Home 
Companion, “Copy to Sell Women;” 
Oct. 26, R. F. Sullivan, vice-presi- 
dent, Ruthrauff & Ryan, “Before 
You Begin to Write;” Nov. 2, DeWitt 
O’Kieffe, vice-president, Leo Burnett 
Company, “Copy That Gets Read;” 
Nov. 9, John Caples, Batten, Barton, 
Durstine & Osborn, “Copy That Gets 
Answered;” Nov. 16, Arthur Bray- 
ton, Marshall Field & Co., “Retail 
Copy;” Nov. 23, James W. Young, 
University of Chicago, “A Technique 
for Getting Ideas.” 


Speakers on Layout 


The advertising layout lectures 
will be held at 6:30 every Wednes- 
day, starting Oct. 20, the 8th floor 
of Tribune Tower being the locale. 
The Art Directors Club of Chicago is 
the sponsor and John E. Olson, Leo 
Burnett Company will act as chair- 
man. The schedule follows: 

Oct. 20, Fred W. Boulton, J. Wal- 
ter Thompson Company, “The Art 
Director’s Job;” Oct. 27, Scott 
Runge, N. W. Ayer & Son, Inc., “The 
Purpose of the Layout;” Nov. 3, C. 
H. Me Dougall, Mc Dougall & Weiss, 
“The Importance of Layout and Art 
in Advertising;” Nov. 10, C. R. Prilik, 
J. Walter Thompson Company, “The 
Art Director as an Executive;” Nov. 
17, Joseph Gries, Manz Corporation, 
“Layout Mechanics;” Nov, 24, E, 
Willis Jones, “Mass Psychology and 
Layout.” 


Mobile Unit for WBBM 


Station WBBM, Chicago, has placed 
an order for a truck-trailer mobile 
unit, anticipating delivery in four 
weeks. The primary purpose of the 
unit will be to pick up newsworthy 
events for recording and a rebroad- 
cast later from the station. The unit 
will also carry a short wave trans- 
mitter for direct broadcasts, 
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: PORCELAIN ENAMEL INSTITUTE 


612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
; Enameled Signs. 
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ADVERTISING AGE 
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Decide State 
Liquor Stores 


Need Promotion 


Lansing, Mich., Oct. 6.—As the re- 
sult of the Michigan Liquor Control 
Commission’s decision to attempt to 
improve its sales appeal, customers 
visiting state liquor stores soon may 
see illuminated signs over the en- 
trances and inside, clerks in new 
jackets, glass-doored bulletin boards 
containing price lists in large type, 
and display cases containing a bottle 
of each kind of spirits for sale. 

“I drove past one state liquor store 
in Detroit three times before I could 
find it,” Chairman Edward W. Mc- 
Farland complained as the commis- 
sion inspected samples of advertising 
signs. 

At present state liquor’ stores 
can be identified only by small trans- 
parent window signs. Heretofore all 
liquor stock displays have been 
banned. 


Gets Stove Account 
Detroit Michigan Stove Company 
has placed its advertising account 
with Holden, Graham & Clark, Inc., 
Detroit. 


RICKARD, LEADER 
IN INDUSTRIALS, 
TAKEN BY DEATH 


New York, Oct. 6.—William Luiz 
Rickard, president and founder of 
Rickard & Co., New York, and for 
more than a quarter century a 
pioneer in the 
development of 
industrial sales 
promotion, died 
in White Plains, 
N. Y., yesterday 
following an op- 
eration last 
week. 

Exactly six 
months ago, Mr. 
Rickard _§re- 
ceived a=. stir- 
ring tribute 
from leaders in 
the advertising 
and publishing worlds as he cele- 
brated the 25th anniversary of his 
agency’s founding. Friends, acquaint- 
ances, colleagues and competitors 


W. L. Rickard 


hailed his many contributions to con- 
structive advertising, his merchan- 
dising skill and selling knowledge, 
his personal and professional integ- 
rity and the warmth of character 
that endeared him to his co-workers, 
many of whom started with him 
when he launched the agency and 
continue as members of the organi- 
zation today. 

Born on New York’s west side of 
English parentage, Mr. Rickard be- 
gan his business career more than 
35 years ago with Otis Elevator Com- 
pany. Here he filled successive po- 
sitions in the sales department until 
he was promoted to the position of 
export manager of sales, a post he 
held for several years until he joined 
the advertising agency of Ray D. 
Lillibridge, Inc., as vice-president. 

Sloan His Partner 

It was while he was a member of 
the Lillibridge organization that he 
first sensed the need for sound 
marketing practices and for higher 
standards of creative advertising 
in connection with the sale of 
products to industry. He felt that 
the same principles of orderly, pre- 
cise and logical thinking that had so 
successfully been applied to other 
fields of marketing could be em- 
ployed, with equally beneficial re- 


sults, in industrial sales promotion. 
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MOST QUOTED PERIODICAL IN AMERICA 
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The September issue of The Atlantic 
containing former President Hoover's 
article, “The Crisis and the Political 
Parties,” reached subscribers and news 
stands on August 20. Thirty-two days 
later the national 
article made it still front page news. 
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With these ideas in mind he 
formed, in April 1912, with Clifford 
Sloan, brother of the present chair- 
man of the board of General Motors 
Corporation, the advertising agency 
of Rickard & Sloan, Inc. Two years 
later Mr. Sloan retired from the 
business and the agency became 
Rickard & Co., expanding through 
the years from its modest birthplace 
on Vesey street, with a single ac- 
count, to its present position as one 
of the foremost industrial agencies 
in the country. 

Among the more than 40 awards 
for conspicuous excellence that were 
conferred on his agency for adver: 
tising prepared for clients were the 
Harvard University Advertising 
Award, founded by the late Edward 
W. Bok; the medal of the Annual Ad- 
vertising Awards; and numerous 
citations by the National Industrial 
Advertisers Association, the last of 
which were announced only a fort- 
night ago. 

Surviving are his widow, Maud 
Millar Rickard, and two brothers, 
Arthur, of Rockville Center, N. Y.., 
and George Allan, of Trenton, N. J. 


C. E. Sweitzer, 
NRDGA Leader, 
Succumbs at 49 


New York, Oct. 6—Channing E. 
Sweitzer, managing director and 
treasurer of the National Retail 
Dry Goods Association, died yester- 
day at his home in Ridgewood, N. J., 
after a short illness. He was 49 
years old. 

For nine years executive officer of 
one of the country’s leading trade 
associations, embracing in its mem- 
bership more than 5,800 department, 
dry goods and specialty stores, Mr. 
Sweitzer stood at the helm of the 
organization during the most active 
and strenuous period of its 26-year 
existence. In the hectic days of NRA 
he was called upon to meet the 
challenge of several hundred manu- 
facturers’ codes containing multiple 
proposals which threatened to place 
rigid restrictions on retail stores. 
During his regime, the NRDGA’s 
scope and services to members were 
expanded considerably to include a 
credit management division, em- 
ployer-employe relations bureau, 
vendor relations committee and ex- 
tensive research and _ consultative 
facilities. 


Fought Price Bill 


During the period preceding pass- 
age of the Tydings-Miller bill, Mr. 
Sweitzer was an outspoken oppon- 
ent of the measure, predicting that it 
would abolish free and open compe- 
tition among retailers, tend to break 
down American business initiative, 
change the retailer from a buyer for 
the public into a selling agent for 
the manufacturer, and fail to accom- 
plish its objective of stopping preda- 
tory price cutting. 

He joined the NRDGA in 1922 
when Jesse I. Straus was president 
of the organization. When Lew 
Hahn resigned as managing director 
in 1928, Mr. Sweitzer was named 
his successor. He served as presi- 
dent of the New York Trade Asso- 
ciation Executives, executive com- 
mittee member of the American 
Trade Association Executives, and 
was active in numerous other trade 
and civic bodies. 

He is survived by his widow, a 
daughter, two sisters and a brother. 


NELSON GAGE DEAD 
New York, Oct. 5—Nelson W. 
Gage, chairman of the board of 
Gage Publishing Company, publisher 
of Electrical Manufacturing, died at 
his home at Delanson, N. Y., today. 
Mr. Gage, who was 73 years old, en- 
tered the publishing field in 1892 
when he established Electrical Rec- 
ord in New York. 

For many years that paper enjoyed 
great success, but was unable to 
maintain its position during the de- 
pression. It was for a time taken 
over by International Trade Press, 
Chicago, but eventually was discon- 
tinued. Some of the assets were 
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bought by McGraw-Hill Publishing 
Company. 

Mr. Gage established Electrica] 
Manufacturing in 1928 and continued 
as president of the company until 
1931. 


FELIX LOWY PASSES 

Milwaukee, Oct. 5.—Felix Lowy, 
vice-president and general manager 
of Holeproof Hosiery Company, died 
today in St. Louis, where he under. 
went an operation a week ago. He 
was 49 years old. 

Mr. Lowy spent virtually his en. 
tire business career with Colgate. 
Palmolive-Peet Company and was 
sales manager when he left it in 
1933. At one time he owned a large 
estate on the North Shore and hor. 
ticulturists came from all parts of 
the country to inspect his mammoth 
greenhouses. 


W. J. CLEARY, AGENCY 


EXECUTIVE, SUCCUMBS 
Chicago, Oct. 5.—William J. Cleary, 
secretary-treasurer of Cleary Adver- 
tising Company, service agency, died 
suddenly Friday night after an ill- 
ness of a few days. Mr. Cleary was 
in his late 60’s. 

In his younger days, Mr. Cleary 
spent about 15 years with the Chi- 
cago office of J. Walter Thompson 
Company. While he served as office 
manager for most of this period, he 
also did some media work. 

After leaving J. Walter Thompson 
in 1925, Mr. Cleary was with a num- 
ber of smaller agencies. One of his 
former partners was Frank M. Com- 
rie, who died in 1935, after retiring 
in 1933. 


PEASE LOSES BERGSTROM 
Chicago, Oct. 6.—Robert O. Berg- 
strom, assistant sales manager, C. F. 
Pease Company, died suddenly in the 
company’s offices today of a heart at- 
tack. Mr. Bergstrom, who was 45 
years old, spent 20 years with the 
manufacturer of blue print ma- 
chinery. 


Last week I overheard the club 
president tell one of his guests 
here that his club is going to spend 
around $50,000 this season for new 
furnishings and equipment. (May- 
be I should not be telling that.) 
Well, this place needs plenty of 
repairing. just like a lot of other 
clubs do, I suppose. (And maybe 
I should not be telling THAT 
either.) 


Anyhow, the tip off may steer 
you on to an idea about how much 
business there is for folks who 
have goods to sell to the 7,300 
city, golf and country clubs in the 
United States. CLUB MANAGE- 
MENT is mighty popular around 
this and other clubs where I have 
worked. It is a swell magazine for 
advertising your wares to club 
managers and officers. 
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CIRCULATION TREND 


Ic FIVE-YEAR PERIODS. . 1922 to 1937 
ee ae The Trend to 
Pr MONTH OF SEPT. OF EACH YEAR | 


‘| 2 §6The Times Continues... 
SL kk eee 


“fF |} |} | New Circulation Records 


mf wc ie. _— 143,482_ 


» 750,000 or 


| | | Yl 549.565 Weekdays 


- | == a ey age r An Increase of 52.639 Over Last Year 


_ 743,482 Sundays 


An Increase of 26.365 Over Last Year 


Averages for month of September 


No prizes, puzzles, contests or forced circulation 
of any character have contributed to The New 


549,565 | York Times strong and steady gains in readers. 


The conviction that The Times is outstanding for 
complete, accurate, unbiased news, for enterprise, 
and for fair, well-informed editorial comment has 
attracted increasing thousands of readers to this 
newspaper. 


The average weekday circulation reported above 


450,000 


a was the greatest for any month in The Times his- 

tory. The average Sunday circulation was the 

ei greatest for any September in The Times history. 
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“ALL THE NEWS THAT’S FIT TO PRINT’’ 
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‘Invitational’ 
Liquor Appeals 
Banned in N.C. 


Raleigh, N. C., Oct. 7.—Only prod- 
uct pictures may appear in newspa- 
per advertisements for liquor 
throughout the state under new 
rulings of the State Board of Alcohol 
Control, which became effective this 
week. The new rulings are designed 
to keep “invitational” appeals from 
all liquor copy and the board has 
set itself up as a censor of all news- 
paper liquor advertisements. 

Under the rulings, newspapers 
having contracts with liquor manu- 
facturers, none of which extend 
more than 30 days, will be permitted 
to carry the copy uncensored until 
the expiration of the contracts. 
Meantime, officials of the board re- 
vealed that nearly half of the more 
than 100 advertisements submitted 
to them for approval, had been re- 
jected as “invitational,” interpreted 
as meaning encouraging drinking. 

The new rulings provide specifi- 
cally that all pictures of persons 
drinking or appearing to admire 
brands of liquor are banned and ad- 


INDIA'S METHOD 


ee 


Utilization of door space for displays in 

foreign markets is evidenced in this 

presentation of a large retail store in 
India. 


DOOR DISPLAYS 
FOREIGN FIELD 


Stallings Tells How Point of 
Sale Problems Are Met 


Jersey City, Oct. 7—How point of 
sale promotion has been developed 
in the export field by United States 
manufacturers with such problems 
to overcome as placing “window dis- 
plays” when the majority of retail 
outlets have no windows, was de- 
scribed today by W. W. Stallings, of 
the foreign advertising department 
of Colgate-Palmolive-Peet Company. 

Mr. Stallings, whose experience 


sold. Price may be promoted. 


vertisements may contain no pic- 
tures except of the actual product 


exception. 


DEVELOPED FOR 


covers such broadly separated fields 
as India, Siam and Mexico, pointed 
out that only the very large dealers 
have window facilities and rentals 
paid by manufacturers for use of the 
windows are the rule rather than the 
The so-called medium 
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9,652,789 


lines of paid advertising for the first 9 months of 1937 


916,191 


lines more than for the first 9 months of 1936 


5, 189,926 lines of local advertising . . . which is 


358,155 


lines more than in 1936, 


1,786,915 lines of national advertising, which is 


58,830 


lines more than in 1936, 


3,075,074 nce of clossified advertioing, which is 


193,730 


lines more than in 1936, 


The Express and The Evening News have achieved a 
gain of more than a half-million lines of paid advertising 
for the first 9 months of 1937 over the corresponding 
period of 1936. This carries on the steady increase in 


lineage since 1934. 


The gain for 1935 (over 1934) 


with 1% million lines; for 1936 (over 1935) it was 


2,071,269 lines. 


These steady gains in advertising reflect the results 
which these two newspapers get for their advertisers 
by their circulation among the homes of people with 
means to buy ... circulation which gives the advertiser 


concentrated coverage of the 
market, 


great, rich San Antonio 


Sau Antonio Express 
SAN ANTONIO EVENING NEWS 


Texas’ Foremost Newspapers, 
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FACADE GETS DISPLAY TREATMENT 


= ~ — 


» 


Exterior tie-up of point-of-sale displays is 
of the facade of this 


emphasized in the unusual employment 
store in Singapore. 


and diminutive groups of dealers, 
when aggressive promotions are 
launched, require something special 
in the place of window displays to 
complete the point of purchase tie- 
up. Door space is plentiful, he point- 
ed out, with the doors usually of the 
roll-top variety, and with a width 
usually equal to the width of the 
store itself. 


Develop Door Display 


To meet this problem the company 
developed a display piece roughly 
corresponding to the window display 
centerpiece used in this country. 

This display differs primarily from 
the window centerpiece in that it 
has a consistent, horizontal shape. 
The display is designed to be placed 
conspicuously on the floor near the 
entrance of the store and hence is 
visible to all passersby on the street. 
It serves, Mr. Stallings said, as an 
acceptable substitute for the window 
displays. 

But the vigorous development of 
point of sale aids dates back, Mr. 
Stallings recalled, to the lean 
months of 1930 when appropriations 
for many of the orthodox media had 
been pared to a vanishing point and 
the one open road was the retail 
outlet itself. Education of the for- 
eign retailer to co-operate in display 
of merchandise and use of point of 
sale material demanded some inge- 
nious approaches. 


Bar Price Featuring 


“The retailer was to meet with un- 
precedented pressure to give special 
consideration to every known prod- 
uct,” said Mr. Stallings, “and selling 
him a new idea was the real prob- 
lem in most of the export markets. 

“Price cutter or not, rare indeed 
was the dealer willing to price his 
goods, or even to have it done for 
him. Time and again came the re- 
frain ‘We know it’s being done in 
the States, but it can’t be done out 
here.’ ” 

To combat this, the company de- 
veloped what was called an “opening 
wedge.” Meeting objections that 
the store was already overcrowded 
with space lacking even for mer- 
chandise rearrangement, and that 
placing the merchandise out where 
it could be seen and handled was 
only an invitation for the shoplifter, 
the company first presented a small 
and unobtrusive counter basket. 


Mass Displays Follow 


The basket in addition to its com- 
pactness, was designed as an eye- 
catcher in color and layout, adapt- 
able to any one of a dozen spaces in 
the store and featured retail price. 
The counter basket used by the com- 
pany for soap had space for a dozen 
cakes and the card portion drama- 
tized use of the product by repro- 
ducing in full color a Broadway 
model in her beauty bath. 

While some of the counter baskets 
disappeared after the salesman’s 
visit and price tags on others were 
removed, the unit succeeded in clear- 
ing the way for mass merchandise 
displays. 

The problem of price display has 
been met through persistent presen- 
tation of newspaper advertising 
tear-sheets to the dealer, pointing 
out that the consumer price must be 


included in the store display if the 
tie-up is to be complete. 

“A few dealers flatly refused to 
feature the consumer price,” said 
Mr. Stallings, “and others agreed to 
our putting up the consumer price 
cards only to take them down very 
soon after the salesman was out of 
sight. But in most markets and with 
the majority of retailers, the consum- 
er price has come to appear as an 
established feature.” 


Miss Gibbons Advanced 


Elizabeth Gibbons, Buffalo, has 
been appointed advertising manager 
of Flint & Kent department store, 
Buffalo, succeeding Barclay W. New- 
ell, who has joined William Taylor 
Sons & Co., Cleveland, as advertising 
manager. 


Cc ele Elected 


C. B. Cole, a director of Garrett & 
Co., Brooklyn, N. Y., for many years, 
has been elected a _ vice-president. 
Garrett produces Virginia Dare and 
other American wines. 


SPENDABLE 
MILLIONS 


Kentucky Farmers 


$33,000,000 


Indiana Farmers 


$20,000,000 


Ohio Farmers 


$30,000,000 


- More Income First Six 
~ Months 1937 Over 1936 


Kentucky's Gain 
62% 


Third Largest Gain In 
the United States 


50,000 Watts 


Edward Petry & Co. 
National Representatives 


THE 
COURIER-JOURNAL 


THE 
LOUISVILLE TIMES 
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SOCIETY WOMAN 
PIVES'LOWDOWN’ 
ON TESTIMONIAL 


Anonymous Article Tells How 
Solicitation Is Made 


New York, Oct. 7.—Paid testimo- 
nials from members of society sets 
come in for some deflationary com- 
ment, including a definite pegging of 
$750 as “tops” for this type of en- 
dorsement, in an article in the cur- 
rent issue of The Commentator, 
titled “What’s Your Price?” 

The anonymous article describes 
in first person a society woman’s in- 
terview with a representative of an 
agency seeking her endorsement of 
a popular brand cigarette. Among 
other points made in the article is 
that the might-be endorser did not 
smoke the brand of cigarette which 
she was being asked to endorse and 
that no question was raised on this 
point. 

Emphasizing that the “negotia- 
tions” were purely a business propo- 
sition, the author relates that the 
agency representative, after putting 
the proposal on a “favorite charity 
diversion” basis, ouered $500 for the 
testimonial. When this was refused, 
after explaining that the testimonial 
market was “on its last legs,” and 
“you might as well get in on it while 
the going is good,” the agency repre- 
sentative raised the offer to $750. 


Reno Road Eliminates 


Meantime, another interesting 
angle is presented in ‘his explanation 
that two “prospects” had raced to 
Reno and hence were outlawed as 
testifiers because of company policy 
against using anyone involved in a 
“scandal.” 

The representative also went on to 
explain that the testimonial itself 
would be prepared by the agency 
and testifier “need not bother” ex- 
cept to O. K. the final draft. 

Concerning the diversion of the 
check for testimonials to a “favorite 
charity,” the author voices the opin- 
ion: 

“While it is true that testimonial 
money frequently goes to philanthro- 
pies, ‘favorite charity’ is most cer- 
tainly a loose phrase, calculated, in 
many cases I fear, to salve the con. 
science of those who feel that their 
favorite charity begins at home.” 


Popularity Lowers Price 


The agency representative during 
another phase of the interview sug- 
gests that the price of testimonials 
has dropped because of their popu- 
larity. 

“For one thing,” he is quoted as 
explaining, “lots of debutantes think 
it’s the smart thing to do. Why, 
some of them actually beg us to use 


One Paper 
Covers This Market 


227,472 people or 80% of 
the population of Union 
County live within the ten 
mile radius of this market, 
covered exclusively by the— 


Clizabeth Daily Journal 
Only Daily Paper in Elizabeth, N. J. 
Represented by 


CHAS. H. EDDY CO., Inc. 


New York Boston Chicago Atlanta 


their pictures. Free. Just for the 
publicity.” 

The representative, also in ex- 
plaining the price, says that testi- 
fiers always multiplied the actual 
sum received at least by two and 
that grand figures reportedly paid 


were purely fictitious. 


Club Uses Newspapers 


Newspaper display space offering 
free sessions is the method being 
used by The Poor Richard Club, Phil- 
adelphia, to popularize its courses in 
advertising and merchandising. Copy 
invites readers to clip the advertise- 
ment and use it as a free ticket of 
admission to the opening session of 
any course offered by the Charles 
Morris Price School, owned and oper- 


Approve Former 
Officers as N. Y. 


Woman Trustees 


New York, Oct. 6—Acting on the 
suggestion of a group of creditors of 
The New York Woman, Peter A. Ol- 
ney, Jr., federal referee in bank- 
ruptcy, this week approved election 
of three former officers of the defunct 
publishing company as permanent 
trustees. W. E. Wheeler, president 
and general manager; Alan A. Wells, 
secretary and business manager; and 
Syd J. Hughes, vice-president, were 
the trustees selected. 


tion, Referee Olney said that the 
creditors, the persons most vitally in- 
terested, “apparently seem to think 
that there was no error of judgment 
on the part of these men in the man- 
agement of the company, or if there 
was any error of judgment it was 
merely such and did not give rise to 
anything actionable against these 
men.” The referee added that the 
desire of the creditors to place the 
company’s affairs in the hands of its 
former executives was “unprece- 
dented” in his experience and 
amounted, in effect, to “a tribute to 
these men.” 

Among the creditors represented 
were N. Y. Monotype Composition 
Company; International Paper Com- 
pany; Alco Gravure, Inc.; Redfield, 


Bindery Corporation; Batten, Barton, 
Durstine & Osborn, Inc.; and Victor 
Keppler, photographer. 


Two Join Rambeau 


Clark Bransion, formerly with J. 
L. Hudson Company, Detroit, and 
Myron A. Elges, formerly with 
Transamerican Broadcasting System, 
New York, have joined the sales staff 
of William G. Rambeau Company, 
New York. 


Harris Starts Agency 


Clinton G. Harris, formerly a part- 
ner of Harris & Serwer, which has 
been dissolved, has retained the staff 
and quarters of the old company at 
185 Madison avenue, New York, 
where he will conduct a general ad- 


ated by the club. 


In approving the creditors’ mo- 


Downey & Odell, 


Inc.; Gardiner | vertising agency. 


Hospitals and 
sanatoriums 
Schoo!s and © 
colleges _ 
Homes: Schools 
deaf, blind, 
asylums, etc. 
Jails, houses of cor: 
rection, penal 
institutions 
Goverr.ment 


Building owners 
and managers 
Real estate depart- 
ments of insur- 


Steamship lines 
and dining car 
systems 

Power and gas - 
companies _ 

Outfitters and their 
salesmen _- 

Institutional depart- 


ment stores 


izing in institu- 

tions | : 
Manufacturers and 
their agents 
nocetignnons 


Total © 


‘ance companies 75 


sll 


_ ments of depart- | ie 


Architects special- 7 


_ INSTITUTIONS 


These Are Institutions 


All of these are institutions, joined by their 
kindred problems into the field which the 
new publication, INSTITUTIONS, has 
singled out for service. They and the out- 
fitters who serve them, both manufactur- 
ers and jobbers, and their salesmen, to- 
gether with the architects who specialize 
in institutional construction and 
remodeling, total more than 
54,000. They will comprise the 
reader audience of the new 
publication, a vast buying 
army, brought together by 
INSTITUTIONS for the first time 
into simple, single-effort selling 
focus. 


If you have a product used by the institu- 
tional field in equipping, furnishing, dec- 
orating, maintenance, construction or 
remodeling, INSTITUTIONS will put your 
sales message by the most direct route 
into the buying minds of your best cus- 
tomers and prospects. 


The rate for INSTITUTIONS will 
make it possible for manufac- 
turers to do the complete sell- 
ing job of the institutional field 
at a fraction of the cost of using 
just one vertical publication 
in each of the divisions of the 
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, : ’ 1937 7 1936—_.. 
| 695,778 lines compared with 689,143 | 063 reported in — oo Pages Peps, Pages Lines 
IN | for September, 1936. sours mnewine creppe i a _ TCRPRGUUSS GIOED 2c dc ars esetacccsconnes 8.4 3,616 6.1 2.645 
Standard magazines dropped 11.6 | 232,005 lines for October this ven aa tae... sf 91.4 57.800 66.6 42.159 
per cent, reporting 28,631 lines com-|compared with 252,254 in Octo-| House Beautiful Comb. with : ; 
pared with 32,396 for the same | ver. 19236. a decline of 8 per cent. io Field «2... .eeeeeeeeeeees ry Pare pod fan 
A nonths last year. Women’s maga- Figures for the individual maga ot ronan led" +a lat lial lll 29.0 6 706 17.2 395 
° zines scheduled 570,921 lines, a de-|Zzines are shown in the accompany-| yodern Mechanix ...........-+++seee+ 54.8 12,289 = 12,493 
F , — >» BSO.. If F *Moose Magazine ......-.scsesesecces 5.2 2,253 5.5 2,287 
cline of 1.6 per cent from the 580,- ‘ing table. National Geographic ...........-++++: 39.3 9,370 30.5 7,267 
= —>> . ——— | Nation's BUSINGSS ....-csccccccccsees 67.7 29,059 62.8 26,969 
[ature BERR ORIME oo occcccccc cas 7.0 3,006 7.5 3,242 
OCTOBER ADVERTISING LINEAGE IN MAGAZINES [open Road for Boys ..............-5. 10.3 4.426 11.8 5087 
ae ae ace Ps COMO dt ccs es esse ee eee RD es 15.2 6,556 22.6 9,701 
a pore sida iecuemaee 1936-——— | spicture OS Sy ee ee ee ee 13.3 5,720 11.0 4,719 
New York, Oct. 7.—Advertising | Pages Lines Pages Lines Mensine SRneeMins ........s>ssscccees 99.7 22,341 95.3 21.368 
ineage j , “yr magazines totaled | STANDARD : a a Popular Science Monthly ...........+.. 39.0 16,755 35.9 15,429 
mnenge 2 on tga yon : , : 5.75 per American Mercury ........-ssseeeee++ 2. 2,604 om 5,336 *Popular Publications Group ......... 14.0 3,207 16.0 3,662 
1,837,839 lines, a gain Of 9.49 Per) jiantic Monthly ...........+-eeeee: 43.0 10,250 45.0 ops 41 = Rpaleipenaretecietis Reg ties alate rem 45.7 19,613 45.7 19.618 
cent over the 1,737,876 lines reported |Current History .............-00.0005 6.3 1,421 ~y" 1,99! | ¢Science and Mechanics (bi-monthly) 25.5 10,950 8.3 3,584 
for the same magazines in October,| Forum & Century ...........0e0s0s5> . 11'160 41.2 10,810 | SCibmer’s ......cesceeecereseeevceees 19.5 8,406 28.4 12,189 
1936, according to figures released to- Harper’s Magazine ..........-.++00085 46! newer Besccase , Scientific American ...... pee e eee eeeees 15.8 6,782 14.8 6,389 
bay ae A , ; od ; spe pe 20.5 39 39g | SPorts Illustrated & American Zs 
day by Publishers’ Information Bu Pe ND as rene ss wede wren eens 116.7 28,631 130.5 2, alae en Naa net iar 5 Sr 35 1,537 4.8 2,072 
reau. . GENERAL ee 24.766 53.0 02 766 Acc cis nceeteeee anand eaeae eee 28.0 ye = seoe8 
\oj -egvistere , > AMEOCPICAN wee errrerrereerereeereceens pointed gd =o aa Pt icc eked ce ie eke DAO Cw Re whe alee 47.0 31,626 4. 3,228 
Gains registered by the general American Boy ...... sees eeeeccecees 10.1 6,884 13.2 8,358 -< ntl SET EC CCT OE TOTO TTT 30.9 13,268 25.6 11,014 
and outdoor groups were sufficiently | American Home (National) .......... 81.7 51,690 es.6 ne a eas 48.2 32,424 40.4 27,180 
high to offset declines in standard, | American Home (Sp. Bd.) «..-...-+ +. BS pet Rr oo, | Street & Smith Combination ........ 11.0 2.464 13.7 3,080 
’ ’ : American Legion .......5ee eee eeeee .4 reeds ‘ ore Le illing ctio - stiniceneeawes 16. 3,631 18.5 4,187 
women’s and women’s group lineage. | jit @ Decorations ........-+0s00-+- 13.1 8,828 16.3 10,965 ana Beanies no wk Geetha 86.3 57,955 59.5 40,019 
General magasines had 910,043 | Asia .....ccccccccccccccsvccccccncees 5.6 2,425 hy Bags (—__ i i i  ee ai ela lia t 8.7 5.513 10.6 6.762 
lines compared with 812,723 for the | Better Homes & Gardens ........-+.+: $1.3 36,556 Hy 3752 | True Detective Mysteries ............ 10.7 4,623 11.9 5,143 
*Big Seven Group .........0+s+s0005: 13.7 3,080 ue EE EOWRGUORNE ok ccccesccecsccccvercesens 52.7 33,354 43.6 27,571 
same month last year, a gain of 11.9/ Boys’ Life .............0.0 0 cece eee ees 15.1 10,303 14.7 9,999 
per cent. Five magazines for which | Child Life ......-.-...ss0seseeeereees 13.9 aeee Lee At Total Group ............eeeece: 1,778.2 910,043 1,615.5 812,723 
two-year figures are available in the nee PRD Cg. acces ee euresees 19.8 8,6 a ¥ waee WOMEN’S 
an om , *College Humor ..........-+++++++++5 £3 ewe Bg ORERE LPOCMIOTE WES occ ccs csceccccccesese 15.8 10,752 16.8 11,488 
outdoor group listed 67,472 lines, a|Cosmopolitan ..............0.+eeee08: 55.7 23,901 3.8 26,837 | Good Housekeeping ................- 137.6 59.054 130.6 56.048 
gain of 19.8 per cent over the 56,341 |Country Life ..-..-.eeee seer eee e eres 42.1 28,312 s "See LEMNOS TRGRRE oie cece cs ccsvccccces 116.7 78,450 124.5 83,670 
Re ce 14.0 6,043 16.6 webOT STGMARE’S ....+050000200s.ccccccccccee 21.1 16,017 21.8 16,553 
lines scheduled by the same maga-| psquire—(National) ..............05. 107.3 72,136 96.0 64,532 | brome Arts Needlecraft .............. 9.1 6,193 9.9 6,761 
zines last year. Esquire—(Sp. Ed.) .......-+++++0+ees 12.0 oeee mae “‘ci¢¢| Household Magazine ................- 18.6 13/362 21.7 14823 
Weekly magazines gained .9 per | *Pxtension Magazine .........-.--.--. pe 85 162 133.6 4.451 | Junior League Magazine ............. 12.3 7,815 20.3 12,861 
Fortune 26... eee e eee e eee eee e eee eees 134.7 oes oy "9405 | Ladies’ Home Journal .............+. 71.2 48,443 78.9 53,675 
cent, for September this year with |*Grade Teacher ...........0.0000000: 19.0 8,133 a1. N° | Mademoiselle ........0...0cccecuceees 23.1 — ens came 
Ec ENGR eeR ROR ORW OO REDS 63.3 43,075 74.1 50,454 
PRCORES PADRRGIRG cocivccccveserveccs 64.7 27,763 56.5 24,241 
cheese eeeksandeee shed Eee 33.6 22,876 17.2 11,700 
PIQtOriml ROVIOW ..cccccccnsccvaconss 39.2 26,709 31.4 21,365 
oi ie ad epee eae sO 0b Oo ¥ dae 63.5 27,277 65.0 27,898 
i seed ce G ke hiked Sooo oe Ow OE 198.3 125,371 192.1 121,428 
Woman's Home Companion ........... 73.7 50,176 83.4 56,719 
Ug ea 23.2 7,588 15.2 10,379 
I I i od we 8 KS RO een 04 972.9 570,921 959.4 580,063 
WOMEN’S GROUPS 
Fawcett Women’s— 
eS POPC FTT LETTUCE ET URCT TS 31.6 13,312 35.7 15,031 
Motion Picture Combined with 
Pg a 23.3 13,994 37.9 15,936 
Romantic Movie Story ........... 34.6 14,565 30.7 12,927 
Romantic Stories ............... 29.9 12,574 30.4 12,787 
Screen Book (Combined with 
i | re 31.7 13,335 35.1 14,775 
TERS COMLONBIONS 66s cic bec cccscees 30.9 13,012 30.9 12,982 
Macfadden Women’s Group— . 
BVO GB ROMANS... cs vccevcscvsse 37.4 16,078 44.9 19,277 
Do a rrr 42.0 18,018 47.9 20,553 
PED BEICVOR Ss cicscecevseness eas 34.8 14,946 41.4 17,769 
True Experiences ...........++8:. 37.5 16,128 45.1 19,350 
"EPMO FAOMMBNCOE ci cccaccvencscess 38.2 16,398 46.6 20,029 
Modern Magazines— 
Modern Romances ............++:5 37.5 16,091 38.3 16,458 
Modern Screen ...........+e0ee085 40.4 17,338 40.4 17,350 
a 34.2 14,713 36.2 15,570 
Screenland Unit— 
EP ONOD ikea dbo neeveareeoons 25.7 11,041 25.0 10,730 
a er 24.3 10,462 25.0 10,730 
ERD. CIUOED ch ncecdavcrseccvascvse 544.0 232,005 591.5 252,254 
OUTDOOR 
American BRIMOMAN 2.66. ccccscvccseee 40.2 117,258 ne ees 
ION ME MTORR occ kcc ccd ncccucsccnse 40.2 17,273 34.6 14,865 
OS go Ee OS re 16.7 ec 8 8 8 8 8 &eee . sewarndale 
Hunter-Trader-Trapper .............. 19.8 18,533 eas  wgceececs 
Hunting & Fishing .................. 24.3 10,439 17.6 7,558 
National Sportsman ............ee08% 26.9 11,553 21.9 9,424 
Outdoors (Sept. & Oct.) ...........05- 12.9 15,546 igus aml 
aaa er re 37.3 16,002 29.3 12,579 
NE EEE 65.64.9606 5 66 OPA dE BOS. EE 28.4 12,205 27.7 11,915 
ET IN en i. blade sae ome pie wks 246.7 67,472 131.1 56,341 
MAIL ORDER 
SES es Ee ee eee oe ee Pere 8.) SS. ———e ae 
PETG OID 65.56 664.0.06.06.5 ba wae od SEDs 8.4 3.795 a2 4,099 
i MNS Sate ce kaise pine Wiel versa eis.s 6.2 oe 8 —<earee 8 8 Wiens 
Frome Circle ....00. Ae ry ee ere eae 4.3 oe 0600 wai 
RIUSEPOCOG BMIGOVERIOCH 2... cccccecssccs 4.7 a =6——“—t«— SK (tt 
BROCROTO MEUNO BAGO Biscc ec ecesacwecs 6.0 —— 0 6=6t—(‘(‘ 
BOVOPGI WAMEME 644.0606 0050 8b 0-68 eds 3.3 1,432 ‘ees Seven 
Re SED 5 kb Ohi os eas nue e esis 42.0 26,275 23 4,099 
SEPTEMBER ADVERTISING LINEAGE 
WEEKLIES 
"The American Weekly ......cccsces 35.0 66,715 38.9 74,133 
Business Week ..... TCeVEr ee eae 133.5 57,281 96.2 41,275 
Ree es Wie wade 6055: SO eS oh Cee oa. 142.6 97,010 130.9 89,0438 
SMINES Cokie ca ks oh Gao eT eer ‘ 25.1 110,788 tack. itwhes 
+ * * NE plate Cie Gs bear Waal laine iol wuts oi-nue Ace dimes 45.8, 19,255 54.8 23,043 
| RON. 555:6 @ osdGias Cd dae Oars eres eee x 48.8 20,967 45.5 19,101 
Ou e UIC er Wi e rl 00 S Bae oral pea ois GIGS Gre viiiy 3) Mss). ois. be ee ei 264.9 1168,481 ee Oe 
Newsweek re ce ee ere eT ee ee 35.1 15,064 55.4 23,805 
i a o ) a ee eae are 214.2 91,920 216.8 93,024 
The proper tools—in skilled hands—can make short And make no mistake about this —WTIC covers a| Pathfinder .............cc cece eeuueee at? ween gars Royrr 
work of even a tough job like felling big timber. mighty worthwhile market. All of Connecticut, a slice | Pryis Week i bas babe 14.8 15,293 
. r western Massachusetts, Vermont, | Time .........ccccccccccccccccccccees 239.9 102,921 237.8 102,054 
It’s a matter of record that radio advertisers get better at eastern aashalbreraie a rane : t 4.000 000 *United States News ........000c0 ees 17.0 35,522 16.9 35,287 
results quicker in the Hartford market when their 2nd New Hampshire. That accounts oe en - = = - scoseewn 
efforts are backed by Station WTIC. For one thing, people. As individuals they have 15°% more spendable Total Group .iccsciccsseccverves 1,491.7 695,778 1,175.0 689, 
statistics show that national advertisers using WTIC income than the national average, according to Gov- INot included in total. 
secure 149°, more coverage in the Hartford market ernment figures—and they account for 23°%, more re- *Figures provided by publisher. 
than those using the second station. As a further tail sales and 50°% more food sales per capita. 
check, we had Ross Federal phone 12,000 families in ; Holsum Opens Test Join McCann-Erickson 
and around Hartford. They found 60.72°, were tuned Briefly, here’s a market you can use in your business. ine issn ——— h Curtis Berrien and Ralph Koser 
to WTIC. Only 24.3°) were listening to the next most You can get results most profitably by using southern have joined the copy staff of McCann- 
popular station. New England's number one station. A test campaign, designed to pro- | Erickson, Inc., New York, and Alton 
‘is F mote the appreciation of whole pea-| Ketchum, a member of this depart- 
Write today for our new 32-page brochure giving full details on the nut flavor, especially for children,|ment, has taken a position on ba 
) lli ‘ has been opened in the Minneapolis |copy staff of the company’s London 
Ross Federal Survey and facts about the WTIC billion dollar market Star by Holsum Products Company, |office. Mr. Berrien was formerly with 
Milwaukee, for Peanut Crunch, aj| Batten, Barton, Durstine & Osborn, 
50 000 Watts new peanut butter product. Inc., New York, and Mr. Koser was 
5 The campaign was opened with a|previously associated with J. M. 
HARTFORD CONN four column, 85-line insertion and | Mathes, Inc., and N. W. Ayer & Son, 
3 " will continue for five weeks. The ac-|Inc., New York. 
The Travelers Broadcasting Service Corporation—Paul W. Morency, General Manager es ag Mitte Me go Stench Gate Pladmant 
Member NBC Red Network and Yankee Network the copy was prepared by Einar ouc ets Fieadmon 
James F. Clancy, Business Manager Gaustad, Holsum advertising man-| Piedmont Label Company, Bedford, 
“ : ‘ ager. Point of sale advertising and|Va., has appointed Houck & Co. 
National Representatives: Weed & Company Chicago Detroit New York San Francisco other media will be used after re-|Roanoke, Va., to direct its advertis 
sults of the test have been checked.|ing. Business papers will be used. 
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FGG MARKETERS 
10 BREAK SHELL 
WITH PROMOTION 


Form Council to Modernize 
Merchandising 


New York, Oct. 7.—The egg indus- 
try, as old as the proverbial teaser 
about the antecedency of the egg or 
the hen, has decided to adopt modern 
methods of merchandising, seeking to 
compete successfully with other ag- 
gressively promoted food products, 
Benjamin Titman, director of the 
newly formed National Egg Council, 
disclosed today. 

In the new organization, represent- 
ative brokers, warehousemen, com- 
mission merchants and others con- 
nected with the marketing of eggs 
have joined to create a new vogue 
for the product through adaptation of 
the promotional methods used in con- 
nection with the marketing of such 
products as oranges and tomatoes. 


Seek Scientific Facts 


Educational work was formally 
launched at a meeting addressed by 
William Fellowes Morgan, city com- 
missioner of public markets, who 
hailed the egg industry’s “conversion 
to modern methods of merchandising” 
as constituting good news for the pub- 
lic. The council then announced its 
intention of basing its appeals upon 
sound scientific knowledge of the nu- 
tritive value and peculiar properties 
of eggs, rather than upon the beliefs 
and desires of council members. Con- 
sequently, general procedures. will 
await the findings and reports of a 
scientific committee, headed by Dr. 
Mary Pennington, food industry con- 
sultant, formerly of the United States 
Department of Agriculture, which is 
now being assembled. 

Other plans, of somewhat tentative 
nature, involve the dissemination of 
scientific and exploitational informa- 
tion and ideas to reach, at first, a wide 
strata of the population in the metro- 
politan area, and ultimately to em. 
brace a major part of the country 
through creation of a _ full-fledged 
trade promotion bureau. Through 
co-operating closely with chain store 
and other retail associations, the 
council hopes to effect heavy in- 
creases in local egg advertising. 


Slenderizing Theme Projected 


Depending upon the verdict of the 
council’s scientific committee, a cam- 
paign based upon the non-fattening 
qualities of eggs will be promulgated 
co-incidental with an “energy” cam- 
paign, while consideration is being 
given to promotion of other proper- 
ties, such as calcium and phosphorous 
and vitamins D and A. 

The council is directed by Benja- 
min Titman, president of the produce 
house of that name. Dr. John C. 
Huttar, vice-president, Co-operative 


Oh ! 
MA aces 


REAL PRINTING 
NOT A SUBSTITUTE 


STAY /N THE LIVING ROOM 


Everyone enjoys interesting reading; 
that's why MAIL-O-GRAPH printed ad- 
vertising pieces stay in the living room. 
MAIL-O-GRAPH, a new exclusive print- 
‘ng process, gives your dealer helps 
and direct-by-mail advertising pieces an 
exhilarating sales appeal; cuts your 
Frinting costs in half; and makes your 
Product look its real worth. 


0 


for advertising that gives you 100 cents 
on the dollar, 100% coverage and mass 
“istribution, use folders, catalogs, 
Pamphlets, and newspaper-size circulars 
and booklets printed by MAIL-O-GRAPH. 
‘hey give your product that “Park Av- 
enue” prestige on an “East Side’’ in- 


vestment. es 8 6 Remember, MAIL-O- 
GRAPH printing saves advertising stint- 
‘ng. . . . For information and samples, 


write, wire, or phone. 


STAR COURIER CO., Dept. A3 
KEWANEE, ILLINOIS 


Grange League Federation Egg Mar- 
keting Service, is first vice-president; 
George Schultze, Land O’ Lakes 
Creameries, Inc., secretary, and 
George L. Sexton, Dairy & Poultry 
Co-operatives, Inc., treasurer. 


Renews Poster Display 
The New York State Milk Fund, 
through McArthur Indoor Advertis- 
ing Corporation, New York, has re- 
newed its display of posters in the 
Grand Central Terminal. 


Wilson Joins Maxon 
Robert Wilson, Jr., has joined Max- 
on, Inc., Detroit, as radio director. 
He has been in the Philadelphia of- 
fice of Columbia Broadcasting Sys- 
tem. 


Consumer Will 
Be Invited to 
Drug Exhibit 


New York, Oct. 5.—Plans involving 
trade press and radio advertising and 
the co-operation of retail druggists 
are expected to bring approximately 
50,000 visitors to the 6th annual 
Drug Trades Exposition, to be held 
at the Grand Central Palace here 
Oct. 12-14. 

Sponsorea by the Drug Salesmen’s 
Association of New York, Inc., the 
show will open its doors for the first 
time to the public, in an effort to 


widen the contacts made available to 
exhibitors participating in the expo- 
sition, it was explained. 


Tickets for Consumers 


To interest consumers in attending, 
a scheme has been devised whereby 
drug patrons may secure tickets, 
which will be honored at a discount, 
from their druggists, who will re- 
ceive a slight compensation for all 
tickets thus distributed which are 
honored at the door. Other attend- 
ance devices will include admission 
at reduced price by box-tops, labels 
or other identification of goods pur- 
chased at drug stores. 

Among exhibitors in this year’s 
event, it was announced, will be Pro- 
Phy-Lac-Tic Brush Company, Flor- 


ence, Mass.; American Safety Razor 


Corporation, Brooklyn; Poloris Com- 
pany, Inc., New York; Cosmos 
Chemical Corporation, Boston; 
Youngs Rubber Corporation, Inc., 
New York; Heller-Deltah Company, 
Inc., New York; Clipshave, Inc., Port 
Chester, N. Y.; Emerson Drug Com- 


pany, Baltimore, Md.; Topics Pub- 
lishing Company, New York; John 
T. Stanley Company, Inc., New 


York; Plough, Inc., Memphis, Tenn.; 
Schieffelin & Co., New York, and 
Hecker Products Corporation, New 
York. 


Singer to “Liberty” 
Erik R. Singer, formerly vice-pres- 
ident of United States News, has 
joined the Eastern advertising staff 
of Liberty, New York. 


LEY US PICK YOUR WOMEN 


—hut don’t expect cuties! 


We pick women who run homes and buy for families. 


Buying at chain grocery stores gets them THE 
FAMILY CIRCLE. 


And remember, these women really read it. The find- 


ings of five large research companies, interviewing 


over 12,000 housewives—the result stories from 


advertisers—the response from readers—all indicate 


that THE FAMILY CIRCLE is well read by buying, 


**sellable’> women! 


Advertising in THE FAMILY CIRCLE will get these 


women for you—1,477,000 strong! 


Consider... 


THE FAMILY CIRCLE 


400 Madison Avenue, New York City * 6 North Michigan 
Avenue, Chicago * 1217 Russ Building, San Francisco 
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Survey Shows 
Sharp Rise in 
House Organs 


New York, Oct. 7.—American in- 
dustry is turning more to the house, 
or institutional magazine as a means 
of developing better employe and 
dealer relations, according to a fore- 
cast for 1938, completed by Robert 
Newcomb & Associates, publications 
consultants. 

More than 400 house magazines— 
an increase of about 45 per cent over 
1936—-were inaugurated or revived 
during the first nine months of 1937, 
the report showed. 

The action on the part of the large 
companies, as well as of many 
smaller ones, to aid in the creation 
of better employe relations was fur- 
ther evidenced, it was pointed out, 
by the fact that of the 110 new house 
organs contemplated for the early 
part of 1938, roughly 70 per cent have 
been planned for that general pur- 
pose. The remaining 30 per cent, the 
forecast said, are to be aimed at 
better dealer, stockholder and policy- 
holder relations, and improved mer- 
chandising methods for the organiza- 
tions launching the publications. 


FARM MONTHLIES 
SCORE OCTOBER 
GAIN OF 6.127% 


New York, Oct. 7—Commercial 
display lineage for October in month- 
y farm publications totaled 288,551 
lines, a gain of 6.12 per cent over 
the 271,908 lines for the same month 
ast year, according to figures re- 
leased today by Publishers Informa- 
tion Bureau. 

Lineage gains for September were 
registered by all other groups with 
the exception of the dailies. Of the 
latter, the four listed carried 116,844 
lines in September this year, com- 
pared with 143,648 lines in Septem- 
ber, 1936, although livestock and 
poultry display lineage in this group 
increased to 52,118 lines from 28,209. 

Semi-monthly farm magazine line- 
age totaled 103,724 for September 
against 99,495 lines for the same 
month last year, a gain of 4.25 per 
cent. Bi-weeklies carried 320,045 
lines of commercial display, an in- 


crease of 5.98 per cent over the 301,- 
966 lines in the same publications 


for the corresponding month last 
year. 
Weeklies registered the biggest 


gain with 85,598 lines for September, 
an increase of 10.1 per cent against 
the 77,739 lines carried by this group 
in September, 1936. 

For comparative purposes, the 
group totals shown exclude the line- 
age of a few publications for which 
two-year figures were not available. 
Figures for the individual publica- 
tions are shown in the accompanying 
table. 


NNPA Issues Folder 
by the National Newspaper Promotion 


folder issued by the membership 
committee under the chairmanship of 


of the Louisville Courier-Journal. 


Posters on Display 


outdoor 


national bldg., 


preview will be held Oct. 22. 


ore 


SOUTH’S CASH FARM INCOME UP $230,600,000 
OVER FIRST SEVEN MONTHS OF LAST YEAR 


A GAIN OF 29.7% 
FOR THE SOUTH 


AS AGAINST 15.4% 
FOR THE U. S. 


@ Furthermore, farmers of this region 
have 25% more corn, 75% more feed grain 
from grain sorghums and 31% more hay 
than in the fall of 1936. This abundance of 
feed supplies further solidifies the strong 
cash position of the rural South and gives 
assurance that again during the current 


ESTIMATED INCOME 
FROM THE SOUTH’S TWO 
LEADING CASH CROPS — 

1937 


@ The first seven months of 1937 poured more than 


one billion dollars into the 


cash accounts of farmers in 


14 Southern states. This was income derived from the 
sale of crops, livestock and livestock products. And to 
this is being added another billion and over from the sale 


of only two of the South’s 
harvested in the fall. 


tain its leade 


@ Progres 


several cash crops that are 


winter and spring the South will main- 


rship as a market place for 


manufactured products. 


sive Farmer, with its domi- 


nant coverage and influence, provides an 
unequalled medium for reaching this pros- 
perous market. 


*VALUE 
Cotton 
and Tobacco ’ 
State Combined Cotton Tobacco 

EEG iG se bt ie PEST ROARS eae $298,865,000 $298,865,000 ........... 
Pie) COMOQNINM occ coscasc sa dueween 160,469,000 45,065,000 $115,404,000 
MR cnc cewaike peaks . 126,690,000 126,690,000 ........... 
NUNN Fore Scale WP Nea ig ne 100,321,000 84,750,000 15,571,000 
NR ieee. ck ataes eee a ciate 99,190,000 i 
PIII ed core see rast al aigreigrsibies Sante 84,290,000 BERTON acccccsvees 
Bemte COCOMHE . oo. 6 scicec.sceves 74,377,000 55,420,000 18,957,000 
I rr arte Oren nege i ane e (ol ee 70,261,000 
a era eer ee er ree Sole 58,005,000 58,005,000 shies 
MEMES Che eis eon ae te ieee, 55,265,000 SO BORIO .iscceenees 
BME. Sais aslo inca sanissane 50,092,000 33,310,000 16,782,000 
REINS sare crak Gere Caiered erie alee Roe 20,412,000 2,635,000 17,777,000 
Ro Sica ns cginicis, ba bien aie 6,561,000 2,545,000 4,016,000 
West Virginia ...... eave ee ere cite eet eee 584,000 
RN ire cA eich as ate $1,205,382,000 $946,030,000 $259,352,000 
Gain over 1936. ....06.0s0ss006 $ 106,062,000 $ 71,223,000 $ 34,839,000 
*USDA Reports, December 1934, 

1935, 1936. 1937 Cotton—USDA 


The South's 1937 Cash Farm Income of over Two Billion Dollars 
will EXCEED that of ANY YEAR since 1929 and it marks the fourth 


consecutive year of sustained prosperity for Southern Farmers. 


BIRMINGHAM — RALEIGH 


250 Patk Avenue, NEW YORK 


estimate of yield; Progressive 
Farmer estimate of value, calcu- 
lated at 9 cents per pound plus 
3 cents per pound on 65% of the 
base production (average produc- 
tion 1928-82) as provided in 


the 


Federal Loan plan, 


__ Hrogressive Farmer 


MEMPHIS DALLAS 


“IN THE RURAL SOUTH, IT’S PROGRESSIVE FARMER” 


The purposes of and services offered 


Association are outlined in a new 


Donald McWain, promotion manager 


The winning designs of the second 
advertising design award 
competition of Outdoor Advertising, 
Inc., New York, will be exhibited in 
the mezzanine gallery of the Inter- 
Rockefeller Center, 
New York, Oct. 23-Nov. 3. A private 


a 


OCTOBER ADVERTISING LINEAGE IN FARM PAPERS 


Poultry ang 


7Figures provided by publisher. 
tThree issues. 

§Five issues. 

*Not included in total. 


Livestock 
——Commercial Display—————__, Display 
1937 . @ 1936 ~ 1937 1936 

Monthlies—( October) Pages Lines Pages Lines Lines Lines 
California Citrograph...... 37.1 24,953 22.2 14,923 ee as 
Country Gentleman ...... 36.6 24,953 40.5 27,551 39 205 
Successful Farming ...... 46.6 21,008 46.8 21,101 92 14 
Capper’s Farmer .......... 29.4 20,020 30.7 20,915 77 78 
Progressive Farmer: 

Texas Edition .......+0+- 27.0 19,698 23.7 17,322 116 28 

Georgia Edition ........ 26.7 19,462 25.2 18,371 PP ay 

Kentucky Edition ...... 26.6 19,408 25.8 18,792 in 

Carolina Edition ....... 26.1 19,003 26.3 19,184 is 

Mississippi Edition ..... 26.0 18,932 25.7 18,780 ba 

EE TORO covet ecsce 21.2 *15,470 20.2 14,755 a 

Average 5 Editions..... 26.5 *19,300 25.3 *18,489 59 5 
Country TOM cecvrsceses 34.3 15,445 31.8 14,326 17 95 
Southern Agriculturist..... 20.4 14,297 19.1 13,394 “ Re 
POP SOUPTRE cccccsccsces 32.8 14,101 26.8 11,511 104 99 
Southern Planter ......... 16.5 11,570 14.4 10,107 117 123 
Poultry Tribune—Eastern. 19.9 *8,560 a —_ wieadtnn eis oa 
American Poultry Journal 

eg re er ee 15.8 [ee tim  -s98es 
National Livestock Pro- 

>) core eaGeneseabek ke 7.8 5,729 9.2 6,738 = per 
Breeder’s Gazette ........ 12.0 5,412 9.4 4,263 5,074 $11 
Rural PROSFOGS .occcccsecs 7.3 4,990 9.6 6,567 ni sd 
tHoosier Farmer ......... 10.7 4,821 10.0 4,500 
tFlorida Grower ......... 11.7 8,002 10.2 6,955 
+New Jersey Farm & Gar- 

PE (cratevew ne wewad enn oa 14.9 6,746 13.6 6,158 612 714 
+Florida Farm & Grove.... 4.3 3,889 4.0 3,670 224 252 
tOhio Farm Bureau News. 13.5 6,112 15.0 6,780 134 178 

Ce a ieee ake 288,551 271,908 6,665 2,602 

Semi-Monthlies—(September) 

Parm & RARGRicsscsccceccs 22.2 16,797 20.6 15,625 365 357 
Farmer Stockman ........ 19.3 14,651 19.7 14,918 82 63 
Western Farm Life....... 17.5 13,765 13.7 10,775 140 210 
Arizona Producer ........ 17.5 13,746 14.6 11,454 ‘i - 
Montana Farmer ......... 18.0 13,634 17.4 13,228 3,775 1,556 
oy aa er 17.0 12,897 19.6 14,838 220 372 
Hoard’s Dairyman ........ 15.5 11,339 16.7 12,218 2,183 1,985 
Missouri Farmer ......... 8.7 6,895 8.2 6,438 ‘x ‘. 

oe! 103,724 a fas 99,494 6,765 4,543 

Bi-Weeklies—(September)—Two issues unless otherwise noted. 

California Cultivator ..... 30.5 423,069 26.7 20,202 248 28 
Oregon Farmer ....-cceses 28.7 $21,708 22.8 17,306 279 313 

Ne reac die cab ad 1.6 *1,265 0.5 *385 is “a 
The Farmer: 

OO eS are re ar ee 27.6 *21,683 27.4 *21,482 

SE ee eis gs cheba en's 23.3 18,343 22.0 17,320 
Wallaces’ Farmer & Iowa 

eee eee 26.9 21,128 22.4 17,574 5,335 3,548 
Washington Farmer ...... 27.9 $21,097 23.4 17,691 251 313 

SE rice ria as b O'R Se Kees 3.0 *2,338 1.0 *805 es mee 
Prairie Farmer: 

ee eee rere ee ree 28.2 20,597 23.3 16,986 87 21 

ee 24.3 17.744 20.8 15,204 - we 
Idaho Farmer ....icesess 23.7 $17,952 21.2 16,094 251 313 

Ee ee ee ee 2.0 *1,568 ‘alae #220 a oe 
New England Homestead. 24.7 17,335 22.3 15,653 3,944 4,186 
Nebraska Farmer ........ 22.6 16,510 21.6 15,750 678 216 

ES abe 8s eK Ks 5.1 *3,736 11.4 *8,.311 *4,394 *398 

Average 4 Editions..... 23.9 *17,444 24.4 *17,827 *1,776 *315 
Pennsylvania Farmer » Bee 15,123 19.1 14,730 640 752 
Wisconsin Agriculturist... 19.1 14,976 18.4 14,451 42 146 
American Agriculturist.... 20.3 14,849 27.6 20,149 382 628 

ME. Contes ins Gok iki es 2.0 *1,492 3.1 *2,272 Pe on 
OMe PRIMO 6465 ciisce cas 18.9 14,519 16.6 12,773 987 374 
Michigan Farmer ........ 16.5 12,674 15.0 11,543 1,031 712 
Kansas Farmer .......... 14.6 14,272 13.8 10,515 1,648 1,378 
Dakota Parmer. ....sceess 14.1 10,923 16.7 12,902 ec ‘ 
Rural New Yorker........ 13.3 10,430 17.2 13,501 1,452 1,766 
Indiana Farmers’ Guide 13.1 10,298 14.7 11,571 os es 
Missouri Ruralist ........ 12.6 9,599 13.2 10,051 295 67 

eee eORKRC SHES ERE 2 Daree 1.9 *1,464 es os 

TOUR) BIOOR én cvs cacks 320,045 ‘ 301,966 17,550 14,761 
Weeklies—(September)—Four issues unless otherwise noted. 
Pacific Rural Press: 

POS CMOEED, Sato s bopeowawe 32.5 24,574 41.6 31,505 259 1,661 

UENO os 5 Sls oak sie 30.1 22,781 TT ae +a : 
Weekly Kansas City Star: 

Missouri Edition ....... 6.8 §16,894 9.0 22,236 
Semi-Weekly Farm News: 

Friday Edition ......... 2.5 6,049 2.9 7,101 

Tuesday Edition ........ 1.9 4,544 1.3 §3,217 
Cappers’ Weekly ......... 2.5 $5,711 2.8 6,451 
Dairyman’s League News... 6.9 5,036 9.9 §7,229 

Ee 85,589 77,739 259 1,661 

Dailies—(September) 
tChicago Daily Drovers 

CO errr rere 10.9 23,292 12.8 27,325 10,424 10,502 
jKansas City Daily Drovers 

po uo a ere 19.6 41,827 23.9 50,903 17,585 4,207 
tOmaha Daily Journal- 

BIOCRMINM 6.60 bie seeweess 3.6 29,130 18.0 38,391 18,886 8,665 
*St. Louis Daily Live Stock 

PIAOMTNOE eka ees whiens 10.6 22,595 12.7 27,029 5,223 4,835 

Oe POS 6s pe546ss S00 es 116,844 . 143,648 52,118 28,209 


Former “Bee-News” 


Members Transferred 


‘Charles Lord, formerly advertising 
director of the Omaha Bee-News, has 
been transferred to the Detroit 
Times, and Nicholas Amos, Jr., form- 
erly Bee-News national advertising 
manager, has been shifted to The 
American Weekly’s staff in Boston. 

Fred I. Archibald, acting Bee-News 
publisher, and Russell Holt Peters, 
managing editor, have gone to New 
York to confer with Hearst officials. 


Kellogg Is Sponsor 
The Kellogg Company, Battle 
Creek, Mich., will sponsor broadcasts 
over KLZ, Denver, of five football 
games of the University of Denver. 
This is the first year Rocky Moun- 
tain Conference officials have per- 

mitted football game broadcasts. 


To Campbell-Lampee 
Wallace Hamilton Campbell, form- 
erly art editor of Macfadden Publica- 
tions, Inc., New York, has joined 
Campbell-Lampee, Inc., New York, as 


executive vice-president. 


Hopkins Leader of 


Michigan Broadcasters 
James F. Hopkins, president, 
WKBK, Detroit, was elected presi- 
dent of Michigan Broadcasters Asso 
ciation at the organization meeting 
in Detroit, Oct. 4. John E. Fetzer, 
WKZO, Kalamazoo, was elected vice 
president; Howard M. Loeb, WFDF, 
Flint, secretary-treasurer. 

Directors are Arch Shawd, WXYZ, 
Detroit; William J. Scripps, WWJ, 
Detroit; Owen F. Uridge, WJR, De 
troit; and Roy Radner, WIBM, Jack- 
son. 


Sterliek to Bruck 
Sterliek Company, New York, has 
retained Franklin Bruck Advertising 
Corporation, New York, to handle its 
advertising. Newspapers, business 
papers and direct mail will be used. 


Three to Gussow, Kahn 

Gussow, Kahn & Co., New York, 
has been appointed to handle the 
accounts of Turner’s Gowns, Ltd. 
H. Hicks & Son, and Winkelman 
Shoes, all of New York. 
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INTERPRETATION 
OF FAA ACT IS 
SCHENLEY ISSUE 


Chicago, Oct. 5.—Test of the Fed- 
eral Alcohol Administration Act, un- 
der which the administrator is 
charged with placing “unreasonable” 
restrictions on distillers, is forecast 
py a hearing held here yesterday and 
today of charges that Schenley Prod- 
ucts Company and Schenley Distrib- 
utors, Inec., violated the act. 

The two companies are charged 
with giving bonuses to distributors’ 
salesmen, providing signs for distrib- 
utors costing more than $10, holding 
a contest for distributors’ salesmen 
and selling 11 cases of gin for the 
price of 10. 

Today’s hearing indicated that 
Schenley will not seriously fight the 
charge that it gave bonuses to dis- 
tributors’ salesmen. Rather, it is 
said, it will await conclusion of the 
case and then take the FAA Act into 
court on the ground that it confers 
arbitrary and unreasonable powers 
on the administrator and prevents 
distillers from availing themselves 
of the promotion methods common in 
all other industries. 


Bonus Dinner Held 


Testimony of distributors today 
was to the effect that Schenley an- 
nounced a bonus for distributors’ 
salesmen at a dinner at the Hotel 
La Salle, Chicago, Sept. 21, 1936, the 
amount being 50 cents for every case 


of Cream of Kentucky and Old 
Quaker sold during the next two 
months. 

Distributors testified that they 


paid the bonus to salesmen and were 
reimbursed by credit memorandums 
for the corresponding amounts on 
every purchase of the two products 
made during the bonus period. FAA 
attorneys emphasized the fact that if 
some of the goods remained unsold 


’ after this time, this plan would re- 


Sl En 


re SoM Soba 


sult in a price concession to the dis- 
tributor rather than a bonus to his 
salesmen. One distributor testified 
that his salesmen’s bonuses amounted 
to $398. 


Prices Fluctuate Sharply 


Another distributor’s testimony de- 
veloped the fact that he pays com- 
missions to salesmen on the basis of 
gross profit rather than of volume. 
Asked whether the profit on his pri- 
vate brands is greater than on na- 
tionally advertised lines, he replied 
that prices of both fluctuate so 
sharply that it is impossible to gen- 
eralize. Private brands may yield a 
larger profit one month and nation- 
ally advertised lines the greater the 
next. 

The hearing here follows sessions 
in the East during the summer and 
it is expected to take in the Pacific 
Coast before a decision is issued. 


Lowest Cos t 
- Per Farm | 
Reached | 


cae ete 


MIDWEST | 
FARM PAPERS 


Verified by Post Office Count 


Wisconsin Agriculturist & Farmer 
The Farmer, St. Paul 
Wallaces' Farmer & lowa Homestead 
Prairie Farmer Nebraska Farmer 


EASY TO HOLD 


Ribbed concave sides feature the new 

McKesson & Robbins’ Antiseptic Solu- 

tion 59 package, designed to provide 
firm grip for the consumer. 


Leases Extra Space 
Pettingell & Fenton, Inc., 
York, has leased additional 
space in Rockefeller Center. 


New 
office 


Car Ballyhoo 
Awes Jenkins, 
Ex-Agency Man 


Chicago, Oct. 5—The cars may be 
no better, but the showmanship has 
improved by leaps and bounds, John 
Jenkins, automotive editor of Chi- 
cago Daily News, said in his column 
today. Mr. Jenkins’ views are of 
special interest because he was with 
Green-Fulton-Cunningham Company 
when that agency handled the Nash 
account, 

Mr. Jenkins lapsed into the argot 
of the country fairs in his story. 

“The ‘pitch’ began more than a 
month ago,” he commented, “with a 
deluge of bigger and better previews, 
staged so elaborately throughout the 
Detroit area that editors and techni- 
cal experts found it almost impos- 
sible properly to examine and test 
the first new models. 

“They did, however, discover a 
vast histrionic talent among the 
high pressure auto sales executives, 
learned about the more modern 
phases of moving pictures and 
thrilled to the technique developed 
by radio stars. 

“Followed then a mass movement 


of retail forces to similar factory 
extravaganzas by special train, 
plane, bus and steamboat to fill audi- 
toriums and proving grounds, gorge 
on banquets and luncheons, marvel 
at gorgeous stage shows and inci- 
dentally, to learn about the new cars 
for 1938. 

“Now comes the more localized pe- 
riod of the tom-tom circuit.” 


Murphey New Head 
of St. Louis Club 


Douglas J. Murphey, General 
American Life Insurance Company, 
has been installed as president of 
the Advertising Club of St. Louis for 
the ensuing year. 

Other new officers are E. Lansing 
Ray, Jr., St. Louis Globe-Democrat, 
first vice-president; Robert R. Bur- 
ton, Gardner Advertising Company, 
second vice-president and Ray Max- 
well, Missouri Pacific Lines, third 
vice-president. Robert Lee Johnson, 
Johnson, Inc., was reelected secre- 
tary and Peter W. Herzog, Industrial 
Bank & Trust Company, re-elected 
treasurer. 


Uses New Type 


The Chicago Journal of Gommerce 
started Oct. 4 to use Bodeni bold and 
Bodoni bold italic type in all its 
headlines, and uses upper and lower 
case rather than all-capital type 
lines. 


Consumer Still 
Price Minded, 
Liggett Warns 


Boston, Oct. 5.——-Consumers are 
still price minded and will continue 
to be so in spite of such legislation 
as the Tydings-Miller bill, Louis K. 
Liggett, president of the United 
Drug Company, told New England 
Rexall dealers here this week. 

Mr. Liggett warned the druggists 
not to try to increase profits through 
price raising but rather to concen- 
trate upon building volume. 

Discussing the present trend of 
trade legislation, Mr. Liggett criti- 
cized those retailers who believe 
that laws alone will enable them to 
do business at a profit. Profits, he 
declared, cannot be legislated into 
business. They come, he empha- 
sized, only through capable mer- 
chandising, careful advertising and 
good business acumen. 

The Tydings-Miller bill ig likely to 
increase competition in the drug 
field from retail outlets other than 
drug stores, he asserted, although it 
will lessen cut-rate competition. 
Mr. Liggett predicted a 10 per cent 


increase in freight costs by 1938. 


* 200,000 top-income families receive, in the course of a year, three 
complimentary copies of SCRIBNER'S by Western Union messenger. 


States—if you don’t mind covering the other 
126,000,000 families too. 


SCRIBNER’S method for obtaining complete 
coverage of the class market, without waste, is 
“Selective Publishing.” 
wealthy, influential families, and a new format, 
which have brought SCRIBNER’S 186% in- 
crease in net paid are only one part of the Selec- 


An editorial appeal to 


dh 


Yes, and 
were on 


Scribner's 

Selective 

Distribution 
list * 


Have You 
been asked to 
Mrs. Astorbilt's 


ball? 


tive Publishing technique. 


To Cover All America’s Top Families—And No Others 


There are lots of ways to cover the few hun- 
dred thousand top-income families in the United 


The other essential 


in SCRIBNER’S program for complete upper 
bracket coverage is our new circulation promo- 
tion method—distribution of 200,000 copies per 
year to America’s Top Families. 


Selective Distribution, SCRIBNER’S method 
for adding circulation in the top brackets exclu- 
sively, not only beats the old conventional de- 
vices all hollow, but makes possible for the first 


time in magazine history: 


COMPLETE COVERAGE OF THE CLASS MARKET 
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Bruce Barton 
Places Hat In 
Political Ring 


New York, Oct. 5.—-Asserting that 
Congress has too many lawyers and 
not enough salesmen, Bruce Barton 
officially pitched his hat (size 7%) 
into the political ring and launched 
his campaign as Republican candi- 
date for the lower house from the 
17th Congressional District. 


Headquarters in Hat 


“Salesmen,” he pointed out, “should 
really make excellent Congressmen. 
They know people. If you really 
want to find out about people try sell- 
ing them something.” At the same 
time he revealed that for a long time 
he had been working on a stream- 
lined, 12-cylinder, air - conditioned 
plan for intensive campaigning and, 
after completing it, had thrown it 
aside. “I’m just going to run,” he 


NEWSPRINT JOBS 
by ELECTRA PRESS 
“- ~ Give You All Four! 


Leading national advertisers and agen- 
cies are finding newsprint the key to 
“quick action’? sales and _ enthusiastic 
dealer co-operation. 

Our perfected four-color printing in any 
size from a broadside to a small tolder is 
executed with startling precision! The 
speedy, lower-cost production will amaze 
you, too! 

Samples of recently completed color 
work for outstanding firms available on 
request. 


“Largest Newsprint Printers in the East’’ 


électsa Press, Inc 


281 STATE STREET, 


BROOCKLYN,NLY. 
+++ PHONE TR-5-2667:- 


remarked, “and that’s all there is to 
that.” 

Despite his standing as a political 
neophyte, Mr. Barton did pretty well 
in his first day’s campaign utterances. 
He spoke about rising costs in food, 
rent and clothing; killing little pigs 
in the South; plowing under cotton in 
Alabama; the courage of the masses 
in battling the high cost of living; 
and the fallacy of the popular super- 
stition that the rich pay all the taxes. 

After talking to a number of people 
in his district he asserted: “They 
call my district the ‘Silk Stocking 
District.’ That’s a joke—and not a 
funny one either. If Secretary Wal- 
lace doesn’t stop plowing under cot- 
ton, it won’t even be a cotton stock- 
ing district. It will be a barefoot 
district.” 

Mr. Barton has not yet opened cam- 
paign headquarters. He said half of 
his advisors wanted him to open 
headquarters on the west side while 
the other half recommended mid- 
town Manhattan. He added he’d let 
them argue it out and in the mean- 
time he’d keep the same kind of 
headquarters as his friend Mayor 
La Guardia—his hat. 


Gamble Heads AGMA 


Convention in November 


Associated Grocery Manufacturers 
of America, Inc., New York, will hold 
its 29th annual convention Nov. 29 
and 30 at the Waldorf-Astoria Hotel, 
New York. William H. Gamble, Corn 
Products Refining Company, New 
York, has been appointed general 
chairman of the convention commit- 
tee. 

Principal discussions of the meet- 
ing will deal with legislative mat- 
ters of immediate interest to this 
industry; with trade relations; with 
employe relations and with consumer 
relations. 


Stokely Plans Program 

Raymond R. Morgan Company, Ad- 
vertising, Hollywood, Cal., will pro- 
duce “Charlie Chan” as a radio pro- 
gram for Stokely-Van Camp _ food 
products. It will be aired in the 
Eastern area beginning Oct. 25; in 
the Midwest, Nov. 1; in the North- 
ern Midwest, Nov. 8; in the Texas 
area, Nov. 15 and on the Pacific 


Coast, Nov. 22. 


THE 


others today 


THE 


MAGAZINE 


NEW YORK CHICAGO 


lies who are specifically apart from the 


Arthur Capper, 


ar 


ADDS THE CIRCULATION THAT 
ADDS MOST NEW MARKET 


Wi Hellwig Co., the 
magazine list topping 18 million total cireula- 
tion. Mostly big town books. 


Karo agency, had their 


Say you wanted to increase such a list by 
1,750,000. You'd buy much more than that in 
big town magazine circulation to net a 1,750,000 
addition. Even then you'd never be certain. And 
it would positively cost you much more than 
HOUSEHOLD 
1,750,000 in Small Town America specifically 

. 1,750,000 highly depression-recovered fami- 


MAGAZINE, 


with 


rest of 


your circulation (big town magazine or radio). 
That’s why HOUSEHOLD means Most-New 
Market-per-Dollar for Karo . . 


. for a host of 


. and for you, 


Is YOUR list as Good as Your Distribution? 


HOUSEHOLD 


Publisher, 


DETROIT 


Topeka, Kansas 


SAN FRANCISCO 


Ae ae 


Getting Personal 


Clarence Francis, General Foods prexy, has been named chairman 
of the Commerce and Industry Committee in the 1937 United Hospital 
Campaign. .. Harold C. Keith, president of Geo. E. Keith Company, 
Providence, Walk-Over shoe manufacturer, has returned with Mrs. Keith 
and daughter Anne from a three-months’ visit abroad, during which 
they took in the sights of Germany, France, England and Scotland. Scot- 
land particularly intrigued Mr. Keith, who rented a small moor there for 
the hunting season. 


It looks as though Lee Maxwell is finding it hard to stay out of 
harness. Last April he resigned as chairman of the board of the Crow- 
ell Publishing Company, but now he’s opened a private office at 250 
Park avenue. 


William T. Tieman, secretary and space buyer for Atherton & Cur- 
rier, has collected a pair of tickets to Minneapolis and the Minnesota- 
Notre Dame football game Oct. 30 by scoring in the cartoon contest for 
advertising men conducted by the Minneapolis Star. . . Clarence P. 
Hornung, who has designed over 300 trade-marks for American advertis- 
ers, printers, and publishers, is ex- 
hibiting original sketches at the 
Roger Smith Gallery, New York. 
He’s done packages for Veedol, a 


AFTER THE BATTLE 


streamlined scale for Mills scales, aan) 
an office and interior for Metro beet: I 


Associated Services, cover de- 
signs for E. I. du Pont and Inter- 
national Nickel, and work for 
Mergenthaler and General Motors, 
among many other things. . . 


George Schlegel, Jr., Schlegel 
Lithographing Corporation, is act- 
ing treasurer, and J. L. Kronen- 
berg, of the American Litho divi- 
sion of U. S. Printing and Litho, 
is acting secretary of the newly- 
formed Young Lithographic Ex. 
ecutives’ Association. . . 

Arthur Kudner and Mrs. Kud- 
ner are now at the Hotel Pierre, 
formerly of River House. .. L. 
Ward Wheelock, v.p., F. Wal- 
lis Armstrong agency, was in 
New York last week, his visit 
coinciding with the change in 
set-up of the “Hollywood Hotel” 
program... 

R. E. Thompson, of McCann- 
Erickson, New York, gained at- 
tention in metropolitan newspa- 
pers with the Golf Feat of the 
Decade, or of many decades. At 
tfe Scarsdale Country Club the Maj. A. E. Carpenter, editor-president 
other day, he teed off the 18th of the "Houghton Line” of E. F. Hough- 
tee, hooked a 200-yard drive over ton & Co., Philadelphia, puffs (on a 
the trees to his left, and—holed pipe) after landing this 65-pound sword- 
out on the 10th green. The usual fish off the Jersey Coast. 
hole-in-one procedure may be a ——— 
drink for the house, but the agency man demanded a drink from every 
member of the club for being the first man to play the second nine 
backward in one stroke. . 


And speaking of golf, members of the Retail Dry Goods Association 
of New York were guests of New York newspaper execs at Rye re- 
cently—a return engagement, the situation having been reversed last 
June. Wilson Marks, of John Wanamaker, had low gross of 78, Robert 
C. Kenton of Oppenheim, Collins & Co., low net of 65. Among the 
publishers, W. E. Robinson, of the Herald Tribune, had low gross at 
88, and George Stagg, of the Journal-American, low net of 75. . . Seen 
around were Paul Hollister, Macy’s, Ed Friendly, Sun, Harry Jenkins of 
Times, Vernon Brooks of the World-Telegram, Col. Julius Ochs Adler, 
Times, Neil Petree, James McCreery & Co., Ray Wilken, Daily News, 
Howard Davis, Herald Tribune, and a host of others. . . 


Harry Breneisa, Capper Publications, walked off with low net for 
27 holes at the Agate Club’s fall Chicago golf party Oct. 4 at Exmoor 
Country Club. T. A. Fox, Macfadden, took low gross on 18 holes: 
Dean Matson, Collier's, low net on 
18 and Harry Lyttle, Fortune, 
second low net. Foursome prizes 
were snared by Wallace Patter- 
son, Farm Journal; George Had- 
lock, Parents’ Magazine; J. R. 
Norris, American Magazine; Fred 
Klaner, Jr., Macy & Klaner; Tom 
Ward, Time; O. A. Feldon, Lib- 
erty and Preston Weir, Fortune 


“FLOWERY WELCOME 


Charlie McCarthy, publicity 
and advertising director of Fox- 
20th Century pictures, is regret- 
ting that he has always insisted 
on being called by that affection- 
ate contraction, Charlie, but now 
the distraught McCarthy, who in- 
cidentally has never met Edgar 
Bergen, has issued an inter-office 
memo to all employes to the ef- 
fect that he is to be addressed as 
C. F. McCarthy from now on... 

William H. Scott, owner of 
Scott Direct Advertising, Buffalo, 
is recuperating after an opera- 
tion. . . Nyman Hellend, Seattle 
Times advertising director, was 
feted by the advertising staff for 30 years of continuous service with the 
newspaper. . . Sidney F. Smith, a. m., Daily Hampshire Gazette, North- 
ampton, Mass., is seeking the Republican nomination for alderman. . . 

Macfadden Women’s Group staff was treated to a bit of a party 
the other night by Walter Hanlon, a. m., at the Princeton Club. Oc- 
casion was the departure of John Riesenfeld to join Good Housekeep- 
ing... 


The traditional lei 


envelopes A. D. 
Lord & Thomas head, as he 


reaches Hawaii on a visit. 


Lasker, 


yy 


— 
—— 


Mutual Effects New 
Agreement with BBC 


A new agreement has been effecteg 
between Mutual Broadcasting System 
and the British Broadcasting Corpo. 
ration which gives Mutual equal ree. 
ognition with other American net. 
works in releasing and exchanging 
programs in England and the United 
States. 

The first program under this new 
arrangement was heard Oct. 2 from 
the London studios of BBC. WOR 
has been regularly exchanging pro. 
grams with the Canadian Broadcast. 
ing Corporation and plans to broad. 
east programs from England weekly, 


McLane in New Post 


Allan McLane, Jr., has joined Aj. 
bert Frank-Guenther Law, Inc., New 
York, as an account executive. He 
was formerly a partner in Redmond 
& Co., New York broker. 


Creates New Division 


G. M. Basford Company, New York, 
has established an export advertising 
division, in which advertising in for. 
eign markets being handled by the 
agency will be centralized. 


Tisleck 
WMCA 


2 ducats to the Rose 
Bowl .. . and all ex- 
penses paid nga 
top prize in big 
football contest be- 
ing sponsored by Sobol Bros. 15 
weekly awards for best prognostica- 
tions on nation’s grid seores. For 
details, stop off at any Sebol Bros. 
Gas Station ... or tune in the Sobol 
Sports Review at 6:30. 


Saturday ... Yale 
Bulldog greets the om 
Kaydets! Broadcast 


whistle at 1:15 for 

the colorful pre-game ceremonies. 
Sponsor Socony, Agent Getchell and 
Station WMCA invite you to tune 
in. Incidentally, all Yale games 
are being broadcast over WMCA 
exclusively in New York. 


WMCA now covers New York’s 3 
biggest weekly luncheon affairs. 
Lion’s Club luncheons are aired 
from Hotel Astor on Tuesdays . . 

Kiwanis Club from McAlpin on 
Wednesdays . . . and on Thursdays 
we're with you ad guys at 23 Park 
Avenue. ... 

On strength of above, several execs 
requisitioned radios for their offices 
this past week. (That little matter 
up at the Polo Grounds may have 
had something to do with it too, 
we surmise!) 

Agency copy-writers and radio-scrip- 
tors have been spotted among con- 
testants in BARNEY’S new quiz-bee, 


titled “you DON’T 
say!”. Come up to 
5 our studios at 9% 
P, Se some night and test 


your skill pronounc- 
ing such words as ennui, assignor. 
fracas, inveigle. There’s a Benrus 
wrist watch in it for you... if 
you win. 
One of radio’s pioneer advertiser> 
. Herbert’s, “Home of Blue White 
Diamonds” . . . returns to WMCA 
airwaves next Sunday after summer 
hiatus. Hour length Variety Show 
features 13-piece Diamond Orche-- 
ira, songstress Kay Powell, and 
other vocal luminaries. Herbert’s 
started on WMCA back in Oct. 
1926. We understand their biz has 
grown somewhat since then! 


MCA 


Uew Yorks 
i. ho 


gctober 1 


NEW 


; 


BOAI 
BY 


Model 


Chicago 
proach to 
ined by t 
retail Drv 
st. Louis 
ion of 1 
Trade Be 
new grou 
today. 7 
adopted < 
in lieu of 
ly in effe 
Dr. Ro! 
has been 
Fair Tre 
lieved th 
other for 
tee, will 
associati 
the card 
committe 
the new 
ation of 
poard”’ 
prove oO! 
contract 
facturer 
Anoth 
well ad 
model ¢ 


F 


The 1 
pudiate: 
over th 
by any 
Paragré 

“Neit 
NARD 
sponsil 
which 
tract. 
to be 
prices 
the m 
facture 
any n 
sires,”’ 

The 
code 
dissen 
cate 

the e 

ability 


| | 7 : ; | | | fi “ | aga : : he ae at a Pe : .. f 3 yen ‘ ; oe 
; = te or & "in i : : ; ‘ ote ee Par es. i es ae ba, . é “Wer” 4 eS oe USAN eld yg oo a rae 5 gree oT 
Figs ae ee , Se See = Oo aey es i oes . ae ee gs We bike ay : 7 3 BE OTROS ee ee i a 3 | ie 
" | ‘ | ‘ ey ot , ; P _ OL —- <i tl ; : Ca Ie oe “Er s ; : nee | ; eee ama 
Be LJ , 
ae 
| __ 
: ee 
| (RR RONEN AIRS NRE AOE EE IRR A EN SSE ES ATTN SAREE TIO IESE SS 
a | 
ss be _ 
| | 
ae 
| 
| 
gf FO 
ae e watt. 
Bee ie ie 
ee 
eight ce 
£4 ha ee 
pe 
Se 
s i ie PO 
oi elie 
ee oe Spat 
* eit | | 
oe A eee 
? | , i \ ti 
Pye oo 2 
Eee syd B | Pe | 
ie | 
Pg | her ee as | 
Be it a £ cor Pe 
yet i, igh 
“eta ) a iy | 
Sh es A 
Pata ee 
Fae ie 
: i : re 
ee ae 
ays ti 
em |g | 
ae | 
an 4 ae 
ee 4 | 
ae | 
eee 
fei es 
or ns 
2) eal 
Water ts ts 
Bek ae ; 
a en 
Hapaeen | 
end BESS 
| i 
eg ees 
c- galeen 
ee Tole 
Se Ego . 
iss ee : 
Sa, te | 
Eee ae 
ee ee: 
me ef | 
; nae | 
Serer W * eid | | | | 
shat +t eer | | 
Aa diets 
i i. i OOS 
oe. | ELL LLEL LOLS} =< TT 
ie i oh 
lt peo 
ia Pare ie 
Sh = 
i 
sy eae ae aie 
iy er e 
com i kis 
pia ia | | | 
Soa) 
ae f 
Gee ee | 
meee ee 
algae Beal 
” aie 
Se eee 
eee 
RMT hs «7 See 
Aaah 
af shag eae 
7 Or es ah 
ie pres 
Ueda 
oe 
« eeregs 8 
ee as ss 
i 
Phe cats An 
4 ae nai aot 
‘ee anc gi 
Te less 
SEP kina cas 
ee | — 
: ¥ 5 ere : 
. or. AY 
ve 
. as 
ike. 
a ples 
ae Ss, 
Bick, 
pe 
3 
“ 
ie 
tae nae 
apr sin 
23 zy 
ae r 
a 
vie; 
ae ; 
i ae ame! 
ae 
ei 8 Gh 
6 aes ten 
sees ale 
pee ee 
ns igeer. 
Aas ee 
- AgAn TG 
2 - i Po 
— ssid 
re Dae 2 ieee PY 
i es aes Po | 
ee RO ery Po 
“ ae ty Wee ft 
og ER A ee 
co ea Soe ie 
PA Rs ere 
PN ite te | | 
3 . i ef a - ee 2 . ; : : 4 d : j Da bc ? i . “4 ¥., e3 £ 2) é ; : : , : : | + , 2 “ | : 3 | | | : ‘ : : : | ; . j 


gctober 11, 1937 


ADVERTISING AGE 


31 


ry 


iEW FAIR TRADE 
ROARD PLANNED 
BY DRUGGISTS 


Yodel Contract in Course of 
Preparation 


Chicago, Oct. 7.—The fresh ap- 
sroach to fair trade problems out- 
ined by the National Association of 
petail Druggists at its convention in 
st. Louis last week includes aboli- 
jon of the present National Fair 
trade Board and appointment of a 
new group, the association revealed 
today. The St. Louis convention 
adopted a new seven-point platform 
in lieu of the 12-point code previous- 
ly in effect. 

Dr. Robert L. Swain, of Baltimore, 
has been chairman of the National 
Fair Trade Committee. It is be- 
lieved that Dr. Swain, as well as the 
other four members of the commit- 
tee, will be replaced in view of the 
association’s decision to reshuffle 
the cards. Even the name of the 
committee will probably be changed, 
the new platform providing for cre- 
ation of “an advisory committee or 
poard’” to examine and either ap- 
prove or reject, as to form, fair trade 
contracts submitted to it by manu- 
facturers. 

Another NARD project which is 
well advanced is preparation of a 
model contract. 


Price Is “Untouchable” 


The new platform specifically re- 
pudiates any interest in or control 
over the minimum prices designated 
by any manufacturer, this section of 
Paragraph 1 reading as follows: 

“Neither the advisory board nor 
NARD will take jurisdiction or re- 
sponsibility over the minimum prices 
which may be designated in the con- 
tract. The advisory council is not 
to be informed as to the minimum 
prices intended to be designated by 
the manufacturers, and each manu- 
facturer shall be free to designate 
any minimum resale prices he de- 
sires,” 

The second paragraph of the new 
code provides for preparation and 
dissemination of literature to edu- 
cate the public and others as to 
the economic advantages and desir- 
ability of operating under fair trade 


In Baltsrmore, ita 


AL REPRESE 
RD PETR 


THE CHICAGO 
DAILY NEWS 


(hicago’s HOME Newspaper 


WITH THE MOST VALUABLE 
CIRCULATION IN THE CITY 


Daily News Plaza, 400 West Madison 
>treet, Chicago; New York Office: 9 - 
Rockefeller Plaza; Detroit Office: 4-119 
General Motors Building; San Francisco 
Office: Hobart Building. 


EXPANSION FETE 


Lewis Allen Weiss, Don Lee Broadcast- 


ing System general manager, helps 

Helen Gahagan inaugurate the new Don 

Lee Northwestern network with a special 

program centering in Los Angeles, at- 

tended by film and radio celebrities, 
linking the new stations. 


laws. The first platform was silent 
on this point. 

Like the original platform, the sec- 
ond expresses preference for the 
manufacturer-retailer contracts rath- 
er than any other type. 

The new platform provides for 
distribution of fair trade contracts 
to retailers, but says nothing of 
policing, which was covered in the 
original document. The new ver- 
sion is as follows: 

“(4) The state fair trade com- 
mittees may undertake the distribu- 
tion, either voluntarily or for a fee 
to be paid by the manufacturer, of 


Advisory Group Named 


Salesmen’s League of America, 
Inc., New York, has appointed an edi- 
torial advisory committee for Sales 
Scrap Book which includes John G. 
Jones, vice-president, Alexander 
Hamilton Institute; H. B. LeQuatte, 
president, H. B. LeQuatte, Inc.; 
Saunders Norvel, chairman, Inger- 
soll & Norvell, Inc.; Richard C. Bor- 
den, assistant general sales manager, 
Borden Company; P. H. Whiting, 
vice-president, Dale Carnegie Insti- 
tute; and Edward F. Dalton, sales- 
man, Collier Advertising Service, 
Inc., all of New York. 


Course Enrollments Up 


Edward J. Hegarty, chairman, Ad- 
vertising and Selling Course, spon- 
sored by the Advertising Club of New 
York, has announced that the enrol- 
ment to date is more than four times 
as large as at this time last year. 
The course opens Oct. 25, at 6:30 
p m., in the Auditorium of the 
Engineering Societies bldg., 29 W. 
39th street, New York. Lowell 
Thomas, president of the Advertising 
Club, and Gilbert T. Hodges, New 
York Sun, will be the principal 
speakers at the introductory session. 


Agency for Sharples 
The Sharples Specialty Company, 
Philadelphia, has appointed The Al- 
bert Kircher Company, Philadelphia, 
as advertising agency. 


Presto Flour 
Makes Bow in 
New England 


New York, Oct. 7.—Introduction 
of Presto Cake flour into New Eng- 
land was accomplished this week 
with 1,200-line insertions in news- 
papers and a special radio program 
over the Yankee network. Featuring 
the introduction, Hecker Products 
Corporation is offering a free box of 
the flour with the purchase of two 
boxes of Hecker H-O oats which al- 
ready enjoys distribution in that sec- 
tion. 

By playing up the premium offer, 
opportunity is afforded to make a 
sales appeal for the oats, a box of 
which, it is claimed, makes one-third 
more servings “than any other equal 
amount of oats ... because H-O oats 
are sifted 63 times to remove all the 
floury substance present in ordinary 
oats.” The flour story is told by 
means of cartoon sequences depict- 
ing the housewife being encouraged 
by her grocer to buy Presto, the 
ease with which she turns the flour 
into cake, and the pleasure of son 
and husband upon eating the cake. 
The flour promotion features econ- 


omy of saving seven minutes in mix- 
ing and of having the baking powder 
an ingredient of the packaged flour. 

The radio program headlines 
Gretchen McMullen and Marjorie 
Mills on separate broadcasts two 
times each week. This program is 
supplemental to the current Hecker’s 
“Information Service of the Air” 
now being carried over the Mutual 


Broadcasting System five’ times 
weekly from 11:45 a. m. to 12 noon. 
Promoting H-O oats, Presto and 
Farina, the program stars Myra 
Kingsley, astrologer; Jean Paul 
King, news commentator; Isabella 


Beach, radio food authority; Dorothy 
Draper, interior decorator; and 
Helen Rowland and Alice Hughes, 
newspaper columnists. Attention is 
called to this program in the new 
New England newspaper campaign. 
Srwin Wasey & Co., Inec., New 
York, is the agency in charge. 


Taplinger in New Deal 

Warner Brothers Pictures, Inc., 
and subsidiaries, have retained Rob- 
ert S. Taplinger, New York, presi- 
dent of the publicity organization of 
the same name, as director of all 
Warner publicity activities. Tom 
Fizdale has purchased the Taplinger 
company and will change the name 
to his own, continuing to handle pub- 
licity for many motion picture and 
radio stars. 


fair trade agreements to the various 
retailers under such jurisdiction.” 

The next paragraph also dis- 
claimed any interest in price-fixing, 
in these words: 

“(5) Neither the NARD nor the 
state fair trade committees will at- 
tempt any horizontal fixing of re- 
sale prices or undertake any activi- 
ties which have for their purposes 
the fixing and controlling of prices.” 


Won’t Retaliate, Claim 


The next paragraph commits the 
NARD and state fair trade commit- 
tees to a policy of non-retaliation 
against manufacturers who decline 
to avail themselves of their rights 
under fair trade acts. This state- 
ment reads as follows: 

(6) Neither the NARD nor the 
state fair trade committees will im- 
pose any sanctions against manufac- 
turers who refuse to adopt fair trade 
contracts or who prefer the manufac- 
turer-wholesaler type of contract to 
the manufacturer-retailer form; and 
neither the NARD nor any of the 
state fair trade committees will at- 
tempt to coerce, either upon threat 
of boycott or unfavorable publicity 
or by any other unlawful means, any 
manufacturer into adopting any spe- 
cified resale price in such fair trade 
contracts.” 

The final paragraph expressed the 
same spirit of restraint toward 
manufacturers who fail to submit 
their contracts to the NARD for ap- 
proval, saying: 

“The submission by the manufac- 
turer, for approval by the NARD, 
shall be and will always remain 
wholly voluntary.” 


WAVE Charts Coverage 


Station WAVE, Louisville outlet 
of the National Broadcasting Com- 
pany, has issued a new booklet de- 
scribing its coverage of the Louis- 
ville trading area and offering re- 
sults of several listener surveys. A 
number of photographs and color 
charts are utilized in the booklet. 


Agency for Fiat 

The Advance Corporation, Butler, 
|Pa., importer and sole distributor of 
Fiat automobiles in this country, has 
appointed Moser & Cotins, Inc., New 
York, as advertising counsel. News- 
papers and automotive papers will be 
used. Whiting Hall is account ex- 
ecutive. 


Jahmaon Promoted 


A. R. Johnson, formerly manager 
of the Detroit office of Cutler-Ham- 
mer, Inc., Milwaukee, has been ap- 
pointed manager of the merchandis- 
ing sales division at headquarters. 


Bamberg to Wilding 


Cc. F. Wm. Bamberg has joined the 
Cleveland office of Wilding Picture 
Productions, Inc., Detroit. He was 
formerly vice-president of General 


Broadcasting System, Inc., Cleveland. 


[' Is the knack of good advertising copy to 
present a product’s merits from the view- 
point of what is most likely to impress the 
millions of prospects it is intended to sell. 


For example, you cou/d offer music lessons 
as a phase of education . . . an introduction to 
the Masters ... the open sesame to the divine 
gift of the gods. But you would not sell nearly 
as many people that way as if you offered 
music as a source of new friendships . . . of 
good times .. . of popularity. 


And so it is with other products. Whether the 
commodity advertised be music lessons, an 
automobile, or a loaf of bread—there are per- 
haps many copy ideas that would produce 
sales results in some measure. But there are 
very, very few ideas that will produce sales in 
the tremendous volume that is the aim of all 
large advertisers. 

These are the ideas—the golden ideas— 
that every manufacturer is seeking. For once 
found, and exploited, their dollar-and-cents 
sales yield can bring added prosperity to any 
business. 

Where to look for such ideas? Many adver- 
tisers would say “‘in the product itself” — and 
basically they would be right. But creatively 


the great advertising ideas spring not from a 
consideration of the product as such, but from 
an understanding of the wants and desires of 
the people we are trying to sell. 


Not what the advertiser likes about his 
product, but what the pud/ic likes is the real 
moving factor in sales. Will your product give 
me pleasure, good looks, charm? Will it save 
me money, lighten my housework, beautify 
my home? Will it make my children sturdy, 
rosy-cheeked, strong? 


These are the type of things that interest 
people—the on/y things powerful enough to 
make the millions loosen their purse-strings 
to trade hard-earned dollars for merchandise. 


What will it do for ME? 


In planning advertising for any product, this 
agency has always sought for one simple, 
human thing that would appeal to this se/f- 
interest complex of people. Some feature or 
advantage, perhaps hitherto overlooked by 
the manufacturer, which would answer the 
public’s inevitable question: “What will your 
product do for ME?” 

We should be glad to discuss further this 
important factor in advertising with any in- 
terested executive. No obligation, of course. 


RUTHRAUFF & RYAN, INC. 


NEW YORK 


ST. LOUIS + DETROIT + HOLLYWOOD - 


Advertising 


SAN FRANCISCO - 


CHICAGO 


LAKELAND, FLA. + SEATTLE 
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CO-OPERATIVES 
IN SWEDEN ARE 
PRICE SENTINEL 


More Efficient Than Legal 
Regulation, Says Visitor 


New York, Oct. 6.—Consumer co- 
operatives are far more practical and 
efficient as guards against unwar- 
ranted prices set by independent busi- 
ness than any type of governmental 
regulation, Anders Hedberg, spokes- 
man for the Co-operative Union of 
Sweden, declared on arriving here for 
a lecture tour which will take him to 
Detroit, Chicago, Milwaukee, Minne- 


ACTION EMPHASIS FOR PHILLIPS' SLOGAN 


Phillips Petroleum Company's new theme, “Phill up with Phillips,” gets action 
emphasis in this neon spectacular showing flow of gas from pump to car, placed 
by Western Outdoor Advertising Company in Wichita. 


apolis, 
City. 
With a membership of more than 
one-third of Sweden’s 6,000,000 popu- 
lation, consumer co-operatives per- 
form the function of “price stabil- 
izer” on every-day commodities used 
by the country’s lower class and mid- 


Superior, Wis., and Kansas 
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«+. in San Francisco, or any- 
where in Northern California, 
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booming, day or night, in- 
to its vastly extended cov- 
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al beauty of the world’s 
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.-- because you, like 1,850,000 others, 
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dle income groups, Mr. Hedberg said. 
Kooperativa Forbundet, as the cen- 
tral organization is known, distrib- 
utes more than $117,000,000 worth of 
goods annually through 4,400 co-oper- 
ative stores from Stockholm to the 
Arctic Circle, he added. 

“Although co-operative activities 
once precipitated price wars, most of 
these have ceased because private 
business has learned it cannot kill 
the co-operatives,” Mr. Hedberg said. 
“We believe in free competition and 
have re-created it where trusts once 
held the entire field. Our competition 
has forced private business to effi- 
ciencies which have brought lower 
prices and a higher standard of liv- 
ing for the entire country.” 


Built Own Factories 


Contrasting Swedish co-operative 
activities with anti-trust legislation 
in the United States, Mr. Hedberg 
described how economic action was 
substituted for the passage of laws 
and flour milling, margerine, rubber 
and electric lamp trusts were broken 
when the co-ops built their own fac- 
tories to manufacture these goods. 
Swedish consumers are saving $300,- 
000 a year on electric lamps alone, he 
said. 

Advertising is considered a vital 
force in moving the output of co- 
operative factories through their own 
distribution channels, Mr. Hedberg 
said, and Swedish co-operatives are 
the largest advertisers in that land. 
Current advertising expenditures for 
co-operatives run about 1,000,000 
kroner or approximately $250,000 a 
year, he estimated. This amounts to 
about one quarter of 1 per cent of 
sales volume for promotion, he ex- 
plained, a comparatively small adver- 
tising ratio in American eyes but con- 
sidered substantial in the Scandina- 
vian countries. Advertising tech- 
nique is the same as that used by pri- 
vate industry, he said, and price ap- 
peal is a dominant factor inasmuch 
as Swedish co-operatives look upon 
their prices as the “yardstick” for all 
industry. All available media are 
used. 

Anyone May Buy 

Contrary to the practice of con- 
sumer co-operatives in some other 
countries, the Swedish organizations 
try to pass on to consumers the direct 
benefit of low prices, Mr. Hedberg 
said. A dividend limited to 3 per 
cent is returned to members and any- 
one may shop in co-operative stores 
regardless of whether or not he is a 
member of the group. K. F. pub- 
lishes a weekly paper, Vi, with a cir- 
culation of 500,000, the largest of any 
periodical in that country. 

In connection with the background 
and growth of Swedish co-operatives, 
Mr. Hedberg recalled that in 1921 the 
organization released an advertising 
film in behalf of its margerine, which 
boasted the services of an amateur 
actress destined to rise to great 
heights in the screen world. She was 
Greta Garbo, who also worked as a 


shop-girl in the hat department of 
one of Stockholm’s’ co-operative 
stores. 


Offer Meas denaniie Show 


A new 15-minute radio show, titled 
“Robinson Crusoe, Jr.,” with merchan- 
dising aids including club buttons, 
pledge cards, and maps of “Adventure 
Island,” has been completed by 
Transcribed Radio Shows, Inc., New 
York, with 39 episodes in the 15-min- 
ute series. 


Michaelis Joins Leach 

Arnold Michaelis, formerly of Er- 
win, Wasey & Co., New York, has 
joined the sales staff of Herbert C. 
Leech Illustrators, New York. 


Networks’ Nine 
Month Billings 
Ahead of 1936 


New York, Oct. 7. — Columbia 
Broadcasting System billings for 
September, 1937, registered an 11 per 
cent increase over the same month 
last year, while National Broadcast- 
ing Company and Mutual Broadcast- 
ing System both recorded declines, 
a tabulation of sales figures for the 
three networks showed today. Cumu- 
lative totals for the first nine months 
of this year were, however, in all 
cases up over the same period of 
1936. 

CBS reported billings of $2,045,825 
for September, 1937, against $1,838,- 
932 for the same month last year. 
NBC billings for September this 
year were $2,850,581, compared with 
$2,886,637 for September, 1936, a loss 
of about 1 per cent. MBS total for 
September this year was $119,209, 
against $136,333 for the same month 
last year, a drop of 12 per cent. 

Cumulative totals for the first nine 
months of 1937, compared with bill- 
ings for the same period of 1936 
were: CBS, $20,792,782 and $15,550,- 
070, a rise of 33 per cent; NBC, 
$28,291,115 and $23,800,143, an in- 
crease of 19 per cent; and MBS, 
$1,299,147 and $1,229,098, a rise of 
6 per cent. 


Clark Amazed 
by Growth of 
Radio in U.S. 


New York, Oct. 5.—Expressing 
amazement over the integration of 
radio in the United States, Henry P. 
Clark, general manager for McCann- 
Erickson, Inc., in Latin America, 
sailed for Buenos Aires, Argentina, 
Saturday, after a six weeks’ visit to 
this country. 

While radio is as popular in South 
America as here, Mr. Clark explained, 
differences in language have pre- 


ee 
vented creation of chain networks op 
anything like the scale existing jp 
this country. 

Likewise, advertisers are less dar. 
ing. They content themselves in the 
main with “participating sponsor. 
ship,” giving each of a group indi. 
vidual spot announcements on ap 
hour’s program. 

An exception is Standard Oil Com. 
pany, which advertises in South 
America as lavishly as in the Uniteg 
States and has for several years spon. 
sored concerts by a great symphony 
orchestra. 

The barrier of language has made 
American short wave programs legs 
popular than those of Europe, Mr, 
Clark said. Germany has been par. 
ticularly ardent in cultivating South 
American good will through fine mu. 
sical programs, with the comment in 
Spanish and Portuguese. 

South Americans like their music 
loud, Mr. Clark said, and radios with 
plenty of power outsell all others, 
Radio ownership is as universal in 
South America as in the United 
States, though the average selling 
price there is considerably lower, he 
reported. 


Ramolier Names Korn 


Ramolier, Inc., New York and Chi- 
cago, has appointed J. M. Korn & 
Co., Inc., Philadelphia, to di- 
rect the advertising and merchan- 
dising of Freshette Cleansing Tabs, 
Jomar hand cream, and Chapped 
Lipstick. Plans call for immediate 
business paper advertising, with the 
addition, in February, of several 
women’s magazines. 


Johnson New Publisher 


Curtiss S. Johnson, formerly on the 
advertising staff of the Ladies’ Home 
Journal, has become editor and pub- 
lisher of two weekly newspapers, the 
Shore Line Times and Clinton Re- 
corder, both published at Guilford, 
Conn. 


MARKET RESEARCH 


When you have a difficult merchandising 
problem, involving a possible change in 
policy, let us submit our plans for its 
solution before you reach a decision. 


ARTHUR C. WEICK COMPANY 
20 W. Jackson Blvd. Chicage 


A BILLION 


DOLLARS 


IN WHITE GOLD 


That's the South’s 1937 


cotton crop. And it is 


being turned into money, to be spent for tractors, 
farm implements, hardware, housewares—and 
all the other varied items the Southern farmer 
needs and buys from the Southern hardware 


merchant. 


SOUTHERN 


HARDWARE 


can help you get your share of this by increas- 
ing your dealer and distributor business in 
the prosperous South and Southwest. 
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PUERTO RICO IN 
DRIVE FOR U.S. 
COFFEE MARKET 


New York, Oct. 7.—With quota re- 
strictions of central European nations 
damming customary marketing chan- 
nels for its coffee crop, Puerto Rico 
is making its first serious attempt to 
penetrate the American market 
through the introduction of “Cafe 
Rico,” which is being distributed by 
Paton Corporation, New York, own- 
er of the “Yuban” brand. 

An appropriation of $115,000 has 
peen allotted for the campaign, which 
ig running in the rotogravure sec- 
tions of the New York Herald 
Tribune and Times, in Esquire and 
The New Yorker, and in La Prensa, 
Spanish language newspaper. Based 
on the claim that the coffee is among 
the most costly grown, the copy 
makes a quality appeal to class audi- 
ences. 

The magazine series develops an 
interesting use of the candid camera 
multiple-shot technique. As an in- 
tegral part of the plan to create the 
proper atmosphere of intimacy amidst 
elegance, faces are to reappear as the 
series progresses and now and then 
an advertisement is to be introduced, 
like the eighth in The New Yorker 
series, in which attention is centered 
in a large candid camera portrait 
shot of three of the women with 
whom readers have already become 
acquainted in previous advertise- 
ments. 


Aim at Luxury Market 


Anticipating that sales may be de- 
pendent upon overcoming a dislike 
for the coffee due to its strange taste, 
the campaign will turn this initial 
taste experience into a sales adjunct 
in copy, reporting, for example, a con- 
versation between a debutante daugh- 
ter and her father who, in relating 
a travel experience of 20 years back, 
states, “I paused even as you. Must 
I cultivate a taste for it? Then I 
sipped. And flavors I never knew in 
coffee mingled and glowed, much like 
the taste of fine, old cognac.” 

With the coffee selling for slightly 
more than 50 cents a tin, emphasis 
is being placed entirely upon the use 
of this brand for special occasions 
and particularly for use as an after- 
dinner coffee “always to be served in 
demi tasse,’’ and to be kept in the 
house, as fine liqueurs are, “for oc- 
casions.” As a luxury article, outlets 
were first found for it in 1,000 of the 
better, independent stores in the met- 
ropolitan area and last week, it was 
stated, an additional 1,000 stores were 
added. 

Success of the campaign here will 
determine whether or not the coffee 
will be pushed in other cities, it was 
Stated. Buchanan & Co., Inc., is the 
agency in charge. 


FOREIGN FACTS 
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Re d] abel Whiskey 


Schenley Products Company's new cam- 
paign, again stressing the “Friendly” 
angle, depicts the friendly gestures of 
foreign lands, tying them in to features 


of the Red Label brand. 


Frame Related 
Item Displays 
on News Basis 


New York, Oct. 7.—Seeking to 
stimulate more effective point of sale 
merchandising co-operation, Food In- 
dustries, McGraw-Hill publication, 
launched in the October issue a new 
department in which foods to be fea- 
tured editorially by five women’s 
magazines the following month is 
presented and displays made avail- 
able for manufacturers to tie in with 
this emphasis. 

The co-operating magazines are 
Good Housekeeping, Ladies’ Home 
Journal, McCall's, Pictorial Review 
and Woman’s Home Companion. 
Through advance news of the items 
to be featured, manufacturers will be 
in a position to suggest to retailers 
the featuring of their own brands 
and related items mentioned, accord- 
ing to the plan. 

The magazines, at their discretion, 
will supply food manufacturers at 
cost the editorial reprints mounted 
and captioned for distribution to the 
retailers. The plan stresses the 
value of related item merchandising 
and the possibility of gaining higher 
results through a linking of the 
manufacturer’s national advertising 
and the editorial support of the 
women’s publications. 


Korman Joins Leech 


L. H. Korman has joined the sales 
staff of Herbert C. Leech Illustrators, 
New York. 


In All Respects :— 


Active executives 
are wholly sold on the 


Chicago Sournal of Commerce 


LASALLE STREET JOURN 


How Much Glass In A House? 


For adequate natural lighting, there should be 340 square Feet 
windows in the average six-room house. 


Over 25,000,000 square feet of window glass will be used in the 74,000 new | 
somes which subscribers of the National Real Estate Journal are building | 
this year. Additional millions of feet of glass will be required in the: 5,000 | 
sew stores and apartments these subscribers aré also building. — ee 


NATIONAL REAL 


ESTATE JOURNAL 


PORTER-BEDE- LANGTRY CORP., Publishers 


139 N. CLARK ST. — CHICAGO 


ABC ABP 


NEW, YORK — 60 EAST 42nd ST. 


Bans Advertising Forms 


The Merchants’ Association of 
Monroe, N. C., has adopted rules ban- 
ning certain forms of advertising. 
Among them are program advertise- 
ments, advertisements secured by do- 
nations to any organization whether 
written or verbal, advertisements by 
announcement from stage or plat- 
form, curtain advertisements, beauty 
pageants, fashion shows, and con- 
tests wherein more than one com- 
pany must participate. 


Magazines Merge 

The Country LifeAmerican Home 
Corporation, New York, has an- 
nounced that the Sportsman has been 
merged with Country Life. The 
Sportsman was formerly published 
by the Groton Corporation, New 
York. For the present, advertisers 
will receive the benefit of the com- 
bined circulations of both publica- 
tions at present Country Life rates. 
An increase effective early in 1938 
will be announced at a later date. 


Pumpian Advanced 
N. H. Pumpian has been appointed 
radio director of Henri, Hurst & Mce- 
Donald, Inc., Chicago, succeeding E. 
H. Weiss, resigned. 


Coming 
Conventions 


Oct. 13-15—Direct Mail Advertis- 
ing Association annual convention. 
Hotel Carter, Cleveland. 


Oct. 18-19—Fall conference, News- 
paper Advertising Executives Asso- 
ciation, Medinah Club, Chicago. 


Oct. 19-20—Inland Daily Press As- 
sociation fall convention, Sherman 
Hotel, Chicago. 

Oct. 20—Annual convention, Agri- 
cultural Publishers Association, Ste- 
vens Hotel, Chicago. 


Oct. 21-22—Annual convention, 
Audit Bureau of Circulations, 
Stevens Hotel, Chicago. 


Oct. 21-22—Pacific Coast conven- 
tion, American Association of Adver- 
tising Agencies, Hotel Del Monte, 
Del Monte, Cal. 

Oct. 25-28—Annual convention. 
Outdoor Advertising Association of 
America, Hotel Jefferson, St. Louis. 


Oct. 25-28—Advertising & Sales 


Club of Toronto, Inc., annual exhibi- 
tion, Royal York Hotel, Toronto. 


Oct. 27-30—Annual meeting, Asso- 
ciation of National Advertisers, The 
Homestead, Hot Springs, Va. 


Ten Name Bell 


C. Frederic Bell, Inc., New York, 
has been appointed to handle the ad- 
vertising of Briggs Clarifier Com- 
pany, Washington, D. C.; William 
Coulson & Sons, Belfast, Ireland; 
Debevoise Company, Brooklyn; Wil- 
liam Knowlton & Sons Company, 
West Upton, Mass.; E. E. Miles Com- 
pany, South Lancaster, Mass.; Park, 
Benziger & Co., Inc., New York; 
Brewster Hat Company, New York, 
and Air Shopping, New York. Fred- 
eric Bell, formerly with Benton & 
Bowles, New York, is president of 
the agency, and William L. Ledwith, 
formerly with Gardner Advertising 
Company, is vice-president. 


No Page Agency 


In a recent issue of ADVERTISING 
AGE it was erroneously reported that 
Landfield Associates, Inc., New York, 
had been appointed agency for Page 
Displays, Inc., New York. There is 
no connection between the two com- 
panies. 


LOS A 


one to you immediately. 


DON'T SEND A BOY TO DO A 


Putting your story before the 405.000 families in the Los Angeles 
trade area is a man-sized job—one that only Down Town Shopping 
News can do for you completely and economically. Down Town 
Shopping News goes to every one of the better homes in this trade 
area each Wednesday and Saturday morning—405,000 homes. 
This complete coverage through a single medium is 39.5% greater 
than that of the largest daily newspaper. 

Coverage is coupled with acceptance —firmly established 
through 15 years of building reader confidence. And Down Town 
Shopping News is read regularly with advertisements coming first 
in reader interest—not incidental to a greater volume of competing 
news matter. In Los Angeles, Down Town Shopping News has 
become the ideal medium for contacting all of this important 
market. Just how this fits in with national programs is told in the 
booklet “One Doorway to All Los Angeles.” A request will bring 


ATIONAL ADVERTISING DEPARTMENT 
Angeles Down Town Shopping News 


OUTH HOPE STREET, LOS ANGELES, CALIFORNIA 


iOWN TOWN SHOPPING NEWS 
‘TEACHES THEM ALL 
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Harvey & Howe Launch *]| with the sale of any of the products la reasonable attorney’s fee. It j, 


New One-Hour Show 


Harvey & Howe, Inc., Chicago, 
home economics consultant, will 
launch a one-hour “cooking school” 
program on Station WBBM, Chicago, 
Oct. 16. The program, to be heard 
weekly, is expected shortly to gain 
the sponsorship of a variety of food 
product manufacturers. 

Miss Eleanor Howe 
the program. 


will conduct 


Ewart Advanced 
Formerly assistant advertising 
manager, K. D. Ewart has been ap- 
pointed advertising manager of The 


Country Guide and Nor’-West Farm.- | 


er, Winnipeg, Canada. 


Taber I Named 


S. W. Taber has been named vice- 


president of The Federated Sales 
Service, Inc., Boston, marketing 
counsel. 


Used by Biggest Advertisers 


EW, all-photo advertising service for all 
lines of business. For trade publications, 
house organs, tabloids, newspaper ads, sales 
letters, broadsides or booklets. PHOTOMATS 
brings 100 high class photographic eye catch- 
ers monthly in ready-to-use- mats for only $5. 
Glossy prints optional. All sizes and subjects. 
New York’s best models. Write for free 
proofs—no salesmen. 


10 E. 38th Street, New York City 


PHOTOMATS 


MASSACHUSETTS 
MODEL CONTRACT 
WINS APPROVAL 


Being Widely Adopted in and 
Out of State 


Boston, Oct. 7.—The model con- 
tract developed by the Massachu- 
setts Fair Trade Commission is be- 
ing generally adopted by manufac- 
turers both within and without the 
state in establishing minimum retail 
prices for their products. 

While the contract is so simple 
and clear that the most untutored 
mind can grasp all of its essential 
details, its chief advantage, accord- 
ing to manufacturers adopting it, is 
that its general adoption will mini- 
mize the chances for misunderstand- 
ing which would exist if every pro- 
ducer attempted to formulate an 
agreement tailor-made to his  indi- 
vidual requirements. 


The Massachusetts contract is 
unique in that it provides for a pay- 
ment of $50 damages by retailers for 
every infraction of its provisions. 
This clause not only prevents pro- 
longed and expensive litigation, but 
exercises a strong psychological ef- 
fect, manufacturers believe. 

A separate contract has been rec- 
ommended by the commission for 
the liquor trade. It follows the gen- 
eral outline of the other form, but 
establishes $25 per violation as the 
basis of damages for violations. 

The general contract issued by the 
commission reads as follows: 

‘Whereas, the manufacturer is en- 


gaged in -the manufacture, produc- 
tion and _ distribution of various 
commodities, hereinafter specified 
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This is the Market 
You Reach in the 
Muskegon Chronicle 


Muskegon’s industrial employment has 
passed 18,000 and is still climbing. 


28% 


western 


1936. 
Michigan's 


are up over 


of major 


cities, and the Muskegon Chronicle covers 
it completely at one-paper cost. 


call I. A. Nlein, 
York, or John E. Lutz, 435 Nort 
Avenue, Chicago. 


COVERED COMPLETELY BY 8 


Muskegon is one 


50 East 42nd Street, New 


YOUR OTHER 
Booth, Michigan 
NEWSPAPERS ARE: 


Jackson Citizen 
Patriot 


Kalamazoo Gazette 
Grand Rapids Press 
Flint Journal 
Saginaw News 
Bay City Times 
Ann Arbor News 
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GREAT MARKETS 


GREAT NEWSPAPERS 


Peru Advertising | 
Revenue Taxed 10°, | 


Lima, Peru, Oct. 5.—News- | 
papers and periodicals pub- | 
lished in Lima have been or- 
dered to pay the government a 
10 per cent stamp tax on all ad- 
vertising revenue under a new 
governmental decree. The tax 
revenue, it was announced, will 
be used to establish a plant for 
the printing of all government | 


documents and _ propaganda. 
The tax is payable by the pub- | 
lisher. 


and hereinafter sometimes referred 
to as the ‘Products of the Manufac- 
turer,’ which bear, or the label or 
container of which bears, and which 
are advertised, distributed and sold 
under the trade-marks, brands or 
names of the manufacturer or owner 
thereof and which are in fair and 
open competition with commodities 
of the same general class produced 
by others; and 

“Whereas, the Commonwealth 
Massachusetts has enacted a Fair 
Trade Act (Chapter 398, Acts of 
1937), and the manufacturer and re- 
tailer desire to avail themselves of 
the benefits of said Act and in order 
to prevent the making of the said 
products the subject of injurious and 
uneconomic practices and to avoid 
the depreciation of and damage to 
said trade-marks, brands or names 
through such practices; and 

“Whereas, the Retailer is engaged 
in the sale at retail in the Common- 
wealth of Massachusetts of goods, 
wares and merchandise, and sells, 
handles and deals in commodities 
dealt in by others which are in the 
same general class as the products 
of the manufacturer and which are 
also in fair, open and active compe- 
tition with the products of the manu- 
facturer; 

“Now, therefore, in consideration 
of the premises and of the agree- 
ments herein made and the benefits 
contemplated thereby, and also in 
consideration of such sales of the 
products of the manufacturer as the 
said manufacturer may make to the 
retailer from time to time while this 
agreement shall be in effect and the 
purchase thereof by the retailer, the 
parties hereto agree as follows: 

“1. The retailer will not, either 
directly or indirectly, advertise, offer 
for sale or sell to any person, firm 
or corporation, any of such products 
manufactured or sold by the manu. 
facturer at less than the minimum 
resale prices then in effect for such 
products as established hereunder 
from time to time by the manufac. 
turer. The minimum resale prices 
now in effect and hereby established 
by the manufacturer are set forth 
in the schedule hereto annexed and 
made a part hereof. 

“2. The manufacturer may at any 
time, and from time to time by no- 
tice as hereinafter provided, add to 
the products specified in this agree- 
ment other products manufactured 
by the manufacturer and which prod- 
ucts bear, or the label or container 
of which bears, the trade-mark, 
brand or name of the manufacturer 
and which are in fair and open com- 
petition with products of the same 
general class produced by others. 

“3. The manufacturer may at any 
time, and from time to time, in its 
sole discretion, revise the minimum 
resale prices at the time in effect un- 
der this agreement and each such 
addition and each such revision shall 
be deemed to be effective at such 
time as shall be specified by the 
manufacturer, which shall be at 
least 10 days after the manufacturer 
shall have given written notice 
thereof to the retailer, which notice 
shall be given either by mailing the 
same in a postage prepaid envelope 
addressed to the retailer, or deliver- 
ing the same in person to the re- 
tailer. 

“4. It is agreed between the par- 
ties hereto that the giving by the re- 
tailer of any article of value in con- 
nection with the sale of any of the 
products, or the making of any con- 
cession whether by the giving of 
coupons or otherwise, in connection 


of 


of the manufacturer shall constitute 
a sale by the retailer of said prod- 
ucts at prices less than the prices at | 
the time in effect under this agree- 
ment. It is further agreed by the 
parties hereto that the sale by the 
retailer of any of the products of the 
manufacturer in combination with 
any other commodity or product at a 
price for the combination which 
shall be less than the minimum re- 
sale price at the time in effect here- 
under of the products so sold, plus 
the minimum resale price of such 
other commodity or product, or if no 
such price shall be in force in re- 
spect of such other commodity or 
product, then plus the cost of such 
other commodity or product and a 
reasonable profit thereon, shall con- 
stitute a sale by the retailer of the 
manufacturer’s products at a price 
less than the price at the time in 
effect under this agreement. 

“5. It is agreed that this contract 
may be cancelled by either party 
hereto on ten (10) days written no- 
tice to the other. 

“6. The retailer agrees that in the 
case of any sale by the retailer of 
any of the products of the manufac- 
turer, otherwise than at retail, he 
will enter into and make a written 
agreement with the vendee that such 
products will not be resold by such 
vendee at retail except at prices not 
less than the minimum resale price 
at the time in effect under this agree- 
ment. 

“7. It is agreed between the par- 
ties hereto that it is impossible to 
determine the actual damage which 
will result to the manufacturer from 
sales made by the retailer in viola- 
tion of the terms of this agreement 
and it is therefore agreed between 
the parties hereto that the retailer 
shall pay to the manufacturer as 
liquidated damages, the sum of $50 
for each sale made by the retailer 
in violation of any of the provisions 
of this agreement, and if, and as of- 
ten as, the manufacturer shal] in- 
stitute any proceedings or action in 
any court against the retailer for 
any breach of this agreement, the 
retailer agrees, in addition to all 
court costs, to pay the manufacturer 


further agreed between the parties 
‘hereto that in addition to other leg,) 
rights and remedies and in additioy 
é the provisions of this paragrap) 
|the manufacturer shall be entitled t, 
| injunctive relief against any and aj) 
actual or threatened breaches 4; 
this agreement by the retailer. 
“8. It is agreed that the product, 
of the manufacturer may be resojq 
by the retailer without reference to 


this agreement in the following 
cases: 
“(a) In closing out the products 


of the manufacturer purchased by 
the retailer in such cases where the 
retailer is desirous of discontinuing 
the sale and delivery of any of such 
of the manufacturer’s products; pro. 
vided that such products are firs 
offered to the manufacturer at the 
original invoice stock price, at leas; 
10 days before such products shal] 
be offered for sale to the public. 

“(b) When the products pwr. 
chased from the manufacturer have 
become damaged or deteriorated in 
quality and notice is given to the 
public thereof; 

“(c) When any of the products 
of the manufacturer in the posses. 
sion of the retailer are sold by any 
officer acting under the orders of 
any court. 

“9 It is the agreement and the 
intention of the parties hereto that 
if any provision or part of this agree 
ment shall be held invalid, the re. 
mainder of this agreement shal] 
nevertheless be deemed valid and 
binding upon the parties hereto, 
and that no oral changes in this 
printed form of contract shall be 
binding. 

“In witness whereof, the parties 
hereto have caused this agreement 
to be duly executed the day and 
year first above written.” 


Station” 


ACE-HIGH SPOT PROGRAMS 


Our affiliation with 
gives WSAI extraordinary 
talent, together with an experienced 
creative staff. 


@ ROBERT G. JENNINGS, in charge of Sales and Programs. 
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ADVERTISING AGE 
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The rates for this department are as follows: 


“Help Wanted,” 


cash with order. 


“Positions Wanted,” 
“Representatives Available,” 30 cents a line, minimum charge $1. 


“Representatives Wanted,” and 
Terms 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


$4.75 per inch. 
jnsertions. 


Write for descriptive folder describing discounts for term 


ae 


POSITIONS WANTED 


MISCELLANEOUS 


coPY 
Former 
magazine, 


WRITER — Young 
fashion editor 


woman. 
of national 
Cosmetic advertising 
manager. General accounts’ with 
agency. Experienced in planning 
campaigns, layout, publicity. Wants 
new connection. 

Box 1251, ADVERTISING AGB, N. Y. 


Artist of reputation, wide experience 
and ability in advertising layout, de- 
sign and color harmony, desires posi- 
tion. 

Box 1248, ADVERTISING AGE, Chgo. 
A-1 Advertising man, copywriter, in 
New York, available now. 

Box 1246, ADVERTISING AGE, N. Y. 


Cartoons and Figure Illustration 
SKYLER VANTZ 
1 West Superior St., Chicago 


REPRESENTATIVES AVAILABLE 
Do you need active effective repre- 
sentation in New York? If so write 
Box 1249, ADVERTISING AGE, N. Y. 


PRINTING COSTS REDUCED! 
Anything printed, illustrated, typed 
or drawn can be reproduced. Pictures, 
drawings and diagrams, etc., clipped 
from newspapers, magazines, books, 
etc., can be pasted into your layout 
and reproduced without using expen- 
sive typesetting and cuts!! 

ANY SIZE CAN BE SUPPLIED 
300 COPIES (8%x11”) $2.50 
Additional hundred copies only 25c 
Even lower prices in quantity. 
Samples on request. 

Laurel Process, 480 Canal St., N. Y. 


PHOTO POST CARDS 


SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


To Test Board’s 


Price Fixing Powers 


Price fixing powers of the New 
Mexico Board of Cosmeticians is 
headed for a Supreme Court test on 
an appeal from a ruling of District 
Judge Thomas J. Mabry in Albuquer- 
que, that the board was within its 
constitutional rights in enforcing a 
code of minimum prices. 

Judge Mabry’s decision denied the 
plea of J. O. Wood, Albuquerque 
beauty shop owner and operator, who 
sought to have the law under which 
the code was drawn declared uncon- 
stitutional and the board restrained 
from enforcing its schedule of prices. 


Named Regional Manager 


George H. Corliss, advertising and 
sales promotion manager of Lewis- 
Shepard Company, Boston, for the 
past four years, has been named 
regional manager with headquarters 
in Los Angeles. The company man- 


ufactures materials handling equip- 
ment. 


Whiting Promoted 


Lee L. Whiting, of the sales staff, 
has been appointed national sales 
manager of Station WTCN, Minne- 
apolis, succeeding Clarence T. Hag- 
man, hew general manager. 


Mailing Service 


Multigraphed letters filled-in equal 
to individually typewritten ones. 
ADDRESSING-MIMEOGRAPHING 
THE LETTER SHOP, Inc. 


44@ So. Dearborn St., Wabash 8655 
CHICAGO 


FCC Gives Station WHO 


Experimental License 


The Federal Communications Com- 
mission has granted Station WHO, 
Des Moines, an experimental license 
for facsimile transmission of news 
on the station’s power of 50,000 
watts. 

By attaching a recording machine 
to the regular radio receiving set, 
a listener, tuned to WHO, may read 
the news, illustrated with pictures, 
as it is received at the rate of five 
feet per hour. WHO will have ex- 
perimental receivers in various 
parts of the United States. 


CBS Adds WRDW 


Effective Oct. 31, WRDW, Augusta, 
Ga., will be added to the Columbia 
network on a permanent basis. The 
station is owned and operated by the 
Augusta Broadcasting Company, Inc. 
J. E. Reynolds is manager. Licensed 
to operate full time, its signal is on 
a frequency of 1,500 kilocycles, with 
250 watts day and 100 watts night 
power. 


NAB Names Glade 


Earl J. Glade, managing director 
of KSL, Salt Lake City, has been 
elected chairman of National Asso- 
ciation of Broadcasters’ five West- 
ern states, including Arizona, Cali- 
fornia, Idaho, Nevada and Utah. 


Kobrin Advanced 


Michael J. Kobrin, formerly as- 
sistant manager of the Eastern divi- 
sion of Calvert Distillers Corpora- 
tion, has been appointed regional 
sales manager with headquarters in 
Chicago. 


tion, personal qualifications, 


WANTED: 
AN UNUSUAL MAN 
FOR AN UNUSUAL JOB! 


@ One of the biggest opportunities in the cosmetic industry 
awaits the man who can qualify. He must be a thoroughly 
experienced cosmetic sales executive, and must have a record 
of sustained success with a cosmetic house of good standing. 

He must be acquainted personally with the wholesale, 
chain drug and department store trade from coast to coast, 
and have practical experience at executing fair trade agree- 
ments nationally with the trade. 

For such a man there is a remarkable opportunity now 
open with salary commensurate with this responsibility. 

Write in complete detail concerning your experience, educa- 


salary. Replies will be held in strictest confidence. The peo- 
ple in our organization know of this advertisement. 


ADDRESS, BOX 1252, 


family connections and past 


ADVERTISING AGE 


Maratta Urges 


More Drama in 
Direct Selling 


New York, Oct. 7.—Sales tools— 
weapons for the demonstration and 
illustration of a sales story—are still 
the “kingpin of merchandising,” says 
James Maratta, consultant in direct 
selling, in a new book, “How to Find, 
Train, and Supervise Specialty Sales- 
men,” published by the Council for 
the Improvement of Specialty Selling, 
New York. 

“Price cutting starts where selling 
equipment ends,” he declares. ‘‘Man- 
ufacturers and retailers with highly 
dramatized selling stories are still 
getting top prices in any industry 
you care to investigate.” 

Although he emphasizes that man 
power is the chief factor in specialty 
selling, Mr. Maratta observes keenly 
the conditions peculiar to this type of 
selling, which carry possibilities of 
broad application to merchandising, 
advertising, and selling in general. 
Treating the matter of writing want- 
employment copy, he says, “If men 
seek you, it’s one thing; if you seek 
men, it’s another.” Specialty sales- 
men are generally sought—and, says 
the author, “every salesman on the 


DISPLAY HAS VOICE 


The talking parrot, in this full color dis- 
play, gives voice to the Brown-Forman 
Distillers Company Bottoms Up brand 
with the product itself presented. 
Zipprodt, Inc., Chicago, created and 
produced the display. 


street, and every man who decides to 

become a salesman thinks you need 

him far more than he needs you.” 
Recognize this, says Mr. Maratta, 


and then talk about his problems. Ad- 


dress your headline to an average in- 
dividual, keep the language of the ad- 
vertisement simple, and don’t try to 
qualify or pick your men through the 
advertisement, he says. As model 
headlines for advertisements which 
will hit home, Mr. Maratta mentions, 
among others: “To a Bright Young 
Man About to Take a Wife”; “To a 
Man Over 40 Who Understands Peo- 
ple”; and “To the Wife of an Under- 
paid Salesman.” 

Contests and prizes are strongly 
endorsed by Mr. Maratta. “The sales 
contest is king of all sales stimula- 
tors,” he says, but hastens to remind 
the sales manager that a contest 
must have a particular purpose, and 
that “prizes do not make a success- 
ful contest any more than golf clubs 
insure an interesting game.” Con- 
tests are not games but ways of get- 
ting more business, he concludes. 


Brewing Publications 


Are Merged by Siebel 


The Brewer and Maltster, pub- 
lished since 1881 by Eugene Sittig 
& Son, and The Brewers Technical 
Review, published by the Siebel Pub- 
lishing Company, Chicago, since 1926, 
have been merged, effective with the 
October issue. 

The Siebel company will be pub- 
lisher and features of both publica- 
tions will be retained, with every 


phase of brewery operations covered. 


Have 


Industrial 


You An 


Account? 


®@ If you have, you won't want to take 
a chance on missing the big Market 
Data Book Number of INDUSTRIAL 
MARKETING, to be issued October 25. 


@ For more than 16 years this special 
350-page volume, filled with factual 
data on industrial markets and busi- 
ness publications, has been the primary 
reference source for every one inter- 
ested in selling goods or services to 
industry. 


@ The Market Data Book Number of 
INDUSTRIAL MARKETING supplies 
three essential types of statistical and 
research material: 


l. The basic information about every 
market, such as total value of products 
produced, number of manufacturing 
plants, number of wholesale and retail 
outlets, distribution of sales volume and 
plants by states, breakdown of prod- 
ucts made or sold, types of machinery. 
materials and supplies used in the in- 
dustry. buying habits of the industry. 
busiest season of the year, who and 
how to sell to the industry, etc., etc. 


2. Every detail you need to know 
about every business paper serving 
any particular industry, including name 


and address of publication, subscrip- 
tion price, circulation, frequency of 
issue, advertising rates, size of page. 
year of establishment, classification of 
readers by position or kind of busi- 
ness, etc. 


3. A complete descriptive list of 
market data information which can be 
secured from business publishers serv- 
ing each field, so that you can make a 
more thorough investigation of any 
field, if you care to do so. Also, a com- 
plete list of trade associations and other 
sources of business statistics. 


@ This volume is invaluable to any ad- 
vertising agency handling, or hoping to 
handle an industrial account. Along 
with the other 12 issues of INDUSTRIAL 
MARKETING which constitutes a year’s 
subscription, it provides you with a 
complete, well-rounded information 
service, both on statistics and methods, 
dealing with every phase of merchan- 
dising and selling to industry. 


@ The Market Data Book Number of 
INDUSTRIAL MARKETING will be dis- 
tributed October 25. Only enough 
copies of this 350-page issue will be 
printed to serve our regular subscribers. 
If you want your own copy, fill out the 
coupon now. 


eeeeeeek#eeeee#eeeeeeeee @ 
INDUSTRIAL MARKETING, 100 EAST OHIO STREET, CHICAGO: 


Yes, we have an industrial account— 


and we want to enter a year’s subscription to INDUSTRIAL MARKET- 
ING, including the 350-page Market Data Book Number. Enclosed is 


$1 in full payment. 
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Copy Support (Benton Cites Radio, Movies Rolls to Make CN ag ea 
for Manitoba As Sales Arms for Education| Jingleers of _|sittiiteroisis, tas “*Y "Oe 


Apples Opened 


Winnipeg, Oct. 7.—British Colum- 
bia apple growers will have the bene- 
fit of an intensive advertising cam- 
paign in Manitoba this year, with de- 
cision of the British Columbia Tree 
Fruit Board this week to spend $10,- 
000 to stimulate sales in this market. 

Manitoba has been selected be- 
cause it is believed that this market 
presents the best opportunity. Esti- 
mates are that there will be about 
500,000 more boxes of apples to mar- 


ket this year than in 1936. An ad- 
ditional $5,000 will be spent in 
Alberta. Cockfield, Brown, Ltd., is 


the agency. 

Principals of chain stores also 
have pledged support of the 1937 
campaign, with newspaper copy and 
local radio program to push the 
apple drive. 


MAN WANTED ? 


Add up this experience in terms 
of profit to your business: 

17 years in publishing business 
with successful record as salesman 
and executive. Two years sales 
manager of large creative printing 
company. 

Thoroughly grounded in all 
phases of advertising and mer- 
chandising in the general manu- 
facturing industries and the build- 
ing and home appliance fields. 

A personal salesman who gets 
new business and adds to volume 
from old accounts. 

A personality ideally suited for 
contact with important accounts. 

A merchandising and sales un- 
derstanding based upon wide field 
experience and an active imagina- 
tion. 

A Protestant by birth—graduate 
Cornell University. 

Old enough to have lived this 
vital experience, young enough to 
put the steam and drive of virile 
health behind that experience. 
Available now—Chicago preferred. 
When can we talk? 

Box 1250, Advertising Age 
Chicago 


Chicago, Oct. 7.—Motion pictures 
and radio programs offer a broad, 
scarcely touched field through which 
education can be “sold” to the 
public, William B. Benton, new vice- 
president of the University of Chi- 
cago told ADVERTISING AGE today. 

With this statement the youthful 
university executive, who 18 months 
ago retired from a highly successful 
agency career, settled down to ex- 
plain how his selling talents will be 


applied in the 
new field. 
Mr. Benton 


took over the 
educational post 
this week after 
a long foreign 
tour and. dis- 
played a sur- 
prisingly wide 
grasp of its 
ramifications. 
He indicated 
that radio and 
motion pictures, 
both of which 
he employed in his agency admini- 
stration, would probably occupy 
much of his attention in the new 
post. 


W. B. Benton 


Audience Is Needed 


Although emphasizing the poten- 
tial value of these media, Mr. Ben- 
ton said that the major question is 
“What is the program?” Frankly 
critical of many offerings in radio 
under the classification of educa- 
tional, he said he is much in sym- 
pathy with the attitude of the net- 
works in refusing to accede to the 
demands of educators that programs 
be broadcast simply because they 
are educational. An educational 
program without an audience, and a 
substantial audience at that, is de- 
cidedly valueless, he declared. 

In contrast to such programs, Mr. 
Benton pointed to the roundtable 
discussions staged weekly over the 


air by university professors under 


15% repeat- 


More than seventy-five per cent of these 
national spot advertisers using the facilities 


of WGY are repeat* advertisers. 


Here’s good evidence that WGY’s showmanship- 
in-salesmanship makes profits worth repeating. 


*Allegheny Steel Co. 
*American Molasses Co. 
Atlantic Refining Co. 

*Atlantis Sales Corp. 
*Baker Extract Co. 
*Block Drug Co. 
*Bosco Co. 
*Bulova Watch Co. 
*Carleton & Hovey 
*Chevrolet Motor Co. 
Curtice Brothers 
*DL& W Coal Co. 
DeMeridor Co. 
*Devoe & Raynolds 
*Dryden Palmer Co. 
*Durkee Mower Co. 
*Florence Stove Co. 
*General Foods Corp. 
*General Mills Co., Inc. 
*General Motors—Oldsmobile 
*Good Luck Food Co. 
Gorton-Pew Fisheries Co. 
*Grove Laboratories 
*E. L. Knowles Co. 
Lamont, Corliss & Co, 


*W.W. Lee & Co. 


Thomas Leeming & Co., Inc. 
Lovell & Covel 
*Mantle Lamp Co, 
*Miles Laboratories, Inc. 
*Modern Food Process Co. 
*N. Y.State Bur. Milk Publicity 
Oneida Ltd. 
Penick & Ford 
*Penn Tobacco Co. 
*Pinex Co. 
opular Brands, Inc. 
*Procter & Gamble 


*Ralston Purina Co. 


*pP 


Richardson and Robbins 
*Rival Packing Co. 
*Royal Lace Paper Co. 

Saltesea Packing Co. 
*Sherwin-Williams Co. 
*Spencer Chain Stores 
*Standard Oil of New Jersey 

State of Pennsylvania 
*Sun Oil Company 
*Tide Water Oil Co. 
*Utica Knitting Co. 
*Vick Co. 

Williamson Candy Co. 


| 
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the auspices of the 
Broadcasting Council. 

“Some time ago our agency con- 
ducted a survey to determine the 
popularity of this type of program,” 
he said. “We discovered that in 
seven cities of the Middle West from 
20 to 25 per cent of the radio listen- 
ers at that hour were tuned in on 
this program. This is an exception- 
ally high percentage and approxi- 
mately 50 times as high as that of 
the next favored educational pro- 
gram.” 


University 


Would Have Sponsors 


An educational program to be 
successful need not forego commer- 
cial sponsorship, Mr. Benton pointed 
out. “I see no reason why such 
programs could not be made attrac- 
tive to commercial sponsorship with- 
out harming their chief purpose,” he 
said. “However, I do not feel that 
such a radio program as the uni- 
versity’s roundtable discussions 
should be sponsored.” 

Motion pictures offer a further 
vista for educational “promotion,” 
Mr. Benton said, and groundwork 
has already been laid by the uni- 
versity, with 18 scientific films pro- 
duced in the last two years for dis- 
tribution among high schools and 
other groups. 

Mr. Benton will not be directly 
associated with the courses in ad- 
vertising now offered by the univer- 
sity, it was said, nor is he likely to 
appear on the roundtable programs. 
Rather than vice-president, Mr. Ben- 
ton styled himself general admini- 
strative assistant to President Rob- 
ert Hutchins. 

Concerning the immediate future 
of education through motion pic- 
tures and radio, Mr. Benton empha- 
sized that “progress will necessarily 
be slow. We cannot expect a great 
deal of action overnight.” 


Blood 


He also pointed out that his re- 
tirement from business and entrance 
into academic circles, being spaced 
18 months apart, had no direct con- 
nection. The new move could be 
explained, he said, by the fact that 
his family had been very active in 
educational work and that it held 
a similar appeal for him. In this 
18 month interim Mr. Benton circled 
the globe, spending most of his time 
in Asia rather than in Europe. 

“I don’t believe that much com- 
parison can be made between the 
advertising we have in this country 
and that which is being done 
abroad,” he commented. “I believe 
that there is more advertising done 
here in Chicago than there is in all 
of England. There are several com- 
panies active in London, but else- 
where it is practically non-existent.” 


Fletcher Named Head 
of Ohio Select List 


R. F. Fletcher, of The Portsmouth 
Times, has been elected president of 
the Select List of Ohio Daily News- 
papers, an organization of 50 papers 
published in smaller cities in Ohio. 

O. B. Littick, Zanesville Times-Re- 
corder, was named vice-president, 
and C. H. Spencer, Newark Advocate, 
secretary-treasurer. 


Wimberly Advanced 


J. H. Wimberly, Jr., formerly re- 
gional merchandise manager, has 
been appointed Texas district man- 
ager of Kelvinator division of Nash- 
Kelvinator Corporation, Detroit, 
succeeding H. L. Schmutz, who has 
been transferred to the Kansas City 
territory. 


Education in the 


Joins Van Cronkhite 

Jack Griffith, formerly president of 
United States Sound & Recording 
Corporation and recently with War- 
ner Bros., has joined the sales de- 
partment of Van Cronkhite Asso- 
ciates, Inc., Chicago. 


George C. McNutt, formerly adver- 
tising manager of R. G. LeTourneau, 
Inc., Peoria, Ill., has joined Bert S. 
Gittins, Advertising, Milwaukee, to 


assist in industrial accounts. 


Razor Sellers 


New York, Oct. 7.—Calling upon re- 
tail clerks and jobbers’ salesmen to 
think in terms of jingles, Rolls 
Razor, Inc., has launched a contest, 
open only to these salesmen who usu- 
ally talk in terms of convincing 
prose, for the best four-line rhymes 
dealing with “Cactus Face,” a term 
employed by the company to denote 
an improperly shaved face. Creators 
of the best jingles will be awarded 
prizes ranging from $25 to $100. 

Tied in with the company’s cur- 
rent advertising in national maga- 
zines, Sunday magazine and roto- 
gravure sections of newspapers and 
business papers, the contest stipu- 
lates that entries must be accom- 
panied by either a tear sheet of one 
of these advertisements or a copy of 
a leaflet being distributed in drug 
stores. Further to authenticate the 
entry, the blanks must be signed by 
the employer. 

The prize winners will be selected 
by a committee composed of Jerry 
McQuade, editor of Drug Topics; F. 
G. Hubbard, president, and Harford 
Powel, vice-president, Kimball, Hub 
bard & Powel, Inc., agency in charge 
of the Rolls razor account. 

The contest itself is being an- 
nounced in posters which are being 
distributed to eligible contestants. 
Examples of the kind of jingles de- 
sired are given in the poster and run 
like this: 

“A father called his son to his side 

And gave him this grave warn- 

ing: 
‘A Cactus Face is a great disgrace— 

So shave with a Rolls each morn- 

ing,” 


“Pay Promptly” Theme 
of Retail Credit Group 


“Pay Promptly” will be the theme 
of a six months’ advertising cam- 
paign to be started shortly in Van- 
cover, B. C., by the Retail Credit 
Grantors’ Association to educate the 
public to protect their credit rating. 


State a ae — 3 ss 
County F 

Before me, a notary public, in and for the Sta, 
and county aforesaid, personally appeared G, p 
Crain, Jr., who, having been duly sworn accorg 
ing to law, deposes and says that he is the pyp. 
lisher of Advertising Age and that the following \, 
to the best of his knowledge and belief, a try 
statement of the ownership, management (and 
a daily paper, the circulation), ete., of the aforg 
said publication for the date shown in the abo, 
caption, required by the Act of August 24, 19)» 
embodied in section 411. Postal Laws and Keguiy 
tions, printed on the reverse of this form, to-wi 

1. That the names and addresses of the pyp 
lisher, editor, managing editor and business mam 
gers are: 

Publisher, G. D. Crain, Jr., Chicago, Ill. 

Editor. None. ee 

Managing Editor, Harry E. Shubart, Chicago, J) 

Business Managers, None. 

2. That the owner is: (If owned by a corpor 
tion, its name and address must be stated and alg 
immediately thereunder the mames and addresses » 
stockholders owning or holding one per cent or mor, 
of total amount of stock. If not owned by a corpo 
ration, the names and addresses of the individyg 
owners must be given. If owned by a firm, com. 
pany, or other unincorporated concern, its name ang 
address, as well as those of each individual mem. 
ber, must be given.) 

Advertising Publications, Ine., Chicago. 

G. D. Crain, Jr., Chicago, Ill. _ 

Kenneth C. Crain, New York. N. Y. 

E. Kebby Hamlin, Chicago, IL 

S. R. Bernstein, Chicago, Ill. 

oO. L. Bruns, Chicago, Il. 

3. That the known bondholders, mortgagees, ang 
other security holders owning or holding 1 per cen 
or more of total amount of bonds, mortgages, o@ 
other securities are: (If there are none, 80 State.) 

None. 

4. That two paragraphs next above, giving the 
names of the owners, stockholders, and security hold 
ers, if any, contain not only the list of stoekhold. 
ers and security holders as they appear upon the 
books of the company, but also, in cases where the 
stockholder or security holder appears upon the books 
of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for 
whom such trustee is acting, is given; also that 
the said two paragraphs containing statements em- 
bracing affiant’s full knowledge and belief as to the 
cireumstances and conditions under which stockhold- 
ers and security holders who do not appear upon 
the books of the company as trustees, hold stock and 
securities in a capacity other than that of a bong 
fide owner, and this affiant has no reason to believe 
that any other person, association, or corporation 
has any interest direct or indirect in the said stock, 
bonds, or other securities than as s@ stated by him. 

Publisher, 
G. D. Crain, Jr. 

Sworn to and subscribed before me this 23rd day 
of September, 1937. 

(Seal) Ellen Kebby Hamlin. 

(My commission expires May, 1939.) 


Ross Appoints Lutzen 


John Lutzen has been appointed 
operating manager of the Ross Pan- 
els division, Ross Federal Service, 
Inc., New York. He was formerly 
general service manager of Outdoor 
Advertising Agency of America, Inc., 
New York. 


PEN ANO INK 
COLOR 


RANDELL STUDIOS 


WRIGLEY BLDG..CHICAGO PHONE SUPERIOR 0965 


——— | 


AN ANALYSIS OF THE 
STATE FAIR TRADE LAWS 


The October issue of Dun’s Review contains a complete 


analysis of Price Maintenance Laws now in force in forty-two 
States; written by Mark Merrell and Sumner S. Kittelle. 


Twenty-one of the statutes tollow the original California law, 
8 


seventeen the revised model, and four are hybrids. 


The article reviews these statutes, paragraph by paragraph, 
with notes on the variations in each State and with comments 
on how the laws apply in actual use. 


Copies of this issue will be sent to anyone interested. 


DUN’S REVIEW 


ah l [ ish l ed by 
DUN & BRADSTREET, nc. 


ESTABLISHED 1841 


NEW YORK 


290 Broadway 


CHICAGO 
228 No. LaSalle St. 


CLEVELAND 
1635 E. 25th St. 


Circulation of the magazine 1s 47,500. 


An analysis now being 


made covers 15,886 names and shows that 42°%, of the corporations 


reached are rated at $125,000 and over. 


5 
: br oe 
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57% are manufacturers; 


5 are wholesalers; 10°/, are banks, insurance companies, finan- 


ctal, Of the individual officers reached, 56°, are chief executives. 


DUNS 


REVIEW 


FOR 


Oc TT GEER. 
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NEW LENS HAS 
DOUBLE SHADE 
TO BAN GLARE 


\merican Spectacle Adds Mo- 
to-Glass to Line 


New York, Oct. 7.—‘Moto-Glass,” 
a new type of lens used in goggles 
for night driving and latest addition 
to the line of the American Spec- 
tacle Company, maker of “Az- 
yrine’” sun goggles, will be the 
object of vigorous promotion, it was 
revealed today. Each lens is made 
of a blue-green glass with the upper 
half a very deep color, and the lower 
half considerably lighter; the two 
shades merge about half-way. The 
glare of approaching headlights is 
shut out by the dark upper half, but 
the driver is able to watch the road 
through the bottom sector, Charles 
Foster, vice-president of the com- 
pany, explained. 

Promotion of the new product will 
be featured by a campaign in news- 
papers—a departure from practice 
in the field, according to Mr. Foster. 
As for distribution, several possi- 
bilities are being considered, he 
said. Large drug chains may be 
solicited, and a provisional contract 
basis may be decided upon; or there 
may be deals through regular dis- 
tribution channels of wholesalers 
and jobbers. There is also a chance, 
said Mr. Foster, that safety councils 
and optical organizations may be 
asked to co-operate. 


Azurine Drive Clicks 


The company also has just con- 
cluded an unusual exploit in its pro- 
motion of its “Azurine” goggles. A 
bizarre array of gadgets and a 
variety of humorous approaches 
have been used in direct mail pro- 
motion of the “Azurine” line, which 
drew replies from 89 per cent of his 
mailing list, Mr. Foster said. 

On the Fourth of July, wholesalers 
were sent telegrams with the latest 
weather reports, along with big red 
firecrackers. Stuffed in the fire- 
crackers were sales messages. The 
idea of the weather report was to 
counsel large stocks of “Azurine” 
glasses in anticipation of sunny sum- 
mer days. 

A cylindrical mailing piece was 
sent out Sept. 10, containing a whip, 
and the message, “I want you to 
hold a whip hand on goggles for 
1938,” signed by Mr. Foster. A few 
days later, wholesalers found forget- 
me-nots in their mail, to refresh 
their memories. 


Hits Price .Cutting 


Then came a mousetrap, with a 
bit of literature headlined, “There’s 
a catch in it.” Copy continued, 
“Build a better goggle, and whole- 
Salers will beat a path to your door.” 
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As Oregon and Washington apple growers prepared to launch heavy promotion 

for this year's crop, William H. Horsely (left), president of the Izzard Company, 

and Showalter Lynch, Mac Wilkins & Cole radio director: cut this “sample” for 
the Advertising Club of Portland last week. 


After that, another piece with an 
illustration depicting a piper, much 
like the Pied Piper of Hamlin, with 
this text: “Azurine pipes the profit- 
able goggle tune.” In the last-named 
piece, it is indicated that the piper 
will not only play a tune of profit, 
but will also lead out such evils as 
accompany price-cutting. 

In addition to the direct-mail 
campaign, the American Spectacle 
Company is the first in the field to 
use large space in drug papers, as- 
serts Mr. Foster. Copy emphasizes 
the fact that the goggle is the only 
“quality” goggle in the field, and also 
plays up the fair trade angle. 

To merchandise the “Azurine” 
goggle, the company uses a special 
patented case, and a revolving dis- 
play rack. Wipers with the name 
“Azurine” on them accompany each 
pair of goggles. 


Gets Domestic on 


Domestic Finance Corporation, Chi- 
cago, has appointed Thornley & 
Jones, Inc., Chicago, to direct a news- 
paper campaign. Financial publica- 
tions will also be used. 


Utona to Unwin 


The National Utona Company, De- 
troit, manufacturer of proprietary 
medicines, has appointed Unwin Ad- 
vertising Agency, Detroit, to handle 
its advertising. Mail order publica- 
tions will be used. 


Schwartz Promoted 


Milton H. Schwartz, for seven 
years a member of the copy staff of 
Lord & Thomas, Chicago, has been 
appointed to handle the Frigidaire 
account. He will be located in Day- 
ton. 


WHAS in New Home 


WHAS, Lowisville Courier-Journal 
and Times station, broadcast for the 
first time from its new $500,000 head- 
quarters Oct. 3, and was heard over 
the CBS network. 


Ball Named President 


David H. Ball, senior vice-presi- 
dent of P. Lorillard Company, New 
York, since 1911, has been elected 
president, succeeding the late Ben- 
jamin L. Belt. 


Kruss Joins Seaman 
Seaman Bag Company, Chicago, 


| |has appointed Jay G. Kruss assistant 
i, |to the president and manager of its 


subsidiary, American Cotton Prod- 


Gilbert Joins Kahn 


Charles V. Gilbert has been ap- 
pointed research director of Kahn 
Advertising Company, Akron, 0. He 
was formerly in the Denver office of 
McCann-Erickson, Inc. 


Roxas Joins AudiVision 


Richard A. Roxas, formerly in 
charge of recording for the Borden 
Company, New York, has joined 
AudiVision, Inc., New York, as re 


cording director. 


RCA PROMOTION 
IS HINGED TO 
VAN LOON BOOK 


New York, Oct. 7.—Its release 
timed to coincide with the publica- 
tion of “The Arts,” latest of Hendrik 
Willem Van Loon’s voluminous ex- 
cursions into the realms of our cul- 
tural heritage, a booklet, “A Short- 
Wave Journey of Discovery,” writ- 
ten and illustrated in part by the 
same author, will soon be on its way 
to distributors, dealers and _ the 
public, it was revealed here today by 
RCA Manufacturing Company, Inc., 
by whom it is copyrighted. 
Profusely illustrated in the charac- 
teristic Van Loon manner, the book- 
let comprises 32 pages and heavy 
paper cover, in a format of 84x11 
inches. Produced by. the National 
Process Company by offset litho- 
graphy, it is brightly decorated with 
drawings in full colors and in black 
and white, with an oriental scene in 
color on the cover and with a pic- 
ture map gracing the center spread. 


Sold to Distributors 


Priced on the cover at 25 cents a 
copy, it is being sold to distributors 
for consumer distribution either 
free or at a nominal fee. First print- 
ing irtcluded 250,000 copies. 

Part of a carefully devised pro- 
gram to interest the quality radio 
public in RCA “Overseas Dial’ in- 
struments, the booklet, it is thought, 
will be generally used as a follow- 
up to a foreign postcard mailing 
campaign described in ADVERTISING 
AGE of Nov. 6, which is now being 
conducted and will serve as a per- 
manent reminder to persons receiv- 
ing it of the desirability of properly 
equipping their homes to explore the 
ether lanes. Further, it is believed 
that the renewed interest in the 
creative works of the author, awak- 
ened by the issuance by Simon & 
Schuster, Inc., of his new popular 
study of the arts will stimulate de- 
mand for the booklet and lead to 
sales of “Overseas Dial” radios. 


Luckies Tie-in Staged 


Corroboration of this belief is to 
be found in the Van Loon “testi- 
monial” advertising of Lucky Strike 
cigarettes, which, currently appear- 
ing, is seen to be likewise timed to 
the publication date of the book. 

In addition to commercial distribu- 
tion, the educational department of 
RCA is making provision for wide- 
spread circulation among _ school 
children, the copies for this purpose 
being printed without the six pages 
of RCA advertising and with that 
space given over to the use of the 


children for “program notes,” 


GLASS COFFEE 
BREWERS LURE 
RESTAURATEURS 


Sales Rise Told at Annual 
Convention Exhibition 


Chicago, Oct. 7.—Growth of the 
glass coffee maker industry from 
sales of approximately 20,000 six 
years ago to an estimated 3,500,000 
for the current year through both 
restaurant and consumer promotion 
by a broad list of manufacturers was 
revealed at the exhibition of food 
and equipment at the annual Na- 
tional Restaurant Association con- 
vention here this week. 

The sales increase figures were re- 
ported by Harvey Cory, president of 
the Glass Coffee Brewer Corporation, 
Chicago, as the convention itself 
stressed need for stronger promotion 
to consolidate gains made through 
modernization activity during the 
last year. 

With displays of the glass coffee 
makers occupying an important place 
in the convention exhibits, Mr. Cory 
emphasized the merchandising moral 
of strong promotion as a means of 
developing an infant industry, exem- 
plified in the “success story” dis- 
closed in the, figures. 

Meantime tt was pointed out by 
spokesmen for the association that 
restaurant operators who have made 
strides in the installation of new 
equipment and improved services are 
faced with the task of “selling” these 
improvements to the public. In ad- 
dition, advertising must be increased 
to offset retarding factors of rising 
costs, both in labor and food. There 
is a distinct trend, it was said, 
toward maintaining a fair profit by 
seeking to increase volume rather 
than by paring operation costs and 
service features. 


Feature Health Theme 


Health, successfully used as a copy 
theme for the association in its cur- 
rent program, with the slogan “Good 
Food Means Good Health,” will con- 
tinue to be emphasized as a major 
promotional point for restaurant and 
cafe operators. 

R. D. Clark, of Cleveland, retir- 
ing president, also pointed out 
that while great strides have been 
made in raising standards of sanita- 
tion and food preparation by restau- 
rateurs, it must be brought home to 
the consumer that “the restaurant 
cooked meal is better than the one 
prepared at home and, item for item, 
ean be served more cheaply.” 

Collaborating to stage the largest 
exhibition of restaurant and food 
supplies in the history of the asso- 
ciation, food products and equipment 
‘manufacturers presented scores of 
impressive exhibits. 

Among the glass coffee maker ad- 
vertisers, The Silex Company, Hart- 
ford, Conn., reported that it plans to 
press its campaign aimed at both 
restaurants and the general public. 
Company executives at the exhibition 
also commented favorably on their 
experience with a trailer in dealer 
and jobber promotion. One trailer 
has been on the road for several 
months and the company plans to 
add several more in the near future. 

The current campaign for Glass 
Coffee Brewer Corporation includes 
consumer copy in Good Housekeep- 
ing and The Saturday Evening Post, 
with a broad list of dealer publica- 
tions likewise being used. 


Swift Stages “School” 


Swift & Co. staged a “Navigator’s 
School,” featuring a demonstration 
of the proper methods of meat cut- 
ting. Another manufacturer to util- 
ize the idea of the theater was An- 
heuser-Busch, Inc., St. Louis, who 
presented a motion picture of the 
making of Budweiser beer. 

Frigidaire division of General Mo- 
tors Sales Corporation, Dayton, was 
a major exhibitor in the equipment 
line. New products for this company 
included several frosted foods cabi- 
nets as aids to keeping fresh vege- 


tables at proper temperature and hu- 
midity. It was pointed out that 
while the cabinet itself was not new 
with Frigidaire, this is a new field 
and a new use for it. Frigidaire also 
exhibited a new forced air evapora- 
tor and a beverage cooler. A spokes- 
man for the company said that the 
line of cooking equipment was being 
enlarged to include equipment of 50- 
ton capacity, cooling power equal to 
50 tons of ice for one day, which 
would be satisfactory for small pack- 
ing plants and larger restaurants. 
An advertising program which will 
include promotion for these new 
products is now being formulated. 


Flanders in New Post 


William P. Flanders has been ap- 
pointed research and promotion man- 
ager of Dry Goods Economist, New 
York. He was formerly promotion 
manager of R. D. Werner Company. 


Bauer to “Look’’ 


Frederick Bauer has joined the 
sales staff of Look, Des Moines. He 
was formerly with Gilman, Nicoll & 
Ruthman, Inc. 


FACTS FOR 
SPACE BUYERS 


YOUNG FAMILIES 
HAVING FIRST BABIES 
MEAN MORE SALES! 


We have them! 


Ask for the FACTS! 


SCREENLAND 
UNIT 


45 West 45th St., New York City 


AIR EXPRESS 


THE FASTEST WAY TO SHIP 


MILES A 
MINUTE 


Stes Se 


Rariway Lareess 
AGENCY INE 


That’s how deliveries speed when you 
rush them by AIR EXPRESS—2500 
miles overnight. Double receipts. Care- 
ful, intelligent handling. Low cost. Da 

d night service to 220 cities and all 
points between in the United States and 
Canada. Direct to 32 Latin-American 
countries, Honolulu and the Far East. 
For service or schedules, phone any 
RAILWAY EXPRESS office. Ask for 
AIR EXPRESS DIVISION. 
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Norristown is the Gateway to Valley Forge, 
where the American ‘Army weathered the 
bitter winter of 1777. Washington's Head- 
quarters, shown here, is a familiar landmark. 


“In Liberty you can find reading to 
fit your mood—light or heavy,” says 
N. D. Wright, President of the Norris- 
town-Penn Trust Company, and the 


city’s Number One Historian. 


Sara E. Beerbrower, Office Manager of 
the Philip Carey Mfg. Co. (insulation 
products), is Treasurer of the Pennsyl- 
vania Federation of Business and Pro- 
fessional Women’s Clubs. She's a regular 
Liberty reader, says: “it is one of the most 
outstanding magazines of today.” 


O ica, ran from Philadelphia to Norristown in half a 


LD IRONSIDES,” the first locomotive built in Amer- 


day. Now, Norristown is only half an hour by rail from 
Philadelphia, but it still maintains its original independ- 
ence. The Colonial settlement has grown to a present 
population of 36,000—it’s another well-rounded commu- 
nity typical of ««worthwhile America.” 

Walk out on Main Street and talk with the big retailers 
of merchandise. Stop in the Valley Forge Hotel while the 
business clubs are lunching. Call on the prominent citi- 
zens. You will come, as we did, to the conviction that 
these leaders in their own community are the real leaders 
of America. 

Ask them what they read, and you'll gain new insight 
into the local influence of national magazines: most of 
them read magazines, and almost all of them read one of 
the big weeklies—Liberty, Collier’s, and The Saturday 
Evening Post. In Norristown, Liberty alone averaged 
29% readership among the memberships of the Kiwanis, 
Lions, Rotary, and American Business Clubs, the Business 
and Professional Women’s Club. 

Go to Norristown, yourself, and these are some of the 
people you’ll meet. Measure Liberty’s importance in terms 
of these better known readers, remembering that a maga- 
zine which has authority with its more prominent readers, 


naturally has authority with a// its readers. 
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C. D. Cassel, in the jewelry busi- 
ness since 1905, handles Hamilton, 
Elgin, and Waltham watches, and 
Community silver. Mr. Cassel says: 
“T've been reading Liberty for 
years; have yet to find a dull issue.” 


J. Frank Boyer, electrical contractor, is as 
progressive today as he was half a century 
ago. This veteran of 52 years in business 
says: ‘Liberty's political forecasts keep me 
informed on what will happen tomorrow.”’ 


“Liberty’s treatment of national 
topics—simple, interesting, unbi- 
ased—appeal to me as a Superin- 
tendent of Schools,” says Charles 
C. Smith, who is also President of 
the Lions Club. “We subscribe to 
it here at the school and keep it on 
file in our school library.”’ 


ALL PHOTOGRAPHS SPECIALLY TAKEN FOR LIBERTY BY ROBERT W. LEAVITT 


A. R. Frankenfield, manager off 

Firestone Auto Supply ® Sam 
Store, likes particularly Libert 
serials. “Right now I'm see 
The World Goes Smash" Sam 
Hopkins Adams’ vivid 2¢¥ at 
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FE. Lane Crawford, architect, is also Presiden 
of the Norristown School Board. “I heartily 
approve of Liberty's program for broader youtt 
education and character training.” 


Benjamin F. Evans says: ‘Serious article 
or fast-moving story, I never find a dull 
moment in Liberty.’’ Mr. Evans is Presi- 
dent of the Chambér of Commerce and 
President of Evans, Conger Company — 
Norristown's leading insurance firm. 


Looking up Norristown's Main Street, where 
are located most of the city’s business establish- 
ments. Left foreground is the Montgomery 
Trust Company, and just opposite, the Valley 
Forge Hotel. 


Miss Margaret Williamson is the 
Superintendent of Montgomery 
Hospital. Miss Williamson says: 
“Liberty is true to life—it’s as real 
as we in hospitals know life to be.” 


~~ 


Harry C. Custer is Supervisor of Ap- 
pliance Sales for the Philadelphia 
Electric Company in Norristown. He 
sells Philco and RCA radios, West- 
inghouse and General Electric appli- 


ances. ‘From my own observations of 
what people read and like—Liberty is 
a perfect spot for appliance advertis- 
ing. I read it regularly myself.” 


J. B. McDivitt owns Norristown’s 
leading drug store. A regular 
reader, he enjoys Liberty's ‘‘con- 
sistently good features’; keeps a 
weather eye peeled for new drug 
campaigns in Liberty. 


Mrs. Walter A. Knerr is President 
of the Pennsylvania Federation of 
Music Clubs and Chairman of the 
National Federation Music Clubs. 


Meet J. H. Taglieber, proprietor of 
Sanitary Markets, two high grade 
meat and grocery outlets. Says Mr. 
Taglieber: ‘I like Liberty; it sup- 


plies me with the entertainment 
and information I want.” 


She says: “Liberty’s social and 
political views confirm my own.” 


Norristown is a pleasant place to 
live. Here are some solid, substantial 
homes, typical of the community. 


“‘My whole family reads Liberty regu- 
larly,” says Roy W. Marberger, Dodge 
and Plymouth dealer. “‘I find it fits my 
time and mental outlook; fits my ideas 
on automobile advertising, too.” 
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ADVERTISING AGE 


Pore eg aot 


October 11, 1937 


LINEAGE INDEX 
SHOWS DECLINE 
FOR PAST WEEK 


Chicago, Oct. 8.—For the week 
ended Oct. 2, retail display adver- 
tising dipped slightly to 0.7 per cent 
below the corresponding week 
of last year, according to the 
ADVERTISING AGE Index of Retail Ac- 
tivity. 

Although the 24,862,595 line total 
for the 80 major cities measured by 
this Index was large in comparison 
with other weeks, it was 171,534 
lines under the 25,034,129 total for 
the compared 1936 week, making the 


ninth week this year in which a loss 


has been registered. 

For the first 40 weeks of this year. 
through the date reported, newspa- 
pers in the Index cities have carried 
a total of 780,919,539 lines against 


746,080,872 lines for the comparable 
period of last year, a gain of 34,833,- 
According 


667 lines or 4.7 per cent. 


to the Index totals, 1937 shows a 


gain of 10.6 per cent over the com- 


parable period of 1935. 

Percentage of gain or loss for each 
of the first 40 weeks of this year, 
over 1936, is shown in the table fol- 
lowing: 


I le aa rae ahd ded Ro de — 5.8 
SS Aa MOTT ee eeee Bre --- + 8.6 
ee cd wa bea oem hae 2 + 4.0 
Sees eee ee + 4.2 
Ee ee ee + 5.8 
February ey a ere + 8.5 
ES NS og by Ge 0.0 Die ken + 6.9 
ME os os. 5 we aa o kce wee + 16.6 
NS ME pak od dk wai oa wD t 8.3 
March rere et eet oie ante are ard + 11.5 
ng foals Serta au ace’ ace + 12.0 
EE oN ae wa kr OR 6's a ale Nowe oo +12.9 
I sea aire alsa iy Bek Gl ge kiden - 73 
sh Soiree 8 gle lx Bray avg Stee 7.3 
RR eo ot gle os. + 0.9 
0 DAS cree +11.5 
Ce Ren ee ere rr + 8.2 
PEE ates: + 4:5. 6460s kdb 8 Od ole o* + 0.6 
er grnck darks bln ager eae hk + 8.9 
EC Saag Git Ch nig wgvtiei winlak + 4.7 
RPS OS renter Saar + 3.9 
ee ares ee ee ee + 19.2 
IR Ne Oe aia aa sb 66k eel B.C ook e — 56.1 
NEG card cg hik diy adle are bob eleck ee + 6.0 
MI at S's Cap'n w.ew ae mspe ew eee — 1.2 
er rrr ror hese e t 1.2 
OM aca oe a! eae aie 6 aS 2G A ne ee +18.7 
SE ree ee ee — 7.1 
I is Sah on on ui cima hea et . +15.9 


Thousands of ready-to-use illustra- 
tions, on all subjects, are available 
for your inspection. Write, wire or 
phone 

KAUFMANN & FABRY CO. 
425 S. Wabash Avenue * Chicago 
Telephone Harrison 3135 

106 West 43rd St., ee eee. 


, Siciuns chee s VERE Rete es + 3.3 
ED aid die k hae bab dk bo o'o'0 bab - — 0.2 
ee.  O skew acas > bea oon swe be + 2.6 
OS rr errr eer + 14 
I aa ia Jar eo ot he Gram eM ee eS oo 2.4 
OS EP Pee ee - + 13 
Re ae ae ee eer — 0.8 
gg) ear Perry yr — 3.3 
RL IE oF te a ree, a os Se ag + 3.6 
ee eee 
st Wo sitcusedesassicesauneve — 0.7 


Statistics for each individual city 
carried in this Index appear in the 
tabulations appearing elsewhere on 
this page. 


British Sales 
of Television 


Sets Are Slow 


New York, Oct. 7.—Commercial 
television is still somewhere in the 
hazy future, said David Sarnoff, 
Radio Corporation of America presi- 
dent, on his return from a five-week 
trip to Europe during which he 
studied television developments both 
in England and on the continent. 

To the question: “Is England 
ahead of the U. S. in television?” he 
answered that the British Broadcast- 
ing Corporation’s London transmit- 
ter, which has been in operation for 
about a year, has approximately the 


same range as that of the RCA 
transmitter atop the Empire State 
bldg., while the receivers installed 


in the homes of RCA experts are on 
the same order as those in use in 
England. 

Although 15 British radio manu- 
facturers are offering television re- 
ceivers to the public at prices rang- 
ing from $200 to $500, Mr. Sarnoff 
said, a visit to the Olympia radio 
show revealed that less than 100 
television receivers were sold, com- 
pared with hundreds of thousands of 
sound broadcast receivers, despite 
the fact that special television 
demonstrations of a highly satisfac- 


tory technical nature featured the 
show. 
Declaring that England’s  tele- 


vision problem, from a geographical 
standpoint, is “comparatively 
simple” alongside that of the United 
States, Mr. Sarnoff pointed out that 
the “experience with television in 
England to date has only served to 
‘mphasize the formidable nature of 
the problems that must be solved 
before a satisfactory service of tele- 
vision to the publie can be rendered 
and a new industry established.” 


Each SNPA State Is 


in Newsprint Committee 
For the first time, the Southern 


Newspaper Publishers Association 
newsprint manufacture committee 


has been broadened to include at least 
one member from each SNPA state. 
The original committee is now a sub- 
committee of this general committee. 
Ted Dealey, president, has re-ap- 
pointed James G. Stahlman, Nash- 
ville Banner, chairman, and 16 other 
members comprise the committee. 


Strathmore to Kimball 


Abbott Kimball Company, Ine., 
New York, has been appointed adver- 
tising agency for the Strathmore 
Paper Company, West Springfield, 
Mass. 

Morton Freund Named 

Morton Freund Advertising, New 


York, has been appointed to handle 
the advertising and sales promotion 


Index of Retail Activity in 80 Important 


Markets! 


. Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain % Gain 
40-Week 40-Week 40-Week or Loss or Loss , 
Period Period Period 1937 1937 Week Week % Gain 
Ended Ended Ended over over Ended Ended or 

City Oct. 5, 1935 Oct. 3, 1936 Oct. 2, 1937 1935 1936 Oct. 3, 1936 Oct. 2, 1937 Loss 
; =" or ee | es 12,304,077. —«*12,848,707 + 10.7 + 4.4 370,237 328,370 —11.3 
Atteene, PR. 5. .ccccecs 4,561,865 4,890,711 5,220,014 + 16.6 + 8.8 137,424 156,282 +13.7 
Pi Sa 10,684,185 11,238,010 11,910,658 +11.5 + 5.0 412,762 435,680 + 5.6 
Baltimore, Md. ....... 15,402,519 16,452,408 17 + 12.6 +5.4 580,666 574,360 —1.1 
Birmingham, Ala. 7,959,686 8,909,880 + 22.3 +9.2 265,720 292,698 +10.2 
Boston, Mass. ........ 15,128,432 15,414,466 $0.3  —1.6 585,298 523,078 = —10.6 
gridgeport, Conn. 6,441,016 6,781,596 +14.9 +9.2 227,360 253,652 +11.6 
ere 12,330,206 12,635,962 + 14.2 + 11.4 440,090 414,498 —5.8 
a” Se ee re 3,098,649 + 0.3 + 0.2 97,549 106,563 +2 
Cedar Rapids, la. 3,814,636 +11.8 + 3.8 127,876 104,846 = —18.0 
Chattanooga, Tenn. i ~ §,165,639 $,861,134 ne ae 148,452 131,615 —11.4 
eS | eae 20,716,547 22,682,118 24,014,972 +15.9 +5.9 721,480 744,405 +3.2 
Cincinnati, O. 12,184,497 12,607,640 13,319,448 +9.3 + 5.6 381,257 385,417 +1.1 
CeeVeNeme, OG. cc cccvcse 13,737,169 15,000,938 16,330,942 t+ 1S. + 8.9 426,930 454,831 + 6.5 
Cn Ch. ccacanes  ceeeenie —- 9 Sieenbace,. ee cme ee ree ve 312,134 301,569 —i.4 
Dallas, Tex. ........ .. 14,250,519 15,064,786 16,324,219 $14.6 $8.4 526,169 528,468 +0.4 
ae: ee ee eee 10,289,370 9,141,114 11,785,426 +14.5 + 28.9 318,164 336,882 +5.9 
OS 7,839,739 7,792,543 8.030,220 + 2.4 +3.1 249,630 439,940 + 76.2 
Des Moines, Ia. ....... 4,799,349 4,837,069 4,970,336 + 3.6 + 2.8 144,668 157,861 +9.1 
Detroit. Micw. «...--6e 15,403,040 16,145,383 17,025,508 + 10.5 + 5.5 489,831 474,422 —3.2 
El Paso, Tex. ......... ana ae Bee ayty oe  gumaaaaane rs 216,706 221,536 +22 
eS eee eee 5,290,782 5,415,224 7,051,168 + 32.9 29.8 173,488 207,114 +19.4 
Evansville, Ind. ...... 9,167,270 9,790,480 9,625,574 +5.0 —1.7 326,116 329,448 +1.0 
Fall River, Mass. 2,417,948 2,640,616 2,675,428 + 10.6 +1.3 79,263 78,406 —1.1 
5 See ee 6,290,018 6,840,442 6,965,532 +10.7 +1.8 200,046 199,864 —0.1 
Fort Wayne, Ind. . . 8,041,075 8,699,935 9,037,504 4-13.4 +3.9 262,346 264,698 +0.9 
TM ate Sates ou 060% 3,957,986 4,632,920 5,615,275 + 41.9 + 21.2 125,518 135,803 +8.2 
Grand Rapids, Mich. 6,625,702 7,007,560 7,925,912 + 19.6 + 13.1 208,558 223,188 + 7.0 
Greenville, & C. ....<0 1,604,830 4,520,195 5,152,422 +11.9 +13.9 150,692 138,124 —8.4 
Houston, Tex. .....s.». A SRT8O8 11,157.973 12,508,174 + 26.5 +12.1 328,762 388,206 +18.1 
Indianapolis, Ind. ..... 12,511,745 13,434,968 | 14,213,799 +13.6 +5.8 457,239 463,792 +1.4 
Jacksonville, Fla. 5,886,370 6,328,014 6,805,876 +15.6 + 7.6 219,884 171,304 —22.1 
Jersey City, N. J. ..... 1,694,226 1,803,242 1,765,868 + 4.2 —2.1 57,687 50,331 —12.8 
Kansas City, Kans. 1,682,597 1,856,785 2,037,992 + 21.1 + 9.8 51,688 57,113 +10.5 
Knoxville, Tenn. ..... 6,701,244 7,432,005 7,756,142 + 15.7 + 4.4 274,708 277,872 +1.2 
Little Rock, Ark. 7,091,882 7,189,579 7,210,201 + 1.7 $0.3 203,112 222,698 +9.6 
Loe Anmeéios, Cal. .....00 sessvecs 18,565,047 19,621,506 ale +-5.7 512,054 515,865 +0.7 
Lynn, Mass. ...... 7.628, 908 7,756,602 7,624,388 0.1 4.7 218,918 215,180 —1.7 
Manchester, N. H. ..... 2,688,707 2,670,863 2,813,766 + 4.7 + 5.4 70,972 82,306 +15.9 
Memphis, Tenn. ...... 8,374,968 8,457,936 9,207,284 + 9.9 +8.9 266,602 298,424 +11.9 
Milwaukee, Wis. ...... 9,851,191 11,347,860 13,195,614 +33.9 -+16.3 395,567 471,218 +19.1 
Minneapolis, Minn. 10,709,947 11,334,872 11,262,960 + 5.2 —0.6 348,210 337,656 
Moline-Rock Island 5,767,136 6,438,468 7,009,340 L215 + 8.9 202,230 226,352 
Nashville, Tenn. ...... 6,190,442 6,043,750 6,211,326 $0.5 +2.8 221,676 192,794 
New Bedford, Mass. 2,388,613 2,519,762 2,611,280 + 9.3 + 3.6 65,492 80,220 
New Haven, Conn. . Ne 7,000,560 4, 724 x 2.7 199,710 230,342 
New Orleans, La. ..... 13,748,621 14,883,949 15,370,147 + 11.8 +-3.3 519,234 477,170 
"hwew Tork, NM, ©. «.«.. $3,459,371 $8,509,006 19,684,884 +14.3 + 2.4 1,649,650 1,546,011 
SeBroeokiyn, N. ¥. ..... 5,273,368 5,174,195 5,015,431 4.9 —3.1 158,325 131,167 
PERSO. WR cv vavescare 7,129,374 7,372,078 7,379,470 +3.5 +0.1 217,532 207,620 
Oakland, Cal. ......... 5,684,741 5,872,643 5,967,040 +4.9 +1.6 178,778 176,018 
Oklahoma City, Okla 7,935,641 8,456,307 9,448,208 + 19.1 + 10.4 327,236 363,482 
Peoria, Ill. ........... 8,355,863 8,300,103 8,860,052 +6.0 + 6.7 296,492 266,564 
Philadelphia, Pa. ..... 21,054,275 21,631,459 22,683,647 +7.7 +4.9 792,712 785,371 
Phoenix, Ariz. ........ 5,548,803 5,691,140 5,504,030 -O.8 —3.3 231,952 153,874 
Pittsburgh, Pa. ....... 17,681,636 17,629,026, 19,136,776 + 8.2 6.6 586,208 620,424 
Portland, Ore. ........ 7,998,106 9,208,003 9,925,358 + 24.1 + 7.8 298,452 293,342 
Providence, H.1. ...... 10,142,075 10,164,383 10,690,573 +5.4 +5.2 303,238 317,722 
Reading, Pa. ...... 7,346,164 7,169,622 8,293,368 + 12.9 +15.7 306,390 281,596 
tichmond, Va. .... 9,061,122 10,230,106 10,128,568 + 11.8 —1.0 292,180 303,996 
#Rochester, N. Y...... 13,402,522 14,016,863 13,510,063 +0.1 —3.6 470,488 373,854 
Sacramento, Cal. ..... 6,247,121 6,761,759 6,759,515 + 8.2 - 204,288 218,582 
San Antonio, Tex. 4,278,933 4,978,572 5,010,761 + 17.1 + 0.6 132,594 135,146 
San Diego, Cal. ....... 10,048,028 10,753,028 10,990,348 + 0.4 + 2.2 324,870 271,390 
San Francisco, Cal. 10,909,535 12,062,107 12,293.724 + 12.7 +1.9 351,453 325,547 . 
Seattle, Wash. ........ 7,577,104 7,657,548 7,938,620 4.8 +3.7 208,502 241,934 0 
South Bend, Ind. ...... 6,269,627 6,679,524 7,207,982 + 14.9 + 7.9 211,823 194,579 8.2 
Spokane, Wash. 5,095,756 5,605,935 5,996,004 + 17.7 + 6.9 163,062 152,166 5.7 
St. Louis, Mo. 12,985,150 13,797,075 14,649,915 +13.3 +6.2 420,910 468,010 +11.2 
St. Paul, Minn. 9,144,513 9,965,804 9,329,286 . + 2.0 —6.4 386,058 301,475 —21.9 
Syracuse, N. Y. ...... S419,359 9,043,452 S.960,257 + 6.4 0.9 269,654 264,166 —2.0 
tTacoma, Wash. ...... 3,941,259 4,841,161 1,704.473 19.4 -2.8 180,456 138,558 —23.2 
Tampa, DMs. -<66.i és sews 4,585,882 4,341,537 4,669,046 +-1.8 + 7.5 104,874 132,132 +-26.0 
PR EE SSS eee See wen ‘ertytaties § ; ertlsheerkis te Sane 303,072 316,334 +4.4 
Toronto, Ont., Can. ... 15,992,556 15,311,083 14,844,140 —7.2 —3.1 506,715 460,830 —$.1 
i Se eerpererereg «ke 2,956,702 3,192,105 —2.9 +7.9 104,048 99,442 —4.4 
are 7,063,068 7,700,467 7,451,115 $5.5 —3.2 254,212 215,838 —15.1 
Washington, bD. C. 25,477,400 PS 246,550 28,317,196 +111 + 0.8 989,235 909,695 —8.1 
Worcester, Mass. ..... 8,831,517 9,053,411 — 9,328,753 + 5.6 +3.0 298,781 290,311 —2.8 
Youngstown, OQ. ...... 6,739,689 7,057,992 7,001,765 + 3.9 —0.8 189,714 202,958 +6.9 

Total Cot Sete 681,728,721 T4AGLOSONT2 TROMTY5RY 10.6 1.7 25,034,129 24,862,595 —O0.7 

*New York American discontinued June 24, 1937. 


** Brooklyn 
yJournal 
cD aily 


Times-Union discontinue 
and Sunday 


Ledger discontinued June 2: 


Weasiiins Home Journal” 


Takes Half Page Color 


Canadian Home Journal has an- 
nounced it will accept half page 
color advertisements’ effective im- 


mediately. 
Rates through the February, 1938, 


American discontinued 


1937. 
June 8, 


“ld June 8, 


1937 


8, 1937. 


ginning with the March issue half 
page four color rates will be $1,000 
and black and one color $800. 


Pure Oil on WCCO 


Pure Oil Company, Chicago, has 
signed for a weekly football preview 
Thursdays and a review Saturdays 


COUNT OF CUTLER SHOES FroR 
COMPLETE GATISTACTION-SOLID 


MUEZAGE-—O8 YOUR MONEY BACE 
D CONVENIENT CUTLER STORES 


STORE — 06 8 OTATE ST PALER Rowse 
a ae ts eee 
Nee Wee tee Beene a 
ee ee ee " 

ery 


Day and Night Service e 


Make Your 
Advertising 
' Command .. 


today, advertising must stand out — MUST DOMINATE. 
Fine Typography, Engraving and Printing are very 
- essential elements. You'll find all THREE at Faithorn. 


This advertise- 
ment for Cutler 
Shoe Company 
was produced 
by Faithorn. 


504 


Phone Bryant 9- for London Character Shoes. New] issue are $945 for four colors and]over Station WCCO, Minneapolis and 
York. Newspapers will be used. $745 for black and one color. Be-|St. Paul. 


attention 


To win in. the keen advertising competition of 


FAITHORN CORPORATION . phone Wabash 7820 


SOUTH SHERMAN STREET - CHICAGO 


PRINTING 


| Long Promoted 


E. Hugh Long has been appointed 
general sales director of Sharp & 
Dohme, Inc., Philadelphia, succeed- 
ing James H. Pauley who has re 
signed because of ill health. Mr. 
Long was formerly assistant general 
sales director. 


*“f dueation News” Out 


The first issue of Education News, 
Minneapolis, weekly educational 
newspaper, appeared Oct. 4. The pa- 
per, published at 420 Sexton bldg.. 
will contain no advertising until 
an adequate paid circulation base has 
been developed. Gerhard Becker !§ 
business manager. 


“Scribner’s” in Boston 

Scribner’s Magazine, New York, 
has opened an advertising branch !? 
Boston at 137 Newbury street. Wal- 
ter Barber, formerly in the New Y ork 
office, is in charge. 


Gets Shoe Account 


Adjustable Shoe Company, New 
York, has appointed Albert Frank 
Guenther Law, Inc., New York. to di 
rect a newspaper advertising ¢©4™ 


paign. 
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October 11, 1937 


FTC CHAIRMAN 
SEES DYNAMITE 
IN ‘FAIR TRADE’ 


(Continued from Page 1) 
conferences held with business men 
to effect an understanding of the act. 
He said that the vast majority of 
business men favor fair and ethical 
standards of conduct. 

Turning to the Tydings-Miller law, 
Mr. Ayres warned that the Clayton 
Act is still in force, hence resale 
price maintenance agreements be- 
tween competing manufacturers are 
illegal. 

“The state enactments legalizing 
price maintenance under certain cir- 
cumstances, and the Tydings-Miller 
Act giving them federal sanction 
are frequently referred to as ‘fair 
trade laws,’” said he. “Let us hope 
that they prove to be that in fact 
as well as in name. If they do not, 
they are not likely to remain laws 
very long. Should consumers be 
made to shoulder an unjustifiable 
burden of unreasonable prices, out- 
raged public opinion will turn with 
irresistible force alike upon those 
who occasioned the agitation which 
brought about these enactments and 
those who seek to take advantage of 
them to obtain more than fair and 
reasonable prices.” 


WINDOW RATE CARDS 
URGED BY CORBALEY 


New York, Oct. 7.—All food stores 
whether chain, voluntary or co-opera- 
tive, should emulate the practices of 
newspapers and issue rate cards for 
their display space, Gordon C. Cor- 
baley, American Institute of Food 
Distribution, said today in a state- 
ment. 

“Responsibility for initiating a 
system of selling specific services 
rests on all of these distributors,” 
said Mr. Corbaley. “They have the 
organizations with which to supply 
valuable point-of-purchase advertis- 
ing. They wish to sell these prod- 
ucts and their overhead organiza- 
tions need income which cannot be 
collected from profit margins in re- 
tail stores. 

“The operating position of the food 
stores is similar to that of local 
newspapers. They have certain space 


LAYGUT ano DESIGN 


Unique Art Studio, Inc. 
Chicago, Ill. Webster 7596 


Clairol, Inc., New York, sponsored this 
largest beauty sign in that arena of beauty, Hollywood. 
Lee Ringer Advertising, Los Angeles. 


BEAUTY PROMOTION COMES HIGH 


sign just unveiled and said to be the 
It was erected through 


to sell in their advertising, in their 
stores and in the promotional efforts 
of their retailers. Like a newspa- 
per, they must offer these services at 
prices which manufacturers can af- 
ford to pay or they will be unable 
to secure a profitab!e volume of busi- 
ness.” 

Mr. Corbaley made the assertion 
that the Robinson-Patman Act halted 
advertising allowances only tempo- 
rarily and that they are being re- 
stored. While a large proportion 
have been adjusted to correct dis- 
crimination, the general system of 
negotiating for point-of-purchase ad- 
vertising by means of allowances will 
endure for some time to come, he 
believes. 


GAS COMPANIES 
WOO HOUSEWIFE 
IN HER KITCHEN 


Produce Super | Range, Sim- 
plify Servicing 


Cleveland, Oct. 6—Regarding the 
kitchen as the laboratory in which 
friends or enemies are made by gas, 
American Gas Association is prepar- 
ing to woo the housewife with a new 
super economy range, it announced 
at its annual meeting here last week. 
The range is the first of a number 
of superior appliances to be pro- 
duced under the association aegis. 


The certified economy range will 


TORONTO 
MONTREAL 


WINNIPEG 
LONDON, Eng 


GIBBONS KNOWS CANADA | 


J. J. GIBBONS LIMITED - 


ADVERTISING AGENTS & 


y4|With local advertising to introduce 


REAL 


“COLOR CORRECTED” PHOTOSTATS 


. . . another Exclusive ATLAService 


If you still think it's impossible to "correct" photostats for 


color—you've got a treat coming! 


A new ATLAS method 


makes it possible to separate for color with 100°% accuracy, 


even where Black on Red 


is involved. ATLAS "Color- 


Corrected" Photostats reproduce ALL colors of the spectrum 


and that's 


FRANKLIN a8 a 
prove it. 


in their true monochrome gradation .. . 


saying a lot! You get clean, 


clear-cut ‘stats regardless of the colors in 
your original copy. Call ATLAS and let us 


ATLAS PHOTO COPY CO. 


General Office, 225 No. Michigan Ave. 
4 Chicago Locations e 


All Phones FRAnkliin 3470 


be made by a number of manufac- 
turers under specifications laid down 
by the association and the new cook 
stove will be on the market by 
March 1. In succeeding years, speci- 
fications will become more and more 
rigid. More simple installation 
methods are being sought. 

Another new association venture 
is a home planning program, involv- 
ing development of highly efficient 
“all gas” houses through contests 
among home owners, architects and 
builders. Winning models. will be 
shown at fairs by Gas Exhibits, Inc., 
a new organization formed for the 
purpose. 

Seek More Advertising 


While efforts are being made to 
procure an expansion of the $458,000 
made available this year for promo- 
tion, the association is confident that 
with the new wéapons, more tangible 
results will be attained in the future 
than heretofore. N. C. McGowen, 
president, United Gas Public Service 
Company, Shreveport, La. was 
elected president of the association 
at the Cleveland convention. 

Plans for the certified economy 
range program were outlined by 
Hugh Cuthrell, Brooklyn Union Gas 
Company. He said the new stove is 
the result of co-operation between 
gas companies and range manufac- 
turers, and presents a major step by 
the industry to promote. greater 
public acceptance of gas cooking. 
“Now we have the range,” com- 
mented Mr. Cuthrell. “Next we want 
a co-operative campaign to promote 
it and show Mrs. Consumer how 
gas best meets her cooking needs. 
Promotion of the certified economy 
range should be both national and 
local. We need national advertising 
and it can be done under our present 
program. 
“The national effort should be fol- 
lowed up by individual companies 


and promote the new range. Vigo- 
rous, successful promotion will give 
us a standard quality appliance 
which manufacturers can make on a 
mass production basis. We will have 
a superior range which is the same 
in Brooklyn, Chicago and San Fran- 
cisco. 

“With all gas companies pushing 
this range, manufacturers will not 
be handicapped by some of us want- 
ing certain features eliminated to 
decrease cost. By creating a custo- 
mer demand for high quality in 
ranges we will protect the gas mar- 
ket. By selling in volume we will 
enable manufacturers to produce at 
low cost. Then we can appeal to an 
ever-widening group of low-income 
consumers.” 

Mr. Cuthrell also divulged that the 
gas industry is extending an effort 
to meet the electrical field on its 
own ground by making gas appli. 
ances easier to get into service. This 
involves serious problems, such as 
purification of gas, which, however, 
the industry feels capable of solving. 


Failor Joins Y&R 
Ralph J. Failor, formerly with the 
Pittsburgh office of Batten, Barton, 
Durstine & Osborn, Inc., has joined 
the Chicago office of Young & Rubi- 


OLDS FIRST OF 
G. M. DIVISIONS 
WITH NEW LINE 


(Continued from Page 1) 
twin lines of 1938 Olds Sixes and 
Eights, with emphasis on the auto- 
matic transmission which is being 
offered as an optional feature. Value 
will also be stressed, built around 
the idea that “Nowhere else can 
money buy so much.” 

D. P. Brother & Co. is the agency. 
Graham-Paige announcement copy 
will appear in show issues of na- 
tional magazines and in newspapers 
as local shows are held. Graham- 
Paige is reported a fortnight or so 
behind schedule in production, and 
according to one _ authority, all 
models displayed at the New York 
show will be hand-made. 

The new Graham-Paige, redesigned 
from stem to stern, will be intro- 
luced in newspapers locally in copy 
nforming the reader that “The first 
varload of new Grahams has just 
FORGROE occccce ig 

Magazine show copy will run in 
color in Collier’s, The New Yorker, 
Life, Saturday Evening Post, Time 
and perhaps one or two others. 

J. Walter Thompson Company is 
the agency. 


LeQuatte Gets Cribari 


B. Cribari & Sons, New York and 
Madron, Calif., has appointed H. B. 
LeQuatte, Inc., New York, to handle 
its advertising. An initial campaign 
is starting in newspapers. 


Briggs & Varley Named 


Briggs & Varley, Inc., New York, 
has been appointed to handle the ad- 
vertising of Trimingham Brothers 
Ltd., Hamilton, Bermuda. Magazines 
will be used. 


Tobias Opens Agency 
Phil W. Tobias, former account ex- 
ecutive of Gardner Advertising Com- 
pany, St. Louis, has opened his own 
agency, Phil W. Tobias & Associates, 
at 612 N. Michigan avenue, Chicago. 


Nadler to Ferry-Hanly 


H. O. Nadler has joined Ferry- 
Hanly Company, New York, as ac- 
count executive. 


McNinch Wants 
U. S. to Write 
Rates of Radio 


(Continued from Page 1) 


subject which has inspired several 
resolutions now before Congress. It 
is possible that in radio, the public 
would be served more efficiently by 
a monopoly than by too much in- 
dividualism, he said. 

Mr. McNinch, who assumes the 
chairmanship of the FCC after serv- 
ing aggressively on the Power Com- 
mission, takes the view that his only 
boss is the public. He promises a 
thorough overhauling of the policies 
of the FCC whether they pertain to 
radio, telegraph or telephone. 


Miss Johnson Resigns 


Bess Johnson, for many years the 
voice of Lady Esther on the radio 
programs of the Evanston cosmetic 
manufacturer, has resigned from 
Lord & Thomas, Chicago, to go to 
New York. Miss Johnson was with 
Stack-Goble Advertising Company 
until the Lady Esther account moved 
to Lord & Thomas several months 
ago. 


Eve rything 
a See 


i taeeridialee 


Enlargements, Re - 
productions, M ont - 
ages, Coloring—(Oil 
and Air Brush), Me- 
chanical Displays, 
Transparencies. 


Phone Longacre 3-0027 


Ideal Studios 


INCORPORATED 


160 West 46th Street 
~ New York, N.Y. ~ 


MAMAN 


Sal 


cam, Inc., as account executive. 


AN 


-»» MEN IN THE 
MAJOR LEAGUES 


Those men every community re- 
sards as leaders... in turn demand 
similar superior performance. In 
Chicago these men find at The 
Stevens the atmosphere .. . the 
comfort they demand of a hotel. 
That's the reason they call The 
Stevens, “America’s Grand Hotel.” 2 
Their endorsements are their re- 2 
peated autographs on our register. = 


OTTO K. EITEL, Managing Director 
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AN INTRODUCTION FROM A FRIEND 


MEETING THE RIGHT PEOPLE 1s often a PICTURE THIS EFFECTIVE, simultaneous 
matter of the right introduction. national coverage from sea to sea...a 
WHEN YOU ADVERTISE inthe nationalmaga- — C°Y*F4B& that works for y endian for a 
day ... but for weeks at a time, because of 
the increased longevity and readability of 
the national magazines of Canada. 


zines of Canada, you are introduced to the 
“able-to-buy” homes by friends of the family. 
hese magazines enjoy the confidence and 


friendship of more than a million Canadian : 
YOUR ADVERTISING BUDGET must be gov- 


erned by two factors.. economy and effec- 
tiveness. [he national magazines of Canada 


homes. Each issue is welcome, and meets 
every member of the family. The products 
introduced by these magazines ate received 


oO, are the most economical National medium 
with confidence and with interest for they 


available. That they are effective is proved 
by the increasing number of national and in- 
Y OUR MERCHANDISING starts where ternational organizations using their 
it should start . . . at the higher — CANADASMAGAZINES- pages each succeeding year as the 
income classes, through the medium ~ backbone of their merchandising 


efforts, secure in the knowledge 


are introduced by friends. 


and down, until, in the end, you 


have reached the majority of “able- that they are being introduced to 


to-buy” homes in Canada. SELL CANADIANS = Customers by “friends”’. 


National Home Monthly e Canadian Home Journal 
Chatelaine e Canadian Magazine e Maclean’s Magazine 


NATIONAL COVERAGE FROM SEA TO SEA 


ee —— 
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THE WEEK 


REVIEW 50-YEAR COPY EVOLUTION 


ay Welt ANNIVERSARY: 


¢ 


PICK OUT PROMOTION POINTS IN THE 1937 PLYMOUTH 


This model of the 1938 Plymouth is explained by production men to sales executives as the following gather around the table: 

N. F. Hadley (left), chief engineer; E. S. Chapman, works manager; W. W. Romaine, advertising manager; P. C. Sauerbrey, 

vice-president in charge of production; K. G. Pound, distribution director; Harry G. Moock, vice-president in charge of 
sales, and J. D. McCrimmon, service director. 


MODEL OFFER CURVES EMPHASIZED IN NEW DISPLAY 


] E. R. Richer (left), Hart, Schaffner & Marx advertising director, shows J. Kenneth — is Nepee five “-“ in ?—% f 
Laird, Weco Products vice-president in charge of advertising and president of ure ioe my —— “ * og ‘ 
» the Chicago Federated Advertising Club, some highlights in the golden anni- Ce a a ho 


versary exhibit of the clothing company's advertising, sponsored by the club. CONVENTIONEERS 


; CHESTERFIELD SILENCES BIRD 


This rounded window display of Jantzen Knitting Mills, Portland, Ore., gives. 

effective emphasis to soft lines of the new bathing suits. The display employs 

new material, bent beaver board, developed by Certain-teed Products Corpora- 
tion, New York. 


save YOur talk 


~. Chesterfields 
+. Satisfy 


HOME LIFE SHOWN IN SPECTACULAR 


Salt Lake Advertising Club has prepared , iG 
a convention chest for the 1938 PACA 


Liggett & Myers Tobacco Company procures unusual effect with this new Chester- convention. Guardians are Louis W. ty J T = Ys q 7 
field poster in which the usually talkative parrot is gagged. Forbes Lithograph Larsen (left), Charles M. Carter, Paul cud 2 3 DD “oF 


Company, Boston, produced the poster. Clowes and Fielding K. Smith. : MORTGAGES 


GOODYEAR COAST EXECUTIVES LAUNCH 1937-38 DRIVE 


Alternate flashing of downstairs and upstairs lights in this scale model home in 
third dimension, gives an unusual “home life" twist to this spectacular for S. C. 
Hadley, Inc., Detroit realtor. The display was produced by Walker & Co., in 
co-operation with Stockwell & Marcuse, advertising counsel for the company. 


pens ee 


BUYERS. 


LAUNCH ADVERTISING “INTERNESHIPS" 


SSO 
¢¢ 04%? 
2 ‘ove ens $O000 4 oF 


ooo eres 
eee ++ 4 = 


President Walter Dill Scott, of Northwestern University (left), receives a check 
for $6,000 from Chicago Federated Advertising Club representatives to launch 


Soodyear Tire & 


unveil _& Rubber Company executives took Los Angeles dealers to the scene to launch the 1937-38 drive with the the "interneship" plan of advertising study. Homer J. Buckley, Buckley, Dement & 
hers of this large painted bulletin. They are J. E. May (left), vice-president; H. G. Harper, Western division sales Co., presents the check with W. Frank McClure, Critchfield & Co., and Max 
*ger; R. H. Daniels, tire sales manager; C. H. Williams, Los Angeles division manager; J. A. Shea, Western division Berns, advertising manager, Universal Atlas Cement Company, fellow committee 


advertising manager, and W. H. Shaeffer, Arthur Kudner, Inc. members, aiding in the presentation. 
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WE believe that, in advertising, formula is 
just another name for rut. 


Tue sales problems of products are as indi- 
vidual as eyesight; and advertising should 
be fitted to them as carefully as glasses are 
fitted to the eyes. 


Any attempt to formularize advertising—to 
cast a mould into which most advertising 
may be poured—places too much responsi- 


Re 


vertising 


bility on experience, and too little on origi- 
nal thought. 


Ir defeats all possibility of a completely 
fresh advertising approach. It recognizes 
only those problems that are common to 
many products, and ignores those that are 
peculiar to one. 


Awnp besides, we think it’s just a downright 
lazy way to tackle a job. 
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